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DOES  IT  BETTER 


SENSODYNE 

TOOTHPASTE 


TV  is  the  driving  force  behind 
Sensodyne's  excellent  growth  record. 

■  Sensodyne  is  the  outright  brand 
leader  in  the  sensitive  toothpaste 
sector.1 

■  Sensodyne  is  back  on  air  again  in 
July  with  a  national  TV  campaign, 
and  a  great  new  commercial  fea- 
turing Sensodyne  F. 

1.  Independent  retail  audit. 

2.  Independent  data  on  file.  Stafford-Miller  1989. 


Original  flavour 

SENSODYNE 


SENSODYNE 

Fresh  flax/our  with  fluoride 

SENSODYNE 

Proven  to  relieve  the  pain  of  sensitive  teeth 


■  Additionally,  95%  of  dentists  and 
hygienists  recommend  Sensodyne.2 

■  Research  shows  that  1  in  3  adults 
suffers  from  sensitive  teeth,  so  the 
market  potential  is  enormous.2 

■  Stock  all  3  flavours  in  both  sizes, 
to  offer  your  customers  more  choice. 

Don't  miss  out!  Contact  your 
local  wholesaler,  or  call  us  direct  on 
0707  331001. 


BRITAIN'S  NO.  1  BRAND 
FOR  SENSITIVE  TEETH 


Stafford-Miller  Limited,  Broadwater  Road,  Welwyn  Garden  City,  Herts  AL7  3SP.  Telephone:  0707  331001. 
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The  seminar  organised  last  week  by  the  Medicines 
Control  Agency  for  "qualified  persons"  of  parallel 
importing  companies  (pi  136)  was  ground-breaking  for 
a  number  of  reasons.  Like  the  products  they  seek  to 
distribute,  parallel  importers  have  always  been  outsiders. 
In  the  early  days,  the  car  boot  merchants  offered  a  quick 
buck  to  those  prepared  not  to  ask  too  many  questions.  This 
meeting,  if  anything,  seems  to  set  the  final  seal  on  the 
acceptance  of  importers  into  the  distribution  chain. 

The  Association  of  Pharmaceutical  Importers,  which 
represents  many,  but  not  all  importers,  has  for  some  time 
expressed  a  desire  for  a  dialogue  with  the  Department  of 
Health.  The  MCA,  in  the  wake  of  scares  over  counterfeits 
and  perhaps  a  couple  of  years  after  it  might,  has  seen  the 
need  to  get  together  with  those  responsible  for  the  quality 
of  imported  medicines  in  order  to  gain  a  mutual  appreciation 
of  each  other's  position. 

This  was  no  one-way  argument.  In  discussions  over  the 
process  of  licensing,  the  importers  no  doubt  received  useful 
information  on  how  they  could  improve  licence  applications 
to  simplify  the  work  of  the  MCA,  while  Agency  officials 
were  able  to  answer  some  of  the  criticisms  importers  have 


COMMENT 


levied  over  delays  in  licensing.  The  lessons  learned  on  both 
sides  may  benefit  the  system  enormously,  and  may  help 
keep  licence  fees  down. 

It  seems,  too,  that  the  Medicines  Inspectorate  is  now 
showing  a  slighter  tougher  face  over  questions  of  dubious 
practice,  reminding  anyone  who  needed  reminding  that  the 
Department  is  determined  to  stamp  out  unlicensed 
medicines  —  not  to  mention  the  still  mercifully  rare 
counterfeits  —  and  will  investigate  any  allegations  it 
receives. 

So,  where  does  that  leave  importing?  The  prospects  for 
harmonisation  of  pharmaceutical  pricing  in  the  post-1992 
free  market  remain  gloomy.  Importing,  not  forgetting 
exporting,  driven  as  it  is  by  these  price  differentials,  is 
therefore  here  to  stay. 

C&D  has  consistently  spoken  up  for  the  problems  faced 
by  community  pharmacists  in  determining  what  is,  and  is 
not,  licensed.  It  can  only  be  good  news  that  the  Royal 
Pharmaceutical  Society  is  now  in  possession  of  a  full  list  of 
PL(PI)  licences.  Pharmacists  can  now  approach  the  Society 
with  inquiries;  the  Society's  own  inspectors  will  certainly 
be  better  equipped  to  spot  illegal  product. 
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MG  loses  court  bid  to 
scrap  licence  fees 


Many  small  businesses 
manufacturing  natural  and  herbal 
medicines  fear  they  could  be  killed 
off  by  a  High  Court  judgment  on 
Monday  upholding  the 
Government's  new  medicinal 
product  licensing  fees. 

A  judge  in  London  refused  to 
quash  regulations  introduced  by 
Health  Secretary  Kenneth  Clarke 
which  manufacturers  fear  will 
result  in  increases  of  between  500 
and  800  per  cent  in  the  fees  they 
pay  for  the  administration  of  the 
medicines  licensing  system. 

The  Natural  Medicines  Group 
and  the  British  Herbal  Medicine 
Association  (BHMA), 
representing  almost  all  UK 
manufacturers  of  licensed  natural 
medicines,  had  urged  Mr  Justice 
Pill  to  overturn  regulations  which 
calculate  the  fees  to  be  paid  on  the 
basis  of  the  number  of  product 
licences  held,  instead  of  on  annual 
turnover,  and  which  also  increase 
the  rate  of  licence  fees  by  70  per 
cent. 

The  organisations  said 
financial  hardship  would  be  caused 
because  natural  medicine 
manufacturers  were  all  relatively 
small  companies,  making  a  wide 
range  of  products,  mostly  with  a 
small  turnover,  whereas  the 
orthodox  medicine  market 
involved  a  relatively  small  number 
of  products,  each  with  a  large 
turnover. 

The  judge  ruled  that  Mr 
Clarke,  whose  department  is 
responsible  for  administering  the 
licensing  system,  did  not  act 
unlawfully  in  making  the 
Medicines  (Fees  Relating  to 
Medicinal  Products  for  Human 
Use)  Amendment  Regulations  in 
February  1990. 

The  organisations  complained 
that  Government  ministers, 
despite  assurances,  failed  to 
consult  manufacturers  between 
the  time  the  new  system  was  first 
introduced  early  last  year  and  the 
date  of  its  amended,  but  largely 
repeated,  introduction  in 
February. 

The  judge  said  a  new  level  of 
fees  had  been  "urgently 
required"  because  of  a  rapidly 
accumulating  deficit  in 
administration  funds,  and  in  the 
circumstances  Mr  Clarke  has 
entitled  to  act  as  he  did  in  the 
performance  of  his  duties. 

He  had  been  entitled  to  take  a 
"holding  measure"  to  raise  the 
level  of  fees  and  was  not  obliged  to 
conduct  a  full  review  of  all  aspects 
of  the  policy  before  making  the 
regulations.  "Further 


consideration  of  the  fees  structure 
had  been  promised  and  is  still 
promised, ' '  said  the  judge. 

A  full  review  of  the  fees 
structure  was  now  in  progress  and 
a  review  document  was  expected 
to  be  published  shortly.  The  court 
had  been  told  that  all  the 
submissions  made  by  the 
manufacturers,  including  the 
argument  that  fees  should  be 
based  on  turnover  and  not  on  the 
number  of  product  licences  held, 
would  be  "fully  considered"  by 
the  Secretary  of  State. 

But  after  the  ruling  Mr  Tony 


Hampson,  co-joint  chairman  of  the 
Natural  Medicines  Group,  a  board 
member  of  the  BHMA  and  a 
director  of  Potter's  (Herbal 
Supplies)  Ltd,  said:  "Today's 
judgment  is  very  serious  for  a  lot 
of  small  businesses. ' ' 

He  was  "absolutely  certain" 
that  some  small  firms  would  go  out 
of  business  because  they  would 
not  be  able  to  afford  the  fees.  The 
public's  choice  in  natural 
medicines  would  probably  be 
seriously  reduced  and  the 
"implications  as  to  prices  are 
obvious". 


Tampering  scares  push 
pharmacy  advice 


Pharmacies  are  increasingly  used 
by  new  mums  as  a  reliable  source 
of  advice  because  of  concerns 
about  babyfood  tampering  and 
avoiding  certain  foods.  So  said 
Steve  Martin,  Crookes  group 
product  manager,  speaking  at  the 
launch  of  the  1990  Farley  Report 
this  week. 

Gallup  conducted  the  research 
for  "Baby  talk  —  the  new  mums' 
manifesto"  among  parents  of 
babies  aged  up  to  18  months  (400 
mothers  and  200  fathers).  They 
found  that  43  per  cent  of  the  mums 
have  been  affected  by  food  scares: 
63  per  cent  always  check  jars  for 
tampering,  and  45  per  cent  for 
ingredients.  Some  32  per  cent  no 
longer  buy  baby  food  in  jars  — 
signs  of  tampering  are  more 
obvious  in  dry  foods  —  and  24  per 
cent  do  not  buy  beef  products. 

Dry  foods  are  preferred  by  30 
per  cent  of  mothers,  the  report 
says,  for  reasons  including:  the 
baby  prefers  it  (42  per  cent);  it  is 
more  convenient  (33  per  cent);  it 
is  cheaper/better  value  (25  per 
cent),  and  it  is  more  tasty  (12  per 
cent).  More  mums  said  their 
babies  preferred  the  taste  of  the 
dry  foods  than  did  those  using  jars, 
said  Crookes. 

Breastfeeding  continues  to  be 
more  popular  among  higher  social 
classes,  but  50  per  cent  of 
mothers  use  baby  milk,  and  17  per 
cent  use  a  combination  of  both 
methods.  Of  those  who  use  baby 
milk  94  per  cent  use  powdered 
milk,  5  per  cent  use  ready-to- 
feed.  1  per  cent  use  "follow-on" 
milk,  and  3  per  cent  a  soya 
formula. 

Around    half   the  mums 


questioned  (47  per  cent)  have 
become  more  environmentally 
aware  since  the  birth  of  their  baby, 
and  are  taking  positive  steps  to 
protect  the  environment.  Some 
23  per  cent  are  using 
"environmentally  friendly" 
nappies  and  31  per  cent  are  using 
ozone-friendly  sprays. 


Policies  for 
women 

The  professions  should  consider 
the  career  needs  of  their  women 
members  and  formulate  policies 
which  will  assist  them,  according 
to  a  report  from  the  UK  Inter- 
Professional  Group. 

Women  are  moving  into  the 
professional  in  increasing 
numbers,  ranging  from  0.5  per 
cent  of  the  engineering  profession 
to  40  per  cent  of  pharmacists. 

But  despite  the  fact  that 
women  make  up  (on  average) 
17.5  per  cent  of  the  professions 
surveyed,  they  make  up  only  8.9 
per  cent  of  the  ruling  councils  of 
the  professions. 

Very  few  professions  have 
specific  policies  relating  to  part- 
time  work,  job  sharing  or  career 
breaks,  although  none  of  the 
professional  bodies  reported  that 
overt  sexual  discrimination  was  a 
problem.  Copies  of  the  report 
"Women  in  the  professions" 
(£4.95)  are  available  from  the  Law 
Society  Shop,  227  The  Strand, 
London  WC2R  IB  A. 


Importers 
meeting  with 
MCA  'useful' 

Parallel  importers  are  describing 
as  '  'extremely  useful"  a  seminar 
organised  last  week  by  the 
Medicines  Control  Agency.  The 
Agency  and  the  importers  were 
able  to  discuss  importing  from  the 
EC  in  a  relatively  informal 
atmosphere  and  both  sides  seem 
satisfied  that  the  exercise  has 
produced  a  greater  understanding 
of  each  other's  problems. 

The  seminar  is  also  likely  to  be 
seen  in  some  circles  as  a  coming 
into  the  fold  for  the  importers  with 
formal  recognition  of  their  role  in 
medicines  distribution  in  the  UK. 

The  day-long  seminar  covered 
the  organisation  of  the  MCA,  the 
assessment  of  applications,  both 
pharmaceutical  and  medical,  good 
manufacturing  practice  for  import, 
assembly  and  distribution  and  the 
defect  medicines  reporting 
scheme  for  recalls.  Both  sides  will 
have  benefited  from  a  session  on 
common  deficiencies  in  product 
licence  applications,  and  the  need 
for  communications  with  other 
(EC)  bodies. 

Importers  have  often 
complained  that  licences  are 
taking  too  long  to  come  through. 
The  MCA  was  able  to  explain  the 
delay  involved  when  the 
information  it  requires  has  to 
come  from  licensing  authorities  in 
other  EC  Member  States. 


RPSGB  has 
full  PL(PI)  list 

The  Royal  Pharmaceutical  Society 
now  has  a  list  of  parallel  import 
product  licences,  supplied  by  the 
Medicines  Control  Agency. 

There  had  been  confusion 
over  the  information  the  Society 
held  after  it  published  an  updated 
list  of  products  for  which  licences 
had  been  issued,  but  without 
cross  reference  to  either  the 
PL(PI)  numbers  themselves  or 
the  companies  to  whom  they  had 
been  issued. 

The  complete  list  of  licences, 
issued  to  the  Society  on  a 
confidential  basis,  includes  details 
of  the  products  and  the  European 
Community  Marketing 
Authorisation  to  which  they  refer. 
C&D  understands  it  will  be 
updated  at  regular  intervals  to 
keep  the  Society  fully  informed  of 
the  status  of  PL  licences. 

The  MCA  is  in  the  process  of 
assigning  PL  numbers  on  the  basis 
of  one  number  for  one  EC  market 
authorisation  number. 
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RPA  to  co-opt  four 
'influential'  figures 


The  Rural  Pharmacists 
Association  is  co-opting  four 
"influential  pharmacists"  to  its 
council,  in  a  bid  to  counteract  anti- 
pharmacy  propoganda. 

The  aim  is  to  strengthen  the 
RP A '  s  attempts  ' '  to  promote  the 
cause  and  practice  of  community 
pharmacy  in  general,  with 
particular  emphasis  on  rural 
pharmacy,"  according  to  a 
statement  issued  by  the 
Association  this  week. 

"In  recent  months  the 
notorious  amendment  tabled 
during  progression  of  the  NHS  Bill 
has  highlighted  problems  of 
pharmacy  in  rural  areas.  Rural 
pharmacists  should  be  most 
grateful  for  the  work  and  the 
united  efforts  of  the  Royal 
Pharmaceutical  Society,  the 
Pharmaceutical  Services 
Negotiating  Committee  and  the 
National  Pharmaceutical 
Association,"  the  RPA  says. 

'  'While  it  is  anticipated  that  the 
good  work  will  continue,  a  number 
of  leading  pharmaceutical  figures 
are  concerned  that  a  powerful 
forum  should  be  established  to 
support  and  further  develop  the 
strategy  necessary'  to  enhance  the 
position  of  pharmacy  in  rural 
areas.  It  has  become  apparent 
that  financial  constraints  (among 
other  matters)  make  it  unlikely 
that  another  special  interest  group 
could  be  formed  under  the  aegis  of 
the  Society.  Various  pharmacists 
who  occupy  positions  of  influence 


have  been  involved  in  discussions 
with  the  leadership  of  the  RPA, 
resulting  in  the  decision  to  co-opt 
them  to  the  RPA  council." 

RPA  secretary  and  Society 
Council  member  John  Davies  was 
unable  to  disclose  the  names  of 
the  potential  new  members  until 
they  had  been  officially  co-opted  at 


an  RPA  council  meeting  to  be  held 
as  soon  as  possible.  Some  are 
already  RPA  members  and  all  will 
be  eligible  to  stand  for  the  council 
in  the  usual  way  in  the  November 
elections .  Mr  Davies  told  C&D  it 
was  too  soon  to  speculate  on  what 
action  the  reinforced  council 
would  take. 


Appeal  panel  decision 
overturned  in  Rotherham 


Pharmacist  Joseph  Watson  has 
won  a  major  High  Court  victory  in 
his  battle  to  stop  a  competitor 
from  trading  only  300  yards  from 
his  shop. 

Mr  Watson  insists  local  needs 
in  Wickersley,  near  Rotherham, 
are  "adequately  catered  for" 
without  another  pharmacy.  His 
efforts  to  protect  his  business 
were  given  a  boost  on  Tuesday 
when  the  Rotherham  Family 
Practitioner  Committee  admitted 
mistakes  were  made  in  dealing 
with  the  case. 

The  FPC  agreed  to  review  its 
decision  to  allow  Mr  Watson's 
competitor,  Mrs  Christine  Jones, 
onto  its  pharmaceutical  list  on  May 
5  last  year  despite  Mr  Watson's 
objections. 

He  took  his  case  to  the 
Committee's  appeal  panel  but  his 


claims  were  dismissed  on  October 
3  —  it  was  that  ruling  which  Mr 
Watson  took  to  the  High  Court. 

Mr  Watson,  who  has  run  his 
shop  near  the  Health  Centre  in 
Poplar  Glade,  Wickersley,  for 
about  nine  years,  says  he  is  "very 
concerned"  about  the  effects  on 
his  business  of  a  new  pharmacy 
opening  so  close  to  his  own.' 

Mr  Justice  Pill  said  a  full  trial  of 
the  action  was  unnecessary  after 
the  FPC  admitted  the  appeal 
panel's  dismissal  of  Mr  Watson's 
case  was  "null  and  void"  and 
should  be  quashed.  Rotherham 
FPC  also  agreed  to  pay  the  legal 
costs  of  the  High  Court  action. 

The  reason  given  for  the 
FPC's  change  of  heart  was  that 
the  appeal  panel's  decision  was 
based  on  a  now  discredited 
Department  of  Health  circular. 


HEA  plans 

'jabs' 
campaign 

The  Health  Education  Authority  is 
to  mount  a  nationwide 
immunisation  campaign  later  this 
year  which  will  provide  health 
professionals  with  advice  and 
training  materials,  and  the  public 
with  information  on  the  benefits  of 
immunisation. 

The  campaign  will  include 
television  advertising,  posters  and 
leaflets  aimed  at  responding  to  the 
questions  most  frequently  raised 
by  parents  of  0-5  year  olds,  junior 
Health  Minister  Stephen  Dorrell 
said  in  the  commons  last  week. 
"We  have  accepted  the  World 
Health  Organisation's  90  per  cent 
target  for  vaccinations  against 
diphtheria,  tetanus,  poliomyelitis, 
whooping  cough,  measles, 
mumps  and  rubella." 

The  new  contract  for  GPs 
which  came  in  on  April  1  provides 
for  bonus  payments  if  90  per  cent 
of  patients  are  immunised  as 
recommended. 


Batley 
pharmacy  in 
stalemate 

Hughes  Chemists  of  Batley  have 
reached  a  stalemate  with  their 
landlord  and  local  planners 
following  refusal  for  planning 
permission  to  relocate  on  spare 
land  near  a  doctor's  surgery. 

The  pharmacy  had  been 
granted  permission  to  move  to  its 
current  site  in  1982  when  local 
residents  complained  of  having  to 
cross  two  busy  roads  to  reach  the 
shop,  the  only  one  in  the  vicinity  of 
a  four-doctor  practice. 

The  pharmacy  took  up  a  six 
year  lease  on  a  small  industrial  unit 
near  to  the  surgery,  but  when  the 
lease  expired  in  September  1988, 
the  landlord  refused  to  renew  it. 
With  no  suitable  empty  premises 
available,  the  only  solution  is  to 
build  a  pharmacy  on  spare  land 
alongside  the  surgery,  a  move  of 
50  yards. 

Despite  strong  backing  from  a 
number  of  local  councillors  and  a 
customer  petition  in  favour  of  the 
move,  planning  permission  was 
refused.  If  the  pharmacy  closes, 
local  residents  will  have  to  go  to 
the  other  side  of  Batley  for  their 
prescriptions.  APH  Group,  who 
own  the  pharmacy,  have  been  told 
there  is  little  point  in  appealing 
against  the  ruling,  but  hope 
common  sense  will  prevail. 
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PGC  plan  for  labour  cost  survey 


Prostate  leaflet:  Each  year, 
approximately  350,000  men 
consult  their  GP  with  symptoms 
of  benign  prostatic  hypertrophy, 
say  Smithkline  Beecham 
Pharmaceuticals  who  are 
launching  a  leaflet  entitled: 
Living  with  your  prostate ' ' .  The 
leaflet  explains  why  the  condition 
is  more  common  in  older  men, 
symptoms  and  how  they  can  be 
treated.  Copies  are  available  from 
Bencard  representatives  or  from 
James  Crossland  at  SB 
Pharmaceuticals  (tel:  0707 
325111  ext  4704). 

The  Department  of  Health  plans  to  ban 
foods  to  which  tryptophan  has 
been  added  as  an  ingredient. 

Proposed  regulations  will  not 
affect  foods  containing  tryptophan 
as  a  component  of  naturally- 
occurring  proteins  or  those  with 
added  tryptophan  for  consumption 
under  medical  supervision. 

The  move  comes  in  response 
to  continuing  concern  about  a  link 
between  tryptophan  and  the  rare 
clinical  myalgia  syndrome,  first 
described  in  the  USA. 

Evans  Medical  in  collaboration  with 
the  UKCPA  are  to  sponsor  a 
clinical  pharmacy  research 
fellowship  which  is  worth  £2,500 
to  the  winner.  Application  forms 
are  available  from  the  UKCPA 
Secretary,  Mr  M.J. S.  Burden,  73, 
Aylestone  Road,  Leicester  LE2 
7LL  and  entries  need  to  be 
submitted  by  August  13,  1990. 

Regulations  imposing  new  licence  fees  lot 

animal  medicines  have  been  laid 
before  Parliament  and  will  come 
into  effect  on  July  2. 

The  capital  fees  for  product 
licences  will  be  £12,000  for  a 
major  application  (new  active 
ingredient),  £7,000  for  a  complex 
application,  £3,000  for  a  standard 
and  £1,000  for  a  simple 
application.  Fees  for  variations  will 
be  £1,000  for  complex  and  £300 
for  others.  The  fee  for  an  animal 
test  certificate  will  be  £4,000 
(renewals  £1,000). 

Manufacturers'  licences  will 
go  up  to  £1,700  (renewals  £850) 
and  wholesale  dealers'  licences  to 
£1,105  (renewals  £550). 

The  method  of  charging  for 
tests  of  biological  medicinal 
products  has  been  changed.  The 
licensing  authority  will  allocate  the 
product  to  a  category  according  to 
certain  criteria  and  the  testing  fee 
will  depend  on  that  allocation, 
ranging  from  £50  to  £7,000. 

Annual  fees  will  be  payable  at 
the  basic  rate  of  £250  or  0.68  per 
cent  of  turnover  until  March  31, 
1991 ,  then  £250  or  0.61  per  cent, 
whichever  is  the  greater  in  both 
cases.  The  Medicines  (Fees 
Relating  to  Medicinal  Products  for 
Animal  Use)  Regulations  1990  (SI 
1990  No  1205,  HMSO  £3.10)  also 
detail  fees  for  site  inspections. 


Some  240  Scottish  pharmacies  — 
20  per  cent  of  the  total  —  are  to  be 
involved  in  a  new  labour  costs 
inquiry  which  is  being  financed  by 
the  Pharmaceutical  General 
Council. 

The  aim  of  the  survey  is  to  up- 
date information  about  cost 
distribution  over  the  whole  range 
of  pharmacies  last  obtained  in  a 
joint  PGC/Government  survey 
before  the  arbitrary  withdrawal  of 
the  cost-plus  contract  18  months 
ago. 

PGC  chairman  Graeme  Millar 
said:  "With  this  information  we 
can,  hopefully,  by  next  April, 


The  hope  of  the  Proprietary 
Association  of  Great  Britain  is  that 
the  Medicines  Control  Agency  will 
put  the  same  priority  on  abridged 
product  licence  applications  as  it 
gives  to  new  chemical  entities, 
where  its  aim  is  to  become  the 


The  Society  of  Family  Practitioner 
Committees  and  the  National 
Association  of  Health  Authorities 
have  agreed  to  merge.  Merger 
votes  were  passed  at  concurrent 
annual  meetings  in  Scarborough 
last  week.  The  new  association 
will  be  known  as  the  National 
Association  of  Health  Authorities 
and  Trusts. 

The  two  groups  also  shared 
annual  conferences  at  which  the 
Secretary  for  Health,  Kenneth 
Clarke,  took  the  opportunity  to 
restate  the  Government's 
determination  to  bring  about  the 
health  service  reforms.  Mr  Clarke 
stressed  that  providers  of 
services  must  make  sure  that  they 
consult  with  and  are  aware  of  the 
views  of  the  consumer.  In  answer 
to  a  question  Mr  Clarke  said  it  was 
the  Government's  intention  that 
Community  Health  Councils 
would  be  untouched  by  the 
reforms.  He  rejected  the  concept 
that  CHCs  could  be  involved  in 
every  contract  as  "totally 
impractical  and  unfeasible",  and 
he  wished  some  CHCs  would 
stick  to  their  consumer  role. 

During  the  opening  address, 
Lady  Judith  Wilcox,  chairman  of 
the  National  Consumer  Council, 
said  that  the  NHS  was  under- 
resourced,  under-valued  and 
often  did  not  meet  the  needs  of  the 
community.  The  result  was  that 
both  the  patient  and  the  customer 
did  not  like  its  inflexibility. 

Lady  Wilcox  suggested  the 
NHS  needs  more  consultations 


implement  a  payment  structure 
which  accurately  reflects  the 
distribution  of  costs  over  the 
various  sizes  of  pharmacies.  The 
results  may  also  give  us  an 
indication  of  trends  and 
movements  in  the  costs  of 
providing  the  service  —  in  relation 
to  inflation  and  to  previous 
remuneration  settlements  — 
since  the  last  survey." 

The  PGC  says  the  survey  is 
unlikely  to  be  recognised  by 
Government  at  this  stage,  but  it 
believes  it  will  strengthen  its 
arguments  for  adequate 
remuneration    and    a  more 


fastest  licensing  agency  in  the 
world. 

PAGB  president  Colin  Wood 
issued  this  challenge  to  MCA 
director  Keith  Jones  at  the 
Association's  annual  dinner  last 
week  when  he  picked  up  Mr 


with  organisations  like  CHCs 
who,  she  said,  should  be  given 
more  power,  more  money  and 
more  teeth.  It  was  easy  to  forget 
patients  while  concentrating  on 
masterplans  for  doctors  and 
nurses. 


Clarke  denies 
NHS  delay 

Health  Secretary  Kenneth  Clarke 
has  dismissed  suggestions  that, 
under  pressure  from 
Conservative  backbenchers 
fearful  of  the  electoral 
consequences,  the  Government 
has  decided  to  postpone  the 
implementation  of  its  plans  for 
reforming  the  NHS. 

He  re-affirmed  that  the 
introduction  of  practice  budgets 
for  GPs  who  wished  to  have  them, 
and  the  arrangement  enabling 
hospitals  to  opt  for  self-governing 
status,  would  be  introduced  from 
April  1991. 

Before  the  NHS  and 
Community  Care  Bill  completed 
its  passage  through  the  House  of 
Lords  on  Monday,  the 
Government  defeated  an  attempt 
by  Lord  Ennals  (Lab)  to  delay 
implementation  of  the  measure  for 
a  year.  The  Bill,  which  was 
returned  to  the  Commons,  is  on 
course  to  reach  the  statute  book  in 
the  next  week. 


equitable  distribution  of  monies. 

Mr  Millar  urged  all  contractors 
who  are  picked  for  the  sample  to 
co-operate.  "In  accepting  the 
demise  of  the  cost  plus  contract, 
the  PGC  considers  it  has  an 
obligation  to  contractors  to 
monitor  as  closely  as  possible 
areas  which  may  have  a 
detrimental  effect  on  any  of  the 
whole  range  of  pharmaceutical 
services  we  provide  in  Scotland. 
We  will  endeavour  to  simplify  the 
process  of  information  gathering 
as  much  as  possible ,  but  we  must 
obtain  as  accurate  a  picture  as 
possible." 


Jones'  recently  stated  ambition  for 
the  rapid  licensing  of  new  chemical 
entities,  while  noting  the 
director's  intent  to  work  wholly  on 
the  immediate  pick-up  of  new 
applications  from  April  1,  1992. 

"We  earnestly  hope  that  we 
can  expect  a  much  shorter  delay  in 
pick-up  during  the  intermediary 
period  leading  up  to  that  date," 
Mr  Wood  said.  "We  will  do  our 
best  to  help  him  and  I  hope  he 
shares  this  objective  as  a  common 
goal." 

Mr  Wood  said  PAGB 
appreciated  the  general  strong 
support  received  from  the  MCA 
and  the  Department  of  Health, 
particularly  in  representations  to 
Europe. 

Mr  Wood  noted  PAGB's 
involvement  in  lobbying  on  EEC 
medicine  directives  and  that  the 
Commission  was  now  mindful  of 
the  advantages  offered  by  the 
inclusion  in  television 
advertisements  of  a  reference  to 
read  pack  instructions,  rather  than 
the  need  to  have  full  label 
information  in  the  advertisement 
itself.  He  said  PAGB  would  target 
UK  MEPs  on  the  "Always  read 
the  label  approach". 

The  role  of  advertising  and 
labelling  were  complementary,  he 
believed.  The  UK  population  was 
well  advanced  in  taking  individual 
responsibility  for  health.  "It  is  for 
this  reason  that  we  must  be  ever 
vigilant  about  steps  emerging 
from  outside  the  UK  that  could 
erode  our  system  and  place  us  all 
at  a  disadvantage." 
■  At  the  annual  meeting  held 
before  the  dinner  last  week  on 
June  21,  Mr  Wood  (Procter  & 
Gamble)  was  re-elected  president 
as  were  Mr  J.H.  Ball  (Warner- 
Lambert)  and  Mr  G.  Bell 
(Whitehall  Laboratories)  as  vice- 
presidents  and  Mr  R.A.  Bellm 
(Charwell  Pharmaceuticals)  as 
treasurer.  Mr  Graeme  Hannah 
(International  Laboratories)  was 
elected  to  the  executive. 


Plea  for  speed  with  abridged  PLs 
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Pharmacist's 
second  shop 
refused 

Pharmacist  Robert  Dye,  of 
Sprowston,  Norfolk,  is  to  appeal 
against  a  decision  which  prevents 
him  from  opening  a  second 
pharmacy  despite  the  fact  that  he 
is  the  only  pharmacist  likely  to  be 
affected  by  the  new  business  and 
the  local  community  has  only  one 
pharmacy  for  15,000  people. 

Mr  Dye,  who  owns  a 
pharmacy  in  Wroxham  Road, 
Sprowston,  had  approached  the 
local  Tesco  superstore  when  they 
expressed  interest  in  an  in-store 
pharmacy.  According  to  Mr  Dye, 
the  superstore,  which  is  situated 
less  than  a  mile  from  his  existing 
premises,  is  easily  reached  by  the 
inhabitants  of  the  village.  He  felt 
than  an  in-store  pharmacy  would 
enhance  the  pharmaceutical 
services  of  the  area,  with  its 
extended  opening  hours  and 
excellent  parking  facilities. 

'  'Logic  says  a  place  the  size  of 
Sprowston  should  have  a  second 
pharmacy  outlet,  and  the  Tesco 
site  is  the  most  convenient, ' '  said 
Mr  Dye .  '  'The  store  is  visited  by 
some  30,000  customers  a  week 
and  already  sells  many  traditional 
chemist  lines." 

The  application  was  supported 
by  the  parish  council  and  there 
were  no  objections  from  the  local 
doctors  or  village  residents. 
However,  the  Norfolk  Local 
Pharmaceutical  Committee 
questioned  the  need  for  another 
chemist  at  Sprowston  and  the 
application  was  eventually  turned 
down  by  Norfolk  FPC. 

A  spokesman  for  the  FPC,  Mr 
Thorn,  said  the  Committee  looked 
at  the  existing  pharmaceutical 
services  and  considered  they 
were  already  adequate.  The  new 
premises  did  not  therefore  come 
under  the  "necessary  and 
desirable"  clause  of  the 
guidelines,  he  said. 

Following  Mr  Dye's  appeal 
against  the  decision,  the  FPC  is 
now  convening  an  independent 
appeal  panel,  due  to  meet  towards 
the  end  of  July,  who  will  judge  the 
application  afresh. 


P&B  recall 

Paines  and  Byrne  are  recalling 
Gonadotraphon  LH  500,  batch 
numbers  782005  and  792011 
(expiry  dates  Feb  1992  and  Dec 
1992  respectively)  and 
Gonadotraphon  LH  5000  batch 
number  793010  (expiry  Jan  1993). 

Pharmacists  should  return 
stocks  to  the  company  for 
replacement. 
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Making 
claims 


In  their  wisdom  our  peers 
have  decided  that 
professional  services  may 
now  be  advertised  as  long 
as  the  old  "invidious 
distinction"  criteria  are 
adhered  to.  An  example  of 
this  new  approach, 
apparently  produced  with 
the  guidance  of  the  Royal 
Pharmaceutical  Society 
(C&D  last  week  pl098), 
concentrates  on  the 
company's  free  delivery 
services  and  on  its  24  hour,  seven  days  a 
week  on-call  service. 

It  will  be  very  tempting  for  some 
pharmacists  to  offer  a  24  hour  service  in 
order  to  gain  business,  but  they  should  be 
very  careful  of  the  security  consequences. 
A  pharmacy  dispensing  scripts  from  a 
widely  dispersed  area  will  require  large 
stocks  of  CDs.  Suddenly  the  CD  cupboard 
could  be  a  prime  target,  particularly  when 
its  acquisition  is  being  advertised  in  the 
local  Press! 

What  must  be  preferable  is  a  properly 
organised,  24  hour  service  which  allows 
for  full  authenticity  checks  on  all  calls.  This 
must  be  co-ordinated  by  the  LPC  and,  by 
judicious  use  of  Press  PR  contacts, 
eventually  given  proper  public  profile. 

The  relaxations  on  advertising  may 
open  a  Pandora's  box  of  unexpected 
consequences  and  all  pharmacists  must 
think  very  carefully  before  they  promise 
services  to  the  public  which  they  cannot 
then  sustain. 

A  fishy  tale 

A  worried  lady  phoned  me  the  other  day 
convinced  I  had  sold  her  the  wrong 
'  'Casilan' ' .  She  wanted  an  invalid  food  but 
this  one  was  for  bodybuilding,  had  calcium 
in  it  and  what  was  that  "90"  on  the  front? 
Five  minutes  explanation  that  the  change 
in  packaging  was  purely  a  reflection  of 
market  strategy  calmed  her  shattered 
nerves,  but  are  Crookes  missing  a 


marketing  opportunity? 

One  of  the  major  uses  of 
Casilan  in  our  area  is  as  the 
basis  of  secret  formula  baits 
for  coarse  fishing.  A  simple 
illustrative  change  on  the 
pack,  with  the  outstretched 
hands  and  the  caption: '  'You 
should  have  seen  the  one 
that  got  away",  should 
produce  a  universal  best 
seller,  but  carp  fishermen 
beware . . .  Fed  on  a  diet  of 
muscle-building  protein 
fortified  with  wheatgerm, 
vitamins  and  secret 
ingredients,  the  Charles 
Atlas  of  the  fish  world  may 
soon  wreak  revenge 
on  its  human  tormentors! 


Write  on! 


Since  others  are  now  allowed  to  advertise 
perhaps  I  may  join  the  fray!  This  column 
feeds  on  controversy  and  I  often 
deliberately  provoke  criticism.  A  letter  to 
"Xrayser"  is  anonymous  and  I  humbly 
believe  that  the  ideas  expressed  under  a 
cloak  of  secrecy  may  often  stimulate 
constructive  change.  The  opinions 
expressed  are  my  own  but  they  are 
assisted  by  your  missives,  so  please  carry 
on  writing! 

Never  the  same... 

I  have  traded  with  Thomas  Kerfoot  for  as 
long  as  I  can  remember,  and  my  father 
before  me.  It  will  be  a  sad  day  when  that 
relationship  is  broken,  for  I  believe  their 
independence  has  now  been  destroyed  by 
the  unacceptably  low  profits  available  to 
those  generic  companies  who  have 
voluntarily  maintained  the  highest 
standards. 

The  resulting  organisation  may  meet 
my  pharmaceutical  requirements  but  that 
personal  relationship  will  have,  sadly, 
gone  forever  and  I  can  but  mourn  its 
passing.  Thank  you  all  at  Thos  Kerfoot  for 
your  superb  service  over  the  years.  Your 
successors  will  promise  "business  as 
usual",  but  I  doubt  the  relationship  can 
ever  be  the  same  again. 
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Scott  enter  the  night 
time  sector 


Numark  get 
folded  and 
wrapped 

The  fastest  growing  sector  of  the 
feminine  hygiene  market  is 
individually  folded  and  wrapped 
panty  liners,  say  Numark.  In 
keeping  with  this  trend,  they  have 
launched  their  own. 


20  j 
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These  new  panty  liners  are 
packaged  in  20s  in  blue  bags  and 
like  the  flat  panty  liners  30s,  have 
a  pull  draw  string  which  makes 
opening  easier,  Numark  say. 

Numark  folded  and  wrapped 
panty  liners  (£0.85)  come  in 
outers  of  12,  and  at  £6.39  give  a 
profit  on  return  of  28  per  cent,  say 
Numark  Management.  Tel:  0827 
69269. 


L'Oreal  have  come  up  with  Gelling 
Curls  to  complement  their 
Pumping  Curls.  The  product  is 
said  to  define  and  contour  curls  as 
well  as  giving  volume  to  hair.  It 
will  be  supported  nationally  with  a 
£625,000  television  campaign  and 
a  £200,000  campaign  in  the 
women's  Press.  L'Oreal.  Tel: 
071-9375454. 

The  price  of  Pavacol-D  is  being 
reduced  from  August  1  to  £0.75 
for  150ml  (£0.43  trade)  and  £1 .49 
for  300ml  (£0.86).  Boehringer 
Ingelheim  Ltd.  Tel:  0344  424600. 


A  new  Libra  Bodyform  night  time 
towel  has  been  introduced  into  the 
sanpro  market  by  Scott  Ltd.  This 
coincides  with  new  pack  designs 
across  the  entire  Bodyform 
range. 

David  Macfarlane,  senior 
brand  manager,  believes  that  the 
night  time  sector  is  one  which  has 
a  great  deal  of  potential  in  the 
future:  "Customers  are  becoming 
more  health-conscious  in  general 
and  this  is  being  reflected  in  the 
sanpro  sector.  Women  are  no 
longer  satisifed  with  one  product 
to  be  used  throughout  a  period, 
but  are  demanding  different 
products  for  different  stages, ' '  he 
says. 

He  claims  that  the  night  time 
sector  grew  by  22  per  cent  in  1989 
and  is  now  worth  five  per  cent  of 
the  total  press-on  sector. 

The  new  towel  has  been 
especially  shaped  for  night  time 
use  and  designed  to  give  extra 
protection  when  lying  down  while 
still  providing  comfort. 

It  has  been  moulded  to  curve 
around  the  legs  and  is  slightly 
longer  at  the  front  and  back  than 
conventional  towels.  It  also  has 
two  large  adhesive  pads  at  each 
end  for  extra  security.  There  are 


ten  towels  in  each  packs  (£1.12). 
Although  the  towel  is  being 
targeted  at  all  mensturating 
women,  it  is  said  to  be  particularly 
suitable  for  women  with  a  heavier 
flow  or  for  tampon  users  who 
prefer  to  wear  a  towel  at  night. 

Meanwhile,  the  company 
claims  to  have  broadened  the 
appeal  of  Bodyform  with  a  new 
pack  design.  The  young  girl  has 
been  replaced  with  a  bird.  "We 
now  want  to  communicate  the  fact 
that  Libra  is  not  just  for  the  young, 
but  for  all  age  groups,"  says  Mr 
Macfarlane. 

The  new  look  packs  are  also 
colour  coded:  blue  for  regular 
flow;  green  for  super;  apricot  for 
slender  and  lilac  for  night  time. 

The  new  night  time  towel  and 
the  new-look  range  will  be 
supported  via  the  brand's  on- 
going television  and  Press 
advertising  campaign.  Scott  Ltd. 
Tel:  0342  327191. 


Following  the  acquisition  of  A  H. 

Robins  by  Wyeth  Laboratories, 
Johnson  Brothers  (Belfast)  have 
been  appointed  distributors  of 
Robins  products  in  Northern 
Ireland.  Johnson  Brothers 
(Belfast)  Ltd.  Tel:  0846679121. 


Vichy  tint 
and  tan 

Teint  de  soleil  joins  the  Vichy 
portfolio  in  July. 

This  3-in-l  face  cream 
combines  UV  filters  and  a  tanning 
precursor  in  a  tinted  base.  The 
cream  gives  a  matt,  lightly  tanned 
look  which  lasts  all  day,  say  Vichy, 
encouraging  natural  tanning  and 
leaving  a  light  tanned  effect  on  the 
skin. 

Teint  de  Soleil  (£8.95)  has 
both  UVA  and  UVB  filters  with 
protection  equal  to  SPF3.  It 
comes  in  two  shades  both  in  30ml 
aerosol  pump  packs:  soleil  clair  for 
lighter  complexions  or  lightly 
tanned  skin  and  soleil  dore,  for 
darker  complexions  and  skin  that 
is  already  tanned.  Vichv  (UK)  Ltd. 
Tel:  0235  526747. 

Regina 
branch  out 
into  ginseng 

Regina  Royal  Jelly  are  broadening 
their  product  base  with  the  launch 
of  two  new  supplements,  one 
containing  ginseng  and  the  other 
evening  primrose  oil. 

Regina 's  royal  ginseng  (30 
capsules  £5.45)  contains  ginseng 
extract  oil  equivalent  to  600mg 
and  50mg  fresh  royal  jelly.  The 
product  is  packed  in  plastic  jars  in 
deep  red  hexagonal  outers. 

The  evening  primrose  oil 
products  (30  capsules  £5.99) 
contains  EPO  500mg,  also  with 
50mg  royal  jelly .  It  is  packaged  in 
plastic  jars  in  a  hexagonal  outer 
with  pictures  of  evening  primrose. 
Distributors  Ernest  Jackson  &  Co 
Ltd.  Tel:  036322251. 


Smith  &  Nephew  are  launching  the 
Snocare  lens  case  (£3.20),  which, 
they  say,  is  suitable  for  all  types  of 
contact  lenses.  It  will  replace  the 
Transtore  H  and  Prymestore 
cases.  Snocare  is  a  white  case  in  a 
side  by  side  format,  with  two 
screw-cap  lids.  Smith  &  Newphew 
Pharmaceuticals  Ltd.  Tel:  04023 
49333. 
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Lyclear  Creme  Rinse  Prescribing  Information 

Presentation  Each  59ml  bottle  of  Lyclear  contains  1%  w/w  permethrin  plus  20%wAv  isopropanol  in  a  creme-rinse  base--  Uses  For  the  treatment  of  head  louse  (Pediculus  human  us 
capitis)  infections.  Dosage  and  Administration  Adults  and  children  over  2  years;  Shampoo  hair  as  normal,  rinse  and  towel  dry.  Shake  the  bottle  thoroughly  and  apply  enough  Lyc  leai 
to  saturate  the  hair  and  scalp.  Leave  on  the  hair  for  10  minutes,  then  rinse  thoroughly  with  water  and  dry  in  the  usual  way.  Contra-indications,  warnings,  etc.  Contra-indications: 
Hypersensitivity  to  permethrins,  other  synthetic  py retinoids,  pyrethrms  or  t  hrysanthemums.  Precautions:  For  external  use  only.  Wear  gloves  U  >i  multiple  applications.  Only  use 
in  children  under  2  years  under  medical  supervision.  Use  in  pregnancy  only  if  potential  benefit  outweighs  the  possibility  ol  unknown  risks.  Side-  and  adverse  effects:  Adverse 
reactions  are  infrequent,  mild  and  transitory,  and  are  usually  also  symptoms  ol  head  louse  infection  Basic  NHS  Cost:  £1.68.  Legal  Category  [P|. 
Further  information  available  on  request.  The  Wellcome  Foundation  Ltd.,  Crewe,  Cheshire  CW1  1UB.  Lyclear  is  a  Trade  mark. 


Wellcomi 


LYCLEAR: 

Permethrin 

A  single  10-minute  treatment 

for  head  lice. 


Eradicating  head  lice  hasn't  always  been  easy 
or  pleasant.  But  now  Wellcome  presents  a  new 
pediculicide.  Its  called  Lyclear. 

Based  on  the  tried-and-tested  permethrin 
compound,  new  Lyclear  is  highly  effective  as  a 
single  application  creme  rinse,  and  used 
as  easily  as  a  normal  hair  conditioner. 

In  fact,  just  one  ten  minute  Lyclear      L\«  LKAK 
treatment  is  sufficient  to  kill  lice  and 
eggs,  with  the  comparative 
effectiveness  of  either  a  2  or  V2  hour 
malathion  application.  What's  more, 
Lyclear s  strong  residual  capacity  c  an 
protect  against  reinfestation  for  as 
long  as  li  weeks  after  use. 

Although  highly  effective,  Lyclear  has  a 


*99%  overall  cure  rate  after  one  week. 

pleasant  smell,  is  unlikely  to  cause  eye  irritation, 
has  low  potential  for  toxicity  or  allergic  reactions, 
and  being  biodegradable  is  environment  and  user 
friendly. 

With  its  recognised  cosmetic  advantages  together 
with  its  proven  clinical  potency,  Lyclear  is  an  ideal 
head  lice  treatment  for  every  member  of  the 
family. 

Lyclear  is  a  head  lice  treatment  you  can 
confidently  recommend  to  be  quick, 
h  1 1  \r     effective,  and  pleasant  to  use. 

f  NEW 

LYCLEAR 


C  r  e  m  e      R  i  n 
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Kills  head  lice  in  just  one  10-minute  application. 
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COUNTERPOINTS 


>m  Dep 


Dep  Ltd  are  marking  the 
centenary  of  their  Erasmic  wet 
shave  brand  with  a  new  look  for 
the  shaving  stick  and  a  new 
superfoam  variant. 

Both  the  shaving  stick  and 
shaving  cream  have  been  given  a 
"contemporary  "  design  utilising 
the  familiar  black  and  red  colour 
scheme. 

The  company  has  also  come 
up  with  a  medicated  shaving  foam 
formulated  for  men  with  sensitive 
skin,  including  the  skin  problems 
associated  with  younger  shavers. 

The  new  variant  (£1.29) 
contains  allantoin  to  soothe  razor 
burn  and  menthol  to  cool  any 
redness.  It  conies  in  a  200ml 
ozone  friendly  can  with  blue  and 
black  graphics .  Dep  (UK)  Ltd.  Tel: 
0753820743. 


New  EPO 
lines 

Three  new  evening  primrose  oil 
lines  have  been  added  to  the  Total 
Body  Care  range,  and  trade  prices 
reduced  on  a  number  of  products . 

The  new  lines  are  EPO  500mg 
and  vitamin  E  capsules  (90 
£10.95),  EPO  l.OOOmg  and 
vitamin  E  (30 £5.89),  EPO  lOOmg 
and  vitamin  E  (60  £9.95)  and 
natural  vitamin  E  600iu  (60  £7.89). 

Those  products  which  have 
been  reduced  in  price  are 
identified  in  this  week's  Price  List 
Supplement.  Total  Body  Care  Ltd. 
Tel:  081-9978386. 


Four  more  for 
Faith 

Faith  Products  have  announced 
plans  to  launch  four  new  products 
later  this  Summer. 

Although  prices  have  yet  to  be 
confirmed,  director  Hubert  Rose 
said  at  last  week's  Beauty 
International  exhibition,  that 
further  details  including  prices  and 
sizes  will  be  announced  shortly. 

The  products  will  include  an 
essential  face  wash  containing 
lavender,  rosemary  and  orange  oil 
(expected  to  retail  at  between 
£2-3);  and  essential  foot  lotion  for 
sore  and  broken  skin;  a  tropical 
eye  gel  which  contains 
aromatherapy  oil  and  an  almond 
eye  cream  containing  almond  and 
honey  (both  expected  to  retail  at 
■£1.99).  Faith  Products  Ltd.  Tel: 
001-704  2555. 


Caractere  fragrance  is 
full  of  fun 


Caractere  by  Daniel  Hechter  is 
the  new  men's  fragrance  range 
from  Selective  Beaute 
International,  aimed  at  men  who 
'  'love  life  and  are  relaxed  and  full 
of  fun". 

The  fragrance  has  a  top  note 
comprising  bergamot,  lemon  and 
mandarin  blended  with  lavender 
and  basil.  This  is  followed  with  a 
middle  note  of  cypress  wood, 
clove  and  nutmeg,  while  sandal 
wood,  incense  and  patchouli  make 
up  the  base  note. 

A  multi-coloured,  striped  box 
houses  the  fragrance  which  is 
bottled  in  an  amber  glass  with  an 
ebony  lid. 


The  fragrance  range  consists 
of  an  eau  de  toilette  ( 50ml  £13.95, 
100ml  £19.95,  50ml  flacon 
£12.95,  100ml  flacon  £18.95); 
aftershave  (50ml  £10.95,  100ml 
£15.95,  50ml  flacon  £9.95,  100ml 
flacon  £14.95).  Also 
complementing  the  fragrance  are 
a  150ml  deodorant  spray  (£5.95), 
lOOg  talcum  powder  (£5.95)  and  a 
scented  soap  (£4.95). 

The  range  will  be  supported 
with  a  £2m  Press  and  television 
advertising  campaign  running 
from  September  to  the  end  of  the 
year.  There  will  also  be  sampling 
activity.  Selective  Beaute 
International.  Tel:  071-9375454. 


A  Soviet  revolution 


' '  Perestroika ' '  has  arrived  in  the 
male  fragrances  sector  with  the 
launch  of  Soviet,  a  fragrance  with 
a  "revolutionary  impulse". 

Described  as  a  vigourous 
fragrance  with  its  fresh  mixture  of 
rare  wood  and  musk  essences, 
Soviet  comes  in  a  tin  which  has  to 
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opened  with  a  can  opener. 

The  fragrance  has  fresh, 
green,  aromatic  and  woody  notes 
with  essence  of  lemon,  verbena, 
sweet  lime,  coriander  and  clary. 

The  range  includes  eau  de 
toilette  (50ml  £15.95;  100ml 
£21.95)  edt  vaporiser  (100ml 
£22.95);  aftershave  (100ml 
£14.50;  150ml  £17.50); 
aftershave  balm  (100ml  £12.50) 
and  bath  gel/shampoo  (150ml 
£12.50).  The  minimum  trade 
margin  is  45  per  cent  profit  on 
return  say  Carronshore. 

Soviet,  already  launched  in 
Italy,  Germany,  Portugal  and 
France ,  will  initially  be  available  in 
Harrods  and  Jenners,  and  in 
selected  chemists  and  department 
stores  from  August.  Distributors, 
Carronshore  Marketing 
International.  Tel:  0324  554211. 

Fisons  have  added  vitamin  B6 
capsules  to  their  Sanatogen  range 
(50  £2.49).  Each  contains  50mg 
pyridoxine  and  the  dose  is  two 
capsules  daily.  Fisons  pic 
Consumer  Health.  Tel:  0509 
611001. 


£5m  spend 
on  Imperial 
Leather 

Cussons  have  signed  up 
entertainer  Julie  Walters  as  part  of 
their  £5m  advertising  campaign 
for  the  Imperial  Leather  soap  and 
toiletries  brand. 

The  campaign  will  have  its 
prime  time  national  debut  on  July 
2.  The  company  says  the  new 
advertisements  are  a  far  cry  from 
the  Imperial  Leather  advertising 
of  the  previous  decade.  Imperial 
Leather  soap,  shower  and  foam 
bath  will  each  have  their  own 
commercial.  Cussons  (UK)  Ltd. 
Tel:  061-792  6111. 

In  the  pink 
with  Guerlain 

Guerlain  have  repackaged  their 
oily  skincare  range  bringing  it  into 
line  with  the  other  skincare 
preparations. 

The  pale  pink  containers  are 
described  as  '  'pretty  and  practical 
to  use".  The  range  comprises 
cleansing  gel,  lotion  for  oily  skin, 
creme  camphrea,  moisture  base 
and  emulsion  pH5-5  treatment 
creme.  Prices  are  unchanged. 
Guerlain  Ltd.  Tel:  081-998 1646. 

Slazenger 
spray  update 

Smithkline  Beecham  have 
redesigned  Slazenger  Sport 
deodorant  body  spray,  while 
retaining  the  red,  white  and  blue 
livery  and  the  panther  trademark. 

The  "handy  size"  spray 
(150ml  around  £1.59)  has  a 
chunky  shape  for  a  more  "up-to- 
date"  feel.  Smithkline  Beecham 
Personal  Care  UK.  Tel:  081-560 
5151. 

Kodak's 
Summer  fling 

Customers  of  a  pharmacy  whose 
processing  house  uses  Kodak 
chemicals  and  paper  can  get  a  free 
Fling  35  camera.  Each  time  a  film 
is  processed  from  now  until 
October  3  a  leaflet  is  included  — 
just  four  can  be  redeemed  for  a 
Fling  35.  Kodak  Ltd.  Tel:  0442 
61122. 
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£5m  Boost  For 
Imperial  Leather 


This  is  Julie  Walters 
in  a  musical  soap 
opera  to  end  all 
others  -  the  new  Imperial  Leather 
TV  advertising. 

It's  the  freshest  show  on  television 
this  summer:  unforgettable,  toe- 
tapping,  sheer  entertainment. 

Between  July  and  January  it  will 
cost  <£5m  and  push  sales  of  Imperial 
Leather  soap,  shower  and  foam 
bath  to  even  greater  record  levels. 

Each  has  its  own  commercial:  a 
matching  suite  of  three  spectacular 
productions,  full  of  luxury  and 
totally  irresistible. 

All  will  feature  nationally  on  prime 
time  television:  these  are  fast  moving 
brands. 


Julie's  closing  refrain  "Imperial 
Leather:  our  only  comfort  in  life"  is 
a  compelling  call  to  Imperial  Leather 
fans  and  newcomers  alike. 


Julie  Walters  in  the  New  15m  Imperial  Leather  TV  Campaign 
•  Premier  Showing:  7.45pm  Monday  July  2  -  All  ITV  Regions  • 


It's  the  largest  single  investment  in 
bathing  products  seen  in  the  UK  - 
a  sign  of  Cussons'  commitment  to 
building  brand  leaders  and  growing 
major  market  sectors. 


Cussons 


Cussons  (UK)  Ltd.  Kersal  Vale.  Manchester  M7  OGL  Tel:  061-792  6111 


COUNTERPOINTS 


More  for  Empathy 


Estolan  looks 
to  the  '90s 

Estolan  hair  conditioner  is  being 
relaunched  with  a  new  intensity,  a 
new  formulation  and  four  new 
products. 

The  range  has  been  developed 
to  maintain  peak  condition  even  in 
hair  that  has  been  chemically 
treated  or  suffered  the  effects  of 
the  sun's  rays,  says  the  company. 
The  new  formulation  contains  silk 
protein,  panthenol,  jojoba  and 
sesame  seed  oil. 

The  Estolan  range  now 
comprises:  revitalising  protein 
shampoo  300ml,  moisturising 
protein  conditioner  300ml, 
remoisturising  treatment  pack 
125ml  and  protein  conditioning 
styling  mousse  150ml,  all  retailing 
at  £1.49,  with  the  conditioning 
cream  available  in  a  tube  (50g 
£0.75)  and  jar  (440g  £2.25). 
Original  Additions  (Beauty 
Products)  Ltd.  Tel:  081-5739907. 

Micropore 
discounts 

AAH  Pharmaceuticals  and  3M  are 
offering  discounts  on  AAH's 
range  of  micropore  products. 

Customers  ordering  six  outers 
of  any  combination  of  the  Family 
Health  micropore  products  will 
qualify  for  a  20  per  cent  discount. 
The  offer  runs  from  July  2  to 
August  1 7  and  applies  to  5m  packs 
sold  in  1.25cm,  2.5cm  and  5cm 
widths.  AAH  Pharmaceuticals 
Ltd.  Tel:  0928  717070. 

A  counter-top  display  unit  has  been 
introduced  by  The  London  Herb 
&  Spice  Co  to  encourage  sample 
purchases  of  herbal  tea.  The  unit 
holds  80  sealed  envelopes,  each 
containing  one  tea  bag  from  the 
range  of  four  flavours.  The 
London  Herb  &  Spice  Co  Ltd.  Tel: 
081-6808337. 

Fleureseents  is  the  latest  fragrance 
range  from  Heathcote  &  Ivory 
with  prices  ranging  from  £1 .99  to 
£5.99.  The  range  includes  glass 
jars,  scented  pomanders  and 
hangers  to  match  pot  pourri 
available  in  five  fragrances. 
Heathcote  &  Ivory  Ltd.  Tel:  0932 
765066. 

LRC  Products  are  offering  20  per 
cent  extra  on  Wright's  coal  tar  and 
spring  fresh  soaps  during  July  and 
August.  According  to  the 
company,  demand  for  the  coal  tar 
variant  Has  doubled  in  the  past 
year  and  has  increased  by  33  per 
cent  for  the  spring  fresh  soap.  The 
promotion  is  designed  to  help 
pharmacists  capitalise  on  this 
increased  demand,  say  LRC 
Products  Ltd.  Tel:  081-5272377. 


Johnson  &  Johnson  are  launching 
three  new  products  to  extend 
their  Empathy  haircare  range,  and 
are  repackaging  both  the  haircare 
and  skincare  ranges  with  a  new 
look.  These  changes  are  being 
unveiled  as  part  of  a  £2m 
advertising  campaign  to  put  the 
range  back  on  television  this 
Summer. 

The  trend  in  toiletries  is 
towards  product  specialisation 
with  consumers  becoming  more 
discerning,  say  J&J.  They  hope 
that  this  relaunch,  which  consists 
of  colourful  modern  packaging, 
problem  specific  variants  and 
improved  vitamin-enriched 
formulations,  will  reassert 
Empathy's  dominance  in  the 
lucrative  over  35's  market. 

Three  new  products  are  being 
launched  to  meet  the  specific 
haircare  requirements  of 
Empathy's  target  customers. 
Shampoo  and  conditioner  for 
permed/coloured  hair,  and  an 
extra  body  shampoo  for  fine  hair 
join  the  dry/normal  variants.  The 
products  are  available  in  200ml 
(shampoo      12's  £11.14, 


Carmen  have  entered  the  electric 
depilator  market  with  the  Emjoi,  a 
hair  depilation  system  which  they 
say  can  be  used  on  most  areas  of 
the  body. 

The  Emjoi  (£39.95)  has  three 
interchangeable  heads:  one  for  the 
legs  and  forearm,  another  for  the 
bikini  line  and  the  third  for  shorter 
hair  on  the  legs  and  forearms.  The 
system  works  by  using  a  series  of 
rotating  heads  which  remove  hair 


conditioner  12's  £10.46  all  trade) 
and  300ml  (shampoo  12's  £15.27, 
conditioner  12's  £14.20  all  trade). 
According  to  J&J,  52  per  cent  of  all 
women  over  35  perm  their  hair 
compared  to  44  per  cent  of 
women  in  general,  while  fine  hair 
problems  are  often  aggravated  by 
natural  hair  thinning  occurring  in 
later  years. 

All  Empathy  haircare  products 
have  been  formulated  with 
vitamins  A  and  E  as  well  as  d- 
panthenol  which  the  company 
claims  can  thicken  hair  by  up  to  10 
per  cent  due  to  an  ability  to  hold 
moisture  within  the  hair  shaft.  The 
range  is  packaged  in  bright 
crimson  and  white  with  colour 
flashes  to  differentiate  between 
the  variants. 

Empathy's  skincare  range, 
which  consists  of  cleanser, 
moisturising  lotion  and  cream  and 
night  cream  all  now  contain 
vitamins  A  and  E  and  also  have  a 
new  image.  The  packaging  is  has 
a  rich  burgundy  signature 
complemented  by  soft  pink,  white 
and  silver,  say  Johnson  &  Johnson 
Ltd.  Tel:  0628  822222. 


from  the  roots.  There  is  a  two 
speed  operation,  with  high  speed 
for  heads  one  and  two  and  low 
speed  for  head  three. 

The  heads  are  easily  removed 
and  fully  washable  says  the 
company.  As  an  additional  extra, 
the  Emjoi  also  comes  with  a  15ml 
cosmetic  dispenser  of  b<  >dy  gel  to 
be  used  after  shaving.  House  of 
Carmen  Ltd,  Division  ofPifco  Ltd. 
Tel:  061-681  8321. 


Scholl  soften 
toenails 

Following  a  licence  review, 
Scholl 's  ingrown  toenail  treatment 
has  been  replaced  with  toenail 
softening  solution  which  is  not 
licensed. 

The  new  product  helps  to 
reduce  discomfort  caused  by  hard 
or  sharp  toenails  and  has  been 
reformulated.  Active  ingrenients 
are  now  sodium  thiosulphate  2  per 
cent,  with  sodium  hydroxide  as  a 
stabiliser. 

The  glass  container  has  been 
replaced  by  plastic  and  the  price  is 
unchanged.  Scholl  (UK)  Ltd.  Tel: 
00582  482929. 


Nivea  Express 

Smith  &  Nephew  are  running  a 
promotion  for  Nivea  lotions  in  the 
Daily  Express  during  July,  as  part 
of  the  relaunch  activity  and 
celebrations  for  the  brand's  pearl 
anniversary,  (June  18,  pl052). 

Readers  of  the  newspaper  will 
be  invited  to  collect  a  token  a  day 
for  three  days,  enabling  them  to 
send  away  for  a  free  125ml  bottle 
of  the  Nivea  lotion  of  their  choice , 
plus  a  copy  of  the  new  Nivea 
"Pearls  of  wisdom"  skincare 
booklet. 

The  promotion,  scheduled  to 
run  next  week,  is  designed  to 
create  maximum  awareness  of  the 
new  pack  designs  and  is  expected 
to  reach  around  4.3  million 
readers  daily,  say  Smith  & 
Nephew  Consumer  Products  Ltd. 
Tel:  021-3274750. 


Colour  fun 
from  Dylon 

Dylon  have  introduced  new  colour 
fun,  a  range  of  fabric  paints  aimed 
at  10  to  17  year  olds. 

The  paints  come  in  25ml 
plastic  bottles  and  there  are  four 
products  within  the  range:  glitter 
paint,  glossy  paint,  puff  paint  (all 
£1.29)  and  a  set  of  transfers 
(£1.99). 

The  paints  come  in  a  range  of 
five  colours  with  the  choice  of  a 
rotator  display  stand  which  holds 
18  facings  or  a  static  stand  which 
holds  ten  facings.  Dylon 
International  Ltd.  Tel:  081-650 
4801. 


Sanatogen  cod  liver  oil  capsules  now 
come  in  90s  (£1.99)  and  180s 
(£3.49)  in  addition  to  the  60s  and 
120s  already  available.  Fisons pic 
Consumer  Health.  Tel:  0509 
611001. 


Napp  Brush  Off  sores 


A  new  Press  advertising  campaign 
for  Brush  Off  cold  sore  treatment 
has  been  launched  by  Napp 
Laboratories. 

Running  until  January  1991, 
advertisements  will  appear  in  the 
Daily  Mail  and  Daily  Mirror  and  in 
monthly  women's  magazines  such 
as  She,  Options,  New  Woman, 
Cosmopolitan  and   Woman 's 


Journal. 

Napp  have  produced  a 
consumer  leaflet  with  information 
on  how  cold  sores  are  contacted, 
what  triggers  them  off  and  how 
best  to  treat  them. 

A  new  display  unit  with  a 
printed  backcard,  is  available  for 
the  leaflets.  Napp  Laboratories 
Ltd.  Tel:  0223  424444. 


Carmen  launch  Emjoi 
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Ready-to-Feed  babymilks. 
Perfect  for  the  inexperienced  mother* 


There  are  times  when  a  mother  is  unable  to  bottle 
feed  her  baby  and  has  to  rely  on  someone  who's  not  quite 
such  an  expert. 

For  these  occasions  Cow  &  Gate  Ready-to-Feed  baby- 
milk  is  perfect. 

Available  in  Premium  and  Plus,  it  comes  already  pre- 
pared in  the  bottle.  Just  add  a  sterilised  teat  and  locking  ring* 
and  it's  ready  to  use. 

So  when  it's  dad's  turn  to  bottle  feed  the  baby,  mum 
knows  she  can  leave  it  to  him  and  not  have  to  worry. 

And  Ready-to-Feed  can  make  life  easier  for  mum  too. 

'STERILISED  TEAT  AND  LOCKING  RING  NOT  SUPPLIED  Breastmilk  is  the  best  food  for  babies 
not  lo  breastfeed.  The  cost  of  infant  milk  formula  should  he  eonside 


If  she's  out  shopping,  or  away  on  holiday,  it's  the  ideal  solution 
There  are  two  sizes:  100ml  and  200ml,  making  it 
suitable  for  feeding  from  birth  to  weaning  and  beyond. 

So  when  mums  (or  dads)  come  and  ask    ~s  ;!ToVri;'!" 
you  what's  the  simple  answer  to   bottle  .. 
feeding,  recommend  (  '.<  >w  c\  (  iate     ::  -  « 
Ready-to-Feed.  jri^-i  Z. 

For  more  information 
contact  <  low  cN:  Gate  yLjfijjMf 
Ltd,  Trowbridge,  ^f^clWg 


'tg&c 

I  US 


)wDriage, 
Wilt's  BAH  8YX 


The  Babyfeeding  Specials^ 


PLUS 


I  he  purpose  of  infant  milk  formula  is  to  replace  or  suppl 
ed,  and  medical  advice  taken,  before  deciding  hnv.1  to  feed  a  hah\ 


breastmilk  when  a  mot  her  can  nut,  or  choos 


Fashion  fabrics  and  finishes  in 
satin,  raffia,  jute  and  grossgrain. 


Laughton  &  Sons 
Warstock  Road,  Birmingham. 
Tel:  021-474  5201 


COUNTERPOINTS 


Seven  Seas  are  updating  and  improving  the  packaging  of  their  range  of 
vitamin  and  mineral  capsule  supplements.  The  new  image  is  stronger, 
bolder  and  makes  pack  identification  simpler  for  the  consumer,  says  the 
company.  The  current  bands  of  colour  are  replaced  with  a  background  of 
graduated  colour  edged  in  gold.  Bolder  lettering  has  been  used  in  both  the 
product  description  and  the  body  copy.  The  pack  copy  has  been  re -written 
to  give  more  detailed  advice  on  the  benefits  of  each  product.  In  addition, 
each  pack  carries  a  new  improved  tamper  evident  seal.  Seven  Seas  Health 
Care  Ltd.  Tel:  0482  75234 


Band-Aid  relaunched 


Johnson  &  Johnson  are 
relaunching  Band-Aid  plasters  to 
ensure,  they  say,  the  range's 
continued  success  into  the  90s. 

The  three  variants  — 
washproof,  clear  and  flexible 
fabric  dressings  —  are  made  from 
a  new,  improved,  absorbent 
material,  says  the  company. 
Washproof  have  been 
"significantly"  improved  to 
incorporate  sheer  film  which 
blends  in  with  the  skin  colour,  and 
the  variety  of  dressings  in  both 


washproof  and  clear  assorted 
packs  has  been  increased  to 
include  lin  plasters. 

A  new  50s  size  of  plasters  is 
available,  packaged  in  tins  said  to 
be  easy  to  merchandise,  sturdy 
and  high  quality,  to  prevent  the 
product  from  being  crumpled  or 
damaged. 

A  similar  30s  size  will  be 
available  from  mid  July;  the  35s 
size  is  being  phased  out,  the 
company  says.  Johnson  &  Johnson 
Ltd.  Tel:  062882  2222. 


A  Fisherman's  strategy 


As  part  of  a  new  marketing 
strategy  to  make  Fisherman's 
Friend  more  popular  with  young 
people,  Lofthouse  of  Fleetwood 
are  to  appoint  Food  Brokers  as 
sole  UK  distributors  from  July  1. 

In  Britain  the  brand  has  a 
following  among  older  males 
whereas  in  Europe  in  particular,  it 
is  eaten  mainly  by  young  males 
and  females  in  higher  socio- 
economic groups  as  a  confec- 
tionary, says  the  company. 

Fisherman's  Friend  is 
available  in  46  countries  around 
the  world  and  over  the  decade  the 
emphasis  has  been  on  growing 
export  markets,  but  has  now 


come  "full  circle"  to  developing  a 
firm  UK  base,  Lofthouse 
chairman  Ivan  Gibson,  told  C&D. 

Using  the  Food  Brokers 
salesforce,  Lofthouse  aim  to 
reposition  the  product,  and  a  new 
television  advertisment  is  planned 
for  October.  The  company  also 
has  a  sponsorship  agreement  with 
the  Royal  National  Lifeboat 
Institute  that  runs  for  two  years, 
and  lp  will  be  donated  to  the  fund 
for  the  purchase  of  a  lifeboat  for 
every  packet  sold.  Sampling 
programmes  are  also  being 
developed,  said  Mr  Gibson. 
Lofthouse  of  Fleetwood  Ltd.  Tel: 
039172435. 


Beauty  Bar  hits  the  UK 


The  American  Beauty  Bar  have 
introduced  the  Herbavita  range  of 
haircare  and  natural  home 
colorants  from  the  LIS.  The  range 
includes  luminous  shampoo, 
rosemary  oil,  royal  cream, 
hairspray  (all  £3.95)  and  mousse 
(£4.95)  and  vegetal  colour. 


The  company  is  also 
distributing  the  Vuarnet  range  of 
sun  care  products  currently 
available  in  France.  Prices  range 
from £2.99  to £7.95.  POS  material 
for  the  range  is  available. 
American  Beauty  Bar  Ltd.  Tel: 
071-351  7524. 
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Wilkinson  Sword  set 
for  high  Profile 


The  Profile  metal  razor  from 
Wilkinson  Sword  is  the  latest 
addition  to  the  systems  sector  of 
the  shaving  market,  and  will  be 
introduced  early  in  July. 

The  metaJ  razor  was  produced 
in  response  to  growing  interest  in 
the  systems  sector,  and  comes  in 
two  variants  —  fixed  and  swivel. 
At  the  premium  end  of  the  price 
range  with  an  rsp  of  £2.19,  it  is 
launched  with  an  introductory 
price  of  £1.99  until  the  end  of 
August.  Introductory  packs  will 
also  carry  a  money-off-next 
purchase  offer  on  replacement 
blades  (50p  off  swivel  and  75p  off 
fixed).  There  will  also  be  a 
consumer  competition  with  the 
theme  "Raise  your  profile" 
offering  £10,000  of  prizes. 

A  £lm  poster  and  Press 
advertising  campaign  will  run  in 
support  of  Profile  during  August 
and  September.  The  brand  will  be 
advertised  on  television  later  in 
the  Autumn,  but  the  details  have 
yet  to  be  fixed. 

The  handle  of  the  new  Profile 
has  extended  grip  and  extra 
weight  balanced  to  complement 
the  blade  cartridge.  The  blades 
retain  the  low  friction  strip 
technology,  coloured  blue,  say 
Wilkinson,  to  distinguish  them 
from  other  blades  on  the  market. 
The  strip  consists  of  a  polymer 
which  expands  when  wet  and 
reduces  friction  between  blade 
and  skin.  It  does  not  erode  so 
should  outlast  the  blade. 

The  razor  comes  in  a  metallic 
grey  presentation  case  with  a 
clear  snap  on  front  featuring  green 
(fixed)  and  blue  (swivel)  graphics 
distinguishing  between  variants. 
Wilkinson  anticipate  that  shavers 
will  retain  the  unit,  using  it  for 
storage. 


Overall  the  shaving  market 
has  been  "pretty  flat",  says 
marketing  manager  Steve  Griffin, 
although  within  that  the  systems 
sector  (with  two  thirds  of  the 
market)  has  been  buoyant,  and 
likely  to  grow  at  the  expense  of 
disposables.  "The  fixed  sector  of 
the  systems  market  has  also  been 
dormant  for  a  long  time  and  has 
seen  little  advertising, ' '  he  says. 

New  marketing  strategy 

Wilkinson  Sword  have  chosen  the 
launch  of  Profile  to  announce  a 
repositioning  of  their  market 
strategy.  Strong  corporate 
branding  is  to  be  used  to  promote 
their  shaving  and  male  toiletry 
products  rather  than  individual 
product  branding. 

The  visibility  of  the  crossed 
swords  logo  will  be  increased  on 
all  packaging,  advertising  and 
point  of  sale,  and  the  company  is 
to  place  more  emphasis  on  its 
current  by-line  "Wilkinson 
Sword,  the  name  on  the  world's 
finest  blades." 

The  company  says  it  has 
several  new  products  lined  up  for 
launch  during  the  year.  Wilkinson 
Sword.  Tel:  0670  713421. 

Nuitiark  July  promotions  include  extra 
value  packs  of  Right  Guard,  the 
Sunsilk  range,  Sure  anti- 
perspirant  and  Timotei  dandruff 
shampoo.  Other  keylines  on 
promotion  are  Cow  &  Gate 
babymeals,  Durex,  cotton  wool, 
Mentadent  P  toothpaste  and  the 
Reach  range.  Family  care  lines 
include  Bisodol,  Windcheaters, 
Teejel,  Resolve,  Oraldene, 
Strepsils,  Karvol  and  Sudocrem. 
Numark  Management  Ltd.  Tel: 
082769269. 


HERE  IS 
THE  SHIPPING 
FORECAST. . . 

THERE  IS 

A  STORM 
BREWING  OVER 
THE  BRITISH 
ISLES  IN  THE 
MEDICATED 
CONFECTIONERY 

MARKET 
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* 


HELP  HER 

FACE 

HER  OTHER 
HALF  WITH 
CONFIDENCE 


TM 


Brush  Off 

povidone  -  iodine 
COLD  SORE  TREATMENT 

Supported  by 
NEW 

•  Advertising  and  press 
campaign 

•  Display  unit 

•  Consumer  education  leaflets 

HELP  HER  HELP  HERSELF 

TO  FAST  EFFECTIVE 
COLD  SORE  TREATMENT 


Keep 

Brush  Off 

on  display 
_  Brus| 

Off 

D  .  ,  _  COLD  SORE 

Napp  Consumer  Products  Division,  TRFATMFf 
Napp  Laboratories  Limited,  '  ,x£-''  x"  1 '" ,u 

The  Science  Park,  Milton  Road, 
Cambridge  CB4  4GW. 
Member  of  Napp®  Pharmaceutical  Group. 

™BRUSH  OFF  is  a  Trade  Mark  ®NAPP  is  a  Registered  Trade  Mark 
©Napp  Laboratories  Limited  1990. 


COUNTERPOINTS 


Calcium  gets 
a  'special 
delivery' 

Natural  Flow  have  launched 
calcium  special  delivery.  They  say 
their  supplement  takes  account  of 
the  "latest  research"  into 
nutrients  needed  to  maintain  bone 
health,  which  shows  that 
absorption  of  calcium  depends  on 
more  than  consuming  large 
amounts  in  foods. 

In  addition  to  calcium  250mg  it 
also  contains  vitamins  B6,  B12,  C, 
D,  K  and  folic  acid,  minerals  such 
as  magnesium,  boron,  zinc  and 
silicon,  betaine  hydrochloride,  and 
digestive  enzymes.  They  are  all 
said  to  play  an  important  role  in 
ensuring  the  maximum  possible 
absorption  of  calcium. 

The  recommended  daily  dose 
is  one  to  four  tablets.  Calcium 
special  delivery  is  said  to  be 
vegan,  hypoallergenic  and  yeast 
free.  It  is  available  in  30s  (£4.45), 
60s  (£7.95)  and  90s  (£9.95). 
Natural  Flow  Ltd.  Tel:  04358821 
80. 

Diet  support 

Fibre  Diet  500  Plus  One  is  being 
supported  with  new  point  of  sale 
material. 

Each  promotional  pack 
contains  a  counter-top  dispenser 
for  customer  information  leaflets 
and  sample  bars,  a  colour  A3 
poster  and  matching  window  bills. 
Health  and  Profile  Ltd.  Tel:  0457 
867463. 


Wysoy  is  ten  years  old  this  year, 
and  Wyeth  are  giving  it  a  new 
look.  This  identifies  what  Wysoy 
is  and  when  it  should  be  used, 
with  preparation  instructions  and 
feeding  tips,  say  Wyeth.  Shelf 
talkers  have  been  developed  in 
Wysoy 's  new  colours,  and 
support  literature  has  been 
updated.  Wyeth  Laboratories. 
Tel:  0628  604377 


Footnote 

AAH  Pharmaceuticals  have 
introduced  adhesive  corn  caps  to 
their  Vantage  range. 

The  corn  caps  (£0.59)  offer 
two-fold  benefits,  with  a  pad  that 
relieves  pressure  and  discomfort 
arising  from  corns,  and  the 
integral  medication  —  salicylic  acid 
40  per  cent. 

Sold  in  a  customised  counter 
display  stand  of  15  (£5.25),  each 
pack  contains  five  corn  caps.  AAH 
Pharmaceuticals  Ltd.  Tel:  0928 
717070. 


1                   ON  TV  NEXT  WEEK  1 

GTV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 

U  Ulster                       SK  Sky 

G  Granada                        STV  Scotland  (central) 

A  Anglia                         Y  Yorkshire 

TSW  South  West              HTV  Wales  &  West 

TTV  Thames  Television      TVS  South 

TV-am  Breakfast              TT  Tyne  Tees 

Television 

Aller-eze: 

TTV, TV-am  &  BSB 

Bodyplan: 

GTV,U,STV,BTV,G,Y,HTV,TVS,TT 

Clorets: 

GTV.U.STV.BTV.Y.C.HTV.TSW.TT 

Gillette  Sensor: 

All  areas 

Impulse: 

All  areas  +  Sky 

Just  For  Men: 

All  areas  except  CTV,TT  &  TV-am 

Libra  Bodyform: 

All  areas  except  CTV.LWT  &  TTV 

Loving  Care: 

Y,C,A,HTV,TSW,TVS 

Macleans  toothpaste: 

All  areas 

Mum  deodorant: 

All  areas 

Sensodyne  toothpaste: 

All  areas  except  CTV  and  TV-am 

Philishave  Tracer: 

ITV.C4 

Silvikrin: 

All  areas 
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Rshermanis  Friend 
53  food  brokers 

ARE  SELLING 
THE  WORLD  FAMOUS 
ORIGINAL  EXTRA  STRONG 

ANISEED  FLAVOURED 
AND  SUPER  STRONG  MINT 

LOZENGES 
FROM 
JULY  1st  1990 


CALL  UP  CAPTAIN  LEON  LA  IDLER,  FOOD  BROKERS  LIMITED 
FOOD  BROKER  HOUSE,  NORTHARBOUR  ROAD,  NORTH  HARBOUR 

PORTSMOUTH  P06  3TD 
TELEPHONE:  0705/219900  FAX:  0705/219222 


PRESCRIPTION  SPECIALITIES 


Astra  launch 


Pulmicort  Turbohaler 


Astra's  breath-actuated  asthma 
inhalation  system  will  be  available 
in  a  steriod  formulation  from  July 
9. 

Pulmicort  Turbohaler,  a  dry 
powder  inhaler,  comes  in  two 
strengths:  200mcg  and  400mcg 
budesonide  per  puff.  The  dose  for 
adults  is  200-1600mcg  and  for 
children,  200-800mcg  daily  in 
divided  doses. 

A  study  comparing 
administration  of  beclomethasone 
dipropionate  via  a  dry  powder  disc 
system  and  budesonide  via  a 


Turbohaler  in  patients  who  had 
previously  used  pressurised 
inhalers,  showed  comparable 
efficacy,  but  a  preference  by 
patients  for  the  Turbohaler,  say 
Astra.  Increased  patient 
preference  may  improve 
compliance,  the  company  adds. 

Pulmicort  Turbohaler  200  and 
400  (both  £18.50  trade)  contain 
100  doses  and  50  doses  respect- 
ively. Licence  numbers  for  these 
POMs  are  0017/0272  and  /0271 
respectively.  Astra  Pharma- 
ceuticals Ltd.  Tel:  0923266191. 


Peptamen  'easy'  to  digest 


Peptamen,  a  complete,  nutri- 
tionally balanced  peptide-based 
liquid  diet  which  is  ACBS 
approved,  is  being  marketed  by 
Clintec  Nutrition,  an  affiliate  of 
Baxter  Healthcare. 

The  diet  has  a  low  osmolality 
and  is  specially  formulated  for 
easy  digestion  and  absorption  by 
patients  with  impaired  gastro- 
intestinal function.  It  can  be  used 
for  partial  nutritional  support  or 
complete  nutrition  in  conditions 


including  dysphagia,  short  bowel 
syndrome,  inflammatory  bowel 
disease  and  protein  losing 
enteropathies.  It  can  also  be  used 
in  anorexia  nervosa. 

Peptamen  should  not  be  used 
for  children  under  one  year  old. 
The  lactose  and  gluten-free  feed  is 
UHT  processed  and  comes  in 
aseptically  filled  500ml  cans  (£5.75 
trade)  and  cartons  of  12.  Each  can 
provides  500  kcal  energy.  Clintec 
Nutrition  Ltd.  Tel:  0784  434388. 


SABONA 


THE  ORIGINAL 
COPPER  RHEUMATISM 
BRACELET 
(established  more 
than  30  years) 


of  London 


Offer  closes  August  4.  1990 

order  today  (phone  or  fax  welcome)! 


,  ■  *  Popular  gift  lines  - 

Excellent  mark-tip  —  .  .  silver-plated  as  well  as  gold-plated  • 
trade  price  (copper):  £2  05  -  RSP  £4  50  elegant  presentation  cases 

All  this  PLUS  Snooker  Star  Ray  Reardon  MB.E. 

"I  wear  Sabona- and  I'm  ^^^^^^ 
helping  you  promote  it"  " 

Sabona  of  London 

(Estab.  1960)  LTD 
PLEASE  NOTE  NEW  ADDRESS! 
4  BLYTHE  MEWS,  BLYTHE  ROAD.  LONDON  W14  0HW 
Telephone:  071-603  0656/8031/9834.  Fax:  071-371  2305 


Micturin  25  improves 
bladder  stability 


Kabivitrum  are  launching  a  25mg 
strength  of  Micturin  on  Monday; 
they  say  that  in  trials  terodiline  has 
been  shown  to  improve 
symptoms  of  bladder  instability  at 
a  recommended  daily  dose  of 
25mg  twice  daily. 

The  Data  Sheet  states  the 
recommended  dosage  as 
12.5-25mg  twice  daily,  and  says 
the  final  dose  will  depend  on 
response  and/or  tolerance  to  side- 
effects.  It  will  not  normally  be 
necessary  to  exceed  12.5mg 
twice  daily  in  frail,  elderly 
patients,  say  Kabi. 


Micturin  25  are  white,  film- 
coated  tablets  marked  "Mt"  in 
arcs  on  one  side.  They  come  in  56 
tablet  calendar  packs,  in  blister 
strips  of  14  (£24.08),  and  the 
product  licence  number  is 
0022/0059. 

The  existing  12.5mg  tablets 
have  been  renamed  Micturin 
12.5.  The  white,  film-coated 
tablets,  are  marked  "Mc"  in  arcs 
on  one  side.  They  come  in  packs 
of  56  (£12 .04,  both  prices  trade) , 
and  the  licence  number  is  /0065. 
Kabivitrum  Ltd.  Tel:  0628 
850300. 


Flexipore 
6000 

Flexipore  6000,  a  "high-tech" 
dressing  for  "more  demanding" 
areas  of  wound  healing,  has  been 
introduced  for  hospital  use  by 
Cliniflex,  a  new  company  set  up  by 
Clinimed  Ltd. 

The  membrane  dressing  has 
been  developed  by  tissue  culture 
and  membrane  scientists  and  is 
based  on  a  complex  structure  of 
polymers.  It  has  an  ultraporous 
outer  layer  that  allows  the  wound 
to  breathe  and  excess  moisture  to 
evaporate.  The  surface  next  to 
the  wound  has  a  porous  structure 
that  absorbs  moisture  and 
exudate  so  that  the  eschar  forms 
within  the  dressing,  say  Clinimed. 

Each  dressing  lasts  up  to  14 
days  depending  on  the  type  of 
wound,  and  comes  in  three  sizes: 
10  by  10cm  (50  £92.50);  10  by 
30cm  (20  £99)  and  20  by  30cm  (10 
£99,  all  hospital  list  prices). 
Flexipore  6000  is  not  prescribable 
onFPIO:  Clinimed  Ltd.  Tel:  0628 
850100. 


CP  improve 
sterile 
injections 

CP  Pharmaceuticals  have 
introduced  new  presentations  for 
their  sterile  injectable  products 
which  will  be  phased  in  over  the 
next  few  months. 

They  will  include  the  following 
features:  tamper  evident  seals  on 
cartons,  protective  plastic  trays, 
improved  information  leaflets, 
clear  labels,  and  EAN  bar  coding. 
These  measures,  which  wil 
extend  where  appropriate  across 
all  the  range,  will  help  to  maximise 
safety  and  convenience  while 
minimising  the  risk  of  breakages  in 
transit,  say  CP. 

Additionally,  Multiparin  and 
Hypurin  multi  dose  vials  have 
been  made  tamper  evident;  they 
now  feature  flip  off  seals  which  will 
be  colour  coded  in  line  with  the 
aluminium  collar.  CP 
Pharmaceuticals  Ltd.  Tel:  0978 
661261. 


BRIEFS 


Flagyl  Compak  now  contains  14 
Flagyl  400mg  tablets  and  14 
nystatin  pessaries  (£4.24  trade). 
The  change  to  the  higher  strength 
of  Flagyl  tablets  has  been  made 
because  the  dosage  now  recom- 
mended is  400mg  twice  daily,  in 
line  with  current  clinical  practice, 
say  May  &  Baker;  the  dosage  for 
Nystatin  remains  unchanged.  May 
&  Baker  Pharmaceuticals.  Tel: 
081-5923060. 

Adizem  Continus  tablets  are  to  be 
renamed  Adizem-SR  to  allow 
clearer  differentiation  between 
Napp's  controlled  release  form  of 
diltiazem  and  their  60mg  mt  idified 
release  preparation.  Orders  for 
Adizem-SR  will  be  filled  with 
Adizem  Continus  tablets  until 


stocks  are  exhausted.  Napp 
Laboratories  Ltd.  Tel:  0223 
424444. 

Wyeth  Laboratories  say  that  the 
500ml  pack  of  Mucaine 
suspension  is  being  discontinued 
and  will  be  replaced  with  a  200ml 
pack  (£0.76  trade)  which  will  have 
a  two  year  shelf  life.  The  label  will 
state  that  the  contents  of  the 
bottle  should  be  used  within  14 
days  of  opening.  Mucaine  should 
be  dispensed  in  original  sealed 
bottles.  Wyeth  Laboratories.  Tel: 
0628  604377. 

Pergonal  injection  is  now  available  in 
a  10-ampoule  pack  (£86.75  trade) 
with  diluent.  Serono  Laboratories 
(UK)  Ltd.  Tel:  07073 31972. 
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WE  COULDN'T  IMPROVE  THE  PRODUCT 
SO  WE  IMPROVED  THE  PACKAGING  ! 


SPECIAL 
BONUS 

ORDER 

NOW! 


cort 


5S, 


Dermacort 


An  established  leader  in  the 
OTC  Hydrocortisone  market.  Now  in  bold  and 
attractive  new  packaging  complete  with  a  display 
outer. 

Still  the  same  unique  formulation;  0.1% 
Hydrocortisone  with  a  clinical  effect  at  least 
equivalent  to  the  1%  formulations. 
Gentle,  soothing  treatment  for  itches,  rashes  and 
skin  irritations. 

Pharmacy  Only  -  retails  at  £1 .85  for  a  15g  tube, 
giving  a  full  50%  mark  up  on  cost. 
Full  trade  support  available  including  advertising 
and  extensive  point  of  sale  materials. 
Exceptional  quantity  bonuses  available 
throughout  1990. 

For  further  information  contact  your  Panpharma  Representative,  or 
telephone  the  Sales  Department  on  081-561  8774. 


Dermacort 

Dermacort 
Dermacort 
Dermacort 
Dermacort 


PANPHARMA  LIMITED  HAYES.  MIDDX  UB4  OJN 


panpharma 


Profit 
building  with 
Casilan  90 


Body  building  means  profit  building  with 
Casilan  90!  There  are  over  50,000  dedicated 
body  builders  in  the  UK  whose  desire  to 
attain  the  perfect  physique  has  helped  to 
create  an  estimated  £11  million  market  for 
"power  foods". 

Sports  supplementation  is  an  area  that 
offers  the  pharmacy  trade  substantial 
opportunity  to  take  business  from 
healthfood  stores.  The  body  builder  regards 
attention  to  diet  as  important  as  attention  to 
training,  and  is  often  prepared  to  travel 
considerable  distances  to  seek  specialist 
retailers  when  the  local  pharmacy  is  just 
around  the  corner. 

A  general  profile  of  this  dedicated 
consumer  portrays  him  or  her  as  young, 
often  single,  and  willing  to  spend  a  large 
proportion  of  their  disposable  income  on 
their  hobby.  Each  tailors  his  diet  and 
supplementation  to  an  individual 
programme,  and  besides  a  protein 
supplement,  he  will  often  purchase 
vitamins,  energy-giving  sweets,  compounds 
and  drinks  together  with  muscle  sprays  and 
supports  at  the  same  time. 

Power  foods' 

The  '  'power  foods"  market  is  showing 
annual  growth  of  20  per  cent,  and  the 
pharmacist  has  a  lucrative  role  to  play  in 
ensuring  muscles  stay  flexed  by  supplying 
dietary  supplements.  Crookes  Healthcare, 
makers  of  high  quality  protein  supplement 
Casilan  90,  is  supporting  the  pharmacist  to 
this  end,  and  have  included  the  strapline 
'  'available  from  pharmacies"  on  all  publicity 
material. 

Advertising,  promotions  and 
sponsorship  are  to  be  used  by  Crookes  in  a 
Summer  campaign  to  reiterate  what  Casilan 
90's  packaging  already  clearly  states  —  that 
Casilan  90  is  "the  muscle  builder",  the 
product  for  the  serious  sports  man  and 
woman  whose  desire  is  to  build  muscle 
strength  and  bulk. 

Any  product  in  the  '  'power  foods" 
bracket  represents  a  high  value  sale  for  the 
stockist  and  the  consumer  often  buys 
supplements  in  bulk,  stocking  up  for  several 
weeks  at  a  time. 

Currently  training  for  September's 
annual  "Mr  Universe"  competition, 
Nottingham-based  Owen  Neil,  a  former 
"Mr  Britain"  and  "Mr  Europe",  uses  12 
boxes  (two  cases)  of  Casilan  90  per  month  to 
supplement  his  £125  weekly  shopping  bill. 
Sponsored  by  Crookes  Healthcare,  Owen  is 
to  tour  the  UK  lecturing  on  sports  nutrition 
and  advising  body  builders  on  their  nearest 
Casilan  90  stockists  as  part  of  the  Summer 
sales  initiative. 


Owe n  Neil,  sponsored  by  Casilan  90 


Slimmer  advertising 

An  advertising  campaign  throughout  the 
Summer  in  the  body  building  Press  will 
project  Casilan  90 's  aggressive  new  image 
through  a  range  of  editorial  features  and 
powerful  product  advertisements. 

Posters  featuring  Owen  Neil  and 
carrying  the  strapline  '  'available  from 
pharmacies"  will  be  mailed  to  all  UK  gyms, 
together  with  a  nutrition  leaflet  aimed 
specifically  at  body  builders. 

An  extensive  exhibitions  programme  is 
also  underway.  Casilan  90  will  attend 
nationwide  body  building  competitions  and 
exhibitions  including  the  British 
Championships  held  at  Wembley 
Conference  Centre  in  October.  As  well  as 
Owen,  a  qualified  nutritionist  on  the  stand 
will  advise  body  builders  on  nutrition  and  the 
importance  of  protein  in  the  diet . 

For  the  pharmacist,  Crookes  have  an 
eyecatching  range  of  point  of  sale  material  to 
direct  the  customer  into  the  shop.  It 
includes  giant  packs  of  Casilan  90  for 
window  display,  and  shelf  wobblers  to 
maximise  impact  in  store.  Look  out  for 
details  in  the  next  issue  of  Crookes 
Healthcare's  magazine  "The  Leader". 


le's  Graduated! 


If  Mrs  Robinson  were  putting  on  her  stockings  today, 
she'd  probably  be  wearing  lastosbeer  Class  1  or  2.  Why? 
Lastosbeer  is  highly  effective  Graduated  Compression 
Hosiery  from  the  World's  largest  manufacturer.  And, 
because  she  cares  as  every  woman  does  about  how  she 
looks  and  feels,  she  must  have  the  best  looking 
stockings  around.  That's  why  your  Mrs  Robinson,  and 
the  rest  of  your  patients,  prefer  Lastosbeer.  Because 
that's  what  they  are  -  sheer. 

She  will  look  good  and  feel  good,  and  will  thank  you  for 
supplying  lastosbeer  by  becoming  an  even  more  loyal 
I  customer. 


lastosbeer  works  for  Pharmacists  too.  Our  special  deals 
on  stockings,  tights  and  socks  mean  increased  profit  for 
your  business.  See  your  Kendall  representative  for 
details,  or  call  our  Sales  Support  Line  on  0256-53737. 

SHEER  QUALITY,  SHEER  PROFIT,  SHEER  SATISFACTION 
...GUARANTEED. 

LASTOSH€€R 

KenDALL 


The  Kendall  Company  (U.K.)  Ltd,. 
Telford  Road,  Houndmills, 
Basingstoke,  Hampshire, 

Laslosheer  li  i  Registered  Trade  Mark  ol  The  Kendall  Company  RG21 2XZ. 
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2.  ^  OP 


The  Pharmaceutical 
Services  Negotiating 
Committee  explains  what 
prescription  charges  are 
due  and  what  a  pharmacist 
can  claim  when  dispensing 
these  ostomy  requisites. 


UESTIONS 


1.  The  patient  is  not  exempt  from 
paying  prescription  charges.  How 
many  charges  would  be  levied  for 
this  prescription  and  what  would 
the  professional  fees  be? 

2.  The  bags  are  packed  in 
quantities  of  ten  and  the  foam 
straps  are  in  a  pack  of  20.  Would 
the  pharmacist  be  reimbursed  for 
supplying  30  of  each  of  the  bags 
and  40  foam  straps? 

3.  The  patient  requires  a  hanger 
for  the  night  drainage  bag.  The 
doctor  has  not  prescribed  this 
item  but  would  it  be  allowed  if  it 
was  ordered  on  the  prescription? 


A 


NSWERS 


1.  Each  of  the  items  ordered  on 
the  prescription  is  a  " spare  part" , 
ie  part  of  a  complete  incontinence 
appliance.    When  numerous 

spare  parts ' '  are  ordered  on  one 
prescription  form  the  patient  pays 
one  prescription  charge. 
However,  the  professional  fee 
would  only  be  a  graduated  fee  plus 
an  additional  fee  of  105p 
regardless  of  the  number  of  items 
on  the  prescription.  (Drug  Tariff 
Pt  iiiA2B(c)  (ii)). 

2.  Yes.  All  three  items  are  listed  in 
the  Drug  Tariff  in  packs  of  10  each 
for  the  bags  and  20  pairs  for  the 
foam  straps.  Therefore  it  would 
be  in  order  for  the  pharmacist  to 
supply  them  in  these  quantities. 
However,  the  pharmacist  should 
endorse  the  prescription  with  the 
quantities  supplied  to  avoid  any 
possible  queries. 

3.  No.  Hangers  and  stands  for 
night  drainage  bags  are  not 
included  in  Part  IX  of  the  Drug 
Tariff;  therefore  they  are  not 
allowed  on  NHS  prescriptions. 


or  more  and  more  retail  chemists  all  over 
the  I  k.  business  is  looking  good  -  thanks  to 
Dollar  Rae. 

They've  all  recognised  the  benefits  of  better 
business  by  design  with  Dollar  Rae's  specialist 
shopfitting  service,  creating  customer  appeal 
through  a  quality  image  tailored  to  reflect  both 
indi\  iduality  and  style. 

Dollar  Rae  designed  shops  are  the  ones  that 
stand  out  in  cities,  towns  and  villages  throughout 
the  length  and  breadth  of  Britain, 
To  see  what  Dollar  Rae  has  done 
for  others  —  and  what  they  can 
lo  lor  you  -  fill  in  the  coupon. 


BEST 
BY  DESIGN 


Leaders 


etaif  pharmacy  design 
ami  development  throughout  the 
I  n  it  it  I  Kingdom.  47  Haggs  Road, 
Glasgow  G41  4AR. 

Telephone:  041-649  9331.  Fax:  041-632  9882 

Please  arrange  for  a  retail 


0*  1 


CD  1  6  90 


Pleasi*  send  moi 
inform;)  I  ion 

Name  _ 
\ddrcss 


□ I  least-  m  ran^r  lor  a  ii-lail  i  1 
consultant  to  call                    I  I 


L 


  Telephone   

Sen. I  to:  Dollar  Rae,  47  Haggs  Road,  Glasgow  G41  4AR. 


J 
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COSMETICS  AND  TOILETRIES 


Prospect  of  major  changes 
in  EC  cosmetics  market 

Increased  regulation  of  the  cosmetics  and  toiletry  industry  holds  significant 
implications  for  research  and  development. 


The  move  towards  a  single 
European  market  and  the 
increasing  level  of  competition 
between  multinationals  are  just 
two  factors  likely  to  have  a 
marked  effect  on  research  and 
development  in  cosmetics  and 
toiletries. 

That  is  the  view  of  pharmacist 
Dr  Norman  Brudney,  formerly 
product  development  director, 
Procter  &  Gamble  Health  and 
Beauty  Care,  who  spoke  at  a 
conference  on  '  'The  changing  face 
of  Europe"  for  the  cosmetics  and 
toiletries  industry'. 

The  "green"  factor,  the 
backlash  against  animal  testing 
and  the  need  to  prove  efficacy  of 
ingredients  were  other  factors 
that  would  increasingly  need  to  be 
considered  by  manufacturers,  he 
said. 

Clearer  definitions 

The  regulatory  climate  within 
Europe  continues  to  move 
constantly  towards  convergence 
with  clear  definitions  of  what  can 
be  sold  as  cosmetics.  The  colours 
and  preservatives  available  are 
now  better  defined  than  they  were 
ten  years  ago.  Advertising  has 
been  harmonised  so  that  claims 
are  "controlled  but  appropriate" 
said  Dr  Brudney. 

Harmonisation  has  facilitated 
research  and  development  and  the 
more  convergence  there  is,  the 
easier   it   will   become  for 


manufacturers  outside  the 
community  as  well  as  those 
within. 

Competition  between 
multinationals  will  get  stiffer  as  the 
market  becomes  more  and  more 
sophisticated,  he  predicted.  The 
nature  of  competition  is  changing 
with  pharmaceutical  companies 
holding  on  to  medicine  brands  and 
selling  cosmetic  portfolios.  Large 
consumer  products  companies  are 
steadily  expanding  cosmetics  and 
toiletries  interests,  and  there  will 
be  more  of  a  focus  on  research  and 
development  by  these  "very 
large  and  successful 
marketeers",  he  said. 

Environmental  concerns 

Environmental  concerns  which 
have  all  become  part  of  the 
everyday  scene  for  consumers 
worldwide  are  likely  to  lead  to 
more  ingredients  being  delisted, 
said  Dr  Brudney.  Ingredients  of 
any  animal  origin  are  almost 
certain  to  go  and  there  will  be 
more  and  more  pressure  for  the 
removal  of  phosphates, 
biodegradability  of  detergent 
materials,  and  less  packaging  that 
will  result  in  long  term  damage  to 
the  environment. 

As  "no  animal  tests" 
statements  become  the  norm, 
replacing  "where  avoidable", 
there  will  be  a  considerable  impact 
on  research  and  development 
since  alternative  test  methods, 


The  Princess  Royal  opens  the  Wellcome  Clinical  Investigation  Unit  at 
King's  College  School  of  Medicine  last  week.  The  Elm  unit  has  a  12-bed 
ward  for  human  volunteer  studies  and  will  concentrate  on  investigating 
cardiovascular  and  asthma  drugs  in  particular,  as  well  as  anti-virals 
and  the  treatment  of  sickle  cell  disease.  There  is  also  a  special  respiratory 
laboratory.  The  unit  is  expected  to  make  intensive  studies  on  around  100 
or  so  volunteers  a  year,  mainly  Wellcome  employees 


though  well  advanced,  are  not  yet 
state  of  the  art,  said  Dr  Brudney. 

Increasing  allergy  and 
sensitisation  to  the  "complex 
chemistry  background  to  our 
lives"  will  mean  increasing 
pressure  for  the  search  to  find 
allergens  and  eliminate  them,  he 
added.  "The  means  of  testing  will 
need  to  be  improved  and  the 
search  for  pleasant  smelling 
products,  free  from 
preservatives,  colours  and  trace 
elements,  will  need  more 
attention,"  he  said.  Allergy  and 
sensitivity  testing  will  need  to  be 
developed  much  further. 

Product  development  also 
faces  the  challenge  of 
preservation  now  that 
formladehyde  and  formaldehyde 
generators,  once  widely  used  in 
shampoos  and  other  liquid 
formulations,  are  becoming  more 
and  more  unacceptable. 
Replacements  are  hard  to  find, 
said  Dr  Brudney,  and  the  situation 
is  made  worse  because  major 
suppliers  like  ICI  and  Ciba-Geigy 
are  no  longer  working  on  new 
compounds  with  antimicrobial 
properties  that  will  be  useful  in 
products  free  from  colour, 
preservatives  and  fragrance. 


Ingredients  and  efficacy 

The  battle  over  claims  is  a 
continuous  fight  between  the 
regulators  and  the  regulated 
which  has  driven  manufacturers  to 
the  use  of  "magic  ingredients" 
that  have  an  aura  of  goodness  and 
consumer  appeal,  said  Dr 
Brudney.  While  it  is  part  of  a 
manufacturer's  responsibility  to 
"sell  dreams"  those  dreams 
should  have  some  basis  and  more 
detailed  efficacy  data  may  be 
required,  he  said. 

For  instance,  aloe  vera  has  a 
"long,  long  history"  but  there  is 
very  little  data  to  support  its 
extensive  use  in  creams  and 
lotions.  Dr  Brudney  predicted  that 
the  regulators  of  a  converged 
Common  Market  would  not  allow 
manufacturers  to  say  just  aloe: 
"We  need  to  start  supporting  aloe 
with  more  and  better  data,  or  lose 
it,"  he  said. 

Claims  made  for  vitamin  E 
include  "maintains  suppleness 
and  vibrancy"  and  "natural 
moisturiser"  and  the  ingredient  is 
present  in  all  kinds  of  products, 
but  there  is  "not  much  rationale", 
said  Dr  Brudney.  "Free  radical 
capture  seems  a  possible 
mechanism  but  is  this  realistic  in 
soap?"  he  asked. 

Pressure  is  likely  to  come 
from  large  consumer  products 
companies  like  Procter  &  Gamble 
and  Unilever  with  large  active 
research  facilities  who  will  force 
other  manufacturers  to  produce 
the  efficacy  data  or  stop  making 
claims,  said  Dr  Brudney. 
"Mystery  and  magic  is  fine  but  we 
are  going  to  have  to  have  more 
and  better  proof." 


'Global  brand'  takeover? 


After  ten  years  of '  'spectacular' ' 
sales  increases  in  the  European 
cosmetics  and  toiletries  market, 
there  are  now  signs  that  recent 
growth  trends  may  not  continue, 
Nicholas  Hall,  publisher  of 
European  Cosmetic  Markets,  told 
the  conference.  Demand  at  the 
top  end  of  the  market  is  beginning 
to  weaken,  he  said. 

One  of  the  main  causes  of 
growth  has  been  the  development 
of  "niche  marketing"  with 
thousands  of  cosmetic  and  toiletry 
brands  launched  in  Europe  over 
the  past  decade.  Mr  Hall  believes 
that  there  are  too  many  brands  on 
the  market  which  leave  both  the 
consumer  and  retailer  confused, 
as  they  make  "increasingly  far- 
fetched" claims.  He  predicts  that 
polarisation  of  the  market  will 
result,  with  retailers  destocking 
smaller  brands  in  favour  of  high- 
volume,  heavily  advertised  global 
brands,  with  value-for-money 
private  label  at  the  other  end. 
Global  brands  supported  by  pan- 
European  media  hold  the  key  to 


the  future,  said  Mr  Hall. 

Over  the  past  decade  there 
have  also  been  "too  many 
manufacturers",  said  Mr  Hall. 
But  for  the  first  time  in  many 
years  there  is  a  buyer's  market  as 
companies  like  Smithkline 
Beecham  dispose  of  Astor, 
Lancaster  and  Yardley,  and 
Cyanamid  sell  Shulton,  even 
though  Old  Spice  "is  the  world's 
bestselling  fragrance ' ' . 

There  are  now  just  six  main 
players  worldwide:  Avon, 
L'Oreal,  Procter  &  Gamble, 
Revlon,  Shiseido  and  Unilever. 
Mr  Hall  predicted  that  the  trend 
towards  fewer,  bigger,  more 
heavily  supported  brands,  will 
mean  the  continuation  of 
'  'industry  concentration" . 

Brands  likely  to  be  put  up  for 
sale  as  part  of  the  restructuring  of 
the  worldwide  pharmaceutical 
industry  included  Clairol  (Bristol- 
Myers),  Coty  (Pfizer), 
Coppertone  (Schering-Plough) 
and  Warner  Lambert's  haircare 
brands,  said  Mr  Hall. 
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This  page 

hciS  a 

great  promotion 
behind  it. 


So  can  you. 


That  is  the  Kodak 
1990  National  Consumer  Promotion 

Once  again,  Kodak  will  be  providing  you  with  a  blockbuster  National  Consumer 
Promotion  for  1990.  We  will  be  offering  your  customers  the  opportunity  to  receive  a 
FREE  'Kodak'  FLING  35  Camera,  simply  by  having  their  films  developed  through 
your  outlet  which  will  help  to  build  your  business. 

Find  out  how  you  can  take  advantage  of  the  most  comprehensive  support 
package  in  the  business  by  talking  to  your  local  Kodak  representative  or  by  calling 
us  on  0442-61122,  extension  44(i(i9. 


Kodak  and  the  Kodak  Paper  Symbol  are  trade  marks. 


Pharmacist  super-chef 

In  his  varied  career  as  a  pharmacist,  Dr  Ming  Pang  has  never  been  far  from  a  wok. 


From  his  student  days  running  a  Chinese 
takeaway  to  his  present  occasional  appearance 
as  locum  chef  at  Pang's  Cottage,  Yeading,  Dr 
Ming  Pang,  a  jolly,  out-going  Hong  Kong 
emigre,  finds  that  cooking  brings  a  certain 
pzazz  to  his  life  that  pharmacy  lacks. 

"Cooking  is  flamboyant  and  uninhibited" , 
he  explains.  "Chinese  cooking,  in  particular, 
has  lots  of  fire  and  style . ' ' 

"But  you  need  to  be  strong,"  he  adds, 
displaying  a  muscle-packed  forearm.  "Woks 
are  heavy." 

Ming  came  to  England  initially  to  study  for 
A-levels.  His  father  had  died  leaving  his 
mother  with  seven  children  to  bring  up.  "She 
was  a  far-sighted  woman  and  sent  us  one  by 
one  to  be  educated  in  the  UK , "  he  says .  "  By 
1971  there  were  five  of  us  here  and  she 
decided  the  only  way  to  support  us  was  to 
open  a  Chinese  takeaway  in  North  London. 
Although  at  first  we  had  no  idea  how  to  cook, 
it  provided  food  and  lodging  and  we  learnt  from 
the  chef." 

So  after  his  first  job  as  a  buzz  boy  at  the 
Hilton,  Ming's  student  life  at  London  School 
of  Pharmacy  was  financed  by  Iris  earnings  from 
the  takeaway,  plus  Summer  trips  to  Canada 
and  the  USA  where  he  worked  in  other 
Chinese  restaurants  and  Howard  Johnson's. 
In  spite  of  these  extra-mural  activities  he 
gained  an  upper  second  class  honours  degree 
and  found  time  to  marry  Angela,  a  fellow 
pharmacy  student  from  Hong  Kong. 

At  trie  Square  he  ran  parties  for  the 
Chinese  Society  of  which  he  was  president. 
"One  New  Year  we  cooked  for  400.  We 
shipped  all  the  food  —  the  rice,  the  meat, 
everything  —  in  cardboard  boxes  from  the 
takeaway  to  the  Coram  lecture  theatre.  It  was 
hellish,  but  I'll  do  anything  for  a  party!" 

In  1977,  after  a  heroin  scandal  shook 
London's  Chinatown,  Ming's  family  appeared 
on  a  London  Weekend  Television  programme 
which  tried  to  restore  the  balance  and  show 
that  the  Chinese  were  a  hardworking  people, 
not  just  here  to  sell  drugs.  Ming  was  then 
asked  to  act  as  interpreter  lor  the  rest  of  the 


series.  He  believes  this  incident  landed  him  his 
pre-registration  job  at  the  Brompton  Hospital; 
as  soon  as  he  walked  in  for  the  interview,  the 
principal  pharmacist  said,  "Haven't  I  seen  you 
somewhere  before?" 

On  registering  in  1978  Ming  worked  in 
community  pharmacy  in  Croydon  before 
returning  to  the  "Square"  to  do  a  PhD  in 
pharmaceutical  engineering,  choosing  particle 
shape  for  his  research.  His  first  job  in  industry 
was  with  Beecham  in  formulation  —  "a  sort  of 
cooking  but  not  as  interesting! ' '  —  then  after 
1 1  months  he  moved  to  Glaxo  at  Barnard 
Castle,  initially  as  a  development  pharmacist 
and  later  as  section  manager. 

"For  the  first  three  months  I  received  the 
best  treatment  I'd  ever  had  because  everyone 
thought  I  was  the  new  chef  at  the  Chinese 
restaurant.  Butchers  would  give  me  the 
biggest  and  best  cuts  of  meat.  They  realised 
I  wasn't  when  they  saw  a  photo  of  me  in  my 
graduation  gown  at  a  local  studio." 

Nevertheless  he  did  help  at  the  restaurant 
at  weekends  and  ran  a  Chinese  cookery 
course  for  Durham  Women's  Institute.  The 
wok  came  out  again  when  he  entertained  "a 
few  friends"  (ie  200)  at  Glaxo's  social  club. 

Invited  to  China 

In  1985  he  and  a  dozen  other  British  scientists 
of  Chinese  origin  were  invited  to  visit  China  for 
three  weeks  as  guests  of  the  State 
Department.  This  became  the  basis  of  his 
present  career,  for  he  was  next  promoted  to 
Glaxo's  international  division  -  Glaxo 
Engineering  and  Production  Services  - 
whose  job  was  to  provide  technical  services  to 
the  overseas  subsidiaries.  For  two  and  a  half 
years  he  travelled  the  world,  including  six 
months  in  Hong  Kong  helping  to  build  the  first 
aerosol  factory  in  China. 

Ming  then  joined  Harris  Pharmaceuticals 
to  help  the  company  upgrade  its  facility  m 
Waterford,  Ireland,  and  for  two  years  he 
commuted  from  Harrow  where  he  lives  with 
his  wife  and  three  children.  Again,  the  wok 


was  not  forgotton  when  he  gave  a  three- 
month  cookery  class  at  Waterford  Regional 
Technical  College. 

He  returned  to  London  when  the 
Waterford  facility  was  granted  FDA  approval. 
Now  based  in  Edmonton  as  group  technical 
controller,  he  is  able  to  help  his  brothers  Peter 
and  Paul  at  Pang's  Cottage  which  specialises 
in  Peking  and  Malaysian  cuisine.  Their 
clientele  ranges  from  "page  three  girls"  to 
JPs  and  Glaxo  employees  from  nearby 
Greenford. 

Most  of  the  work  in  Cliinese  cooking  lies  in 
the  preparation  and  presentation  —  chopping 
fresh  vegetables  and  carving  them  for 
decoration.  At  Pang's  one  person  is  in  charge 
of  assembling  the  ingredients  for  the  chef. 

Every  restaurant  lines  up  the  same 
sequence  of  flavourings  to  be  added  —  salt, 
monosodium  glutamate,  sugar,  soy  sauce, 
sesame  oil  and  a  special  Chinese  sherry  for 
setting  the  dishes  alight  to  seal  in  the  flavour. 
"I  could  walk  into  any  restaurant,  pick  up  a 
wok  and  start, ' '  says  Ming. 

He  even  cooked  a  meal  for  Norton's  team 
at  Unichem's  trade  show  in  May.  But  then  he 
had  to  queue  two  hours  lor  his  own  lunch 
elsewhere .  "  I  was  furious  " ,  he  says .  "  I  could 
have  cooked  100  meals  in  that  time!" 

Sometimes  he  invents  his  own  dishes:  "I 
just  open  the  fridge  at  home  and  create  from 
whatever  is  in  there. ' '  Peking-style  dumplings 
with  elaborate  fillings  are  his  speciality.  When 
asked  why  he  hadn't  grown  huge  from 
sampling  the  results  he  joked,  "I  do  breathing 
exercises  and  run  round  the  factory!" 

"I  like  to  entertain  and  I  like  people  to 
enjoy  themselves.  Cooking  brings  a  lot  of  joy 
to  people.  If  you  make  a  good  meal  for 
someone,  they're  extremely  grateful.  In  my 
experience  as  an  occasional  locum  community 
pharmacist,  this  is  not  always  the  case  when 
you  dispense  a  prescription." 

Tlie  only  reason  why  he  chose  a  career  in 
pharmacy  is  that  "after  a  while,  cooking 
doesn't  test  your  brain.  But  my  biggest 
ambition  is  to  open  a  restaurant  one  day . ' ' 
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What  is 
Council  up 
to? 

I  read  the  account  of  Council's 
deliberations  over  the  Boots' 
advertisement  irr  The  Times  and 
their  promotional  activities  to 
residential  and  nursing  homes 
with  great  interest.  I  was  most 
concerned  to  see  the  view 
expressed  that  "whatever  the 
faults  of  the  Boots  advert,  it  had 
been  issued  with  the  intention  of 
providing  better  care  for  patients 
in  residential  homes".  For  a 
fleeting  moment  I  had  a  vision  of 
Boots  embarking  upon  some  great 
philanthropic  crusade  to  improve 
patient  care.  Then  I  came  to  my 
senses. 

It  is  abundantly  clear  to  all  who 
have  eyes  to  see  that  Boots  are 
offering  Manrex  in  order  to  obtain 
dispensing  contracts  for  homes. 
The  use  of  monitored  dosage 
systems  will  be  of  benefit  to 
patients  only  in  those  homes 
where  the  control  of  medicines  is 
poor  —  a  minority,  one  would 
hope.  If  Boots  really  want  us  to 
believe  that  they  are  committed  to 
improving  patient  care,  then  they 
should  follow  the  lead  of  their 


UK  Distributors:- 
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independent  "competitors"  and 
install  PMR  computers  or  operate 
syringe  exchange  schemes  from 
their  pharmacies,  activities  which, 
as  we  all  know,  generate  no  profit! 

It  was  also  suggested  that  the 
referral  of  the  Boots 
advertisement  to  the  Statutory 
Committee  might  bring  Council's 
own  judgment  into  question.  What 
do  members  of  Council  think  is 
happening  out  here?  We  are  all 
questioning  their  judgment  in  this 
matter!  That  Council  is  still  unable 
to  make  up  its  mind  further 
diminishes  the  confidence  that 
members  have  in  Council's 
judgment. 

As  to  the  advertisement  itself, 
if  I  may  quote  from  the  Council 
report:  "It  was  alarmist, 
distasteful,  and  perilously  close  to 
a  breach  of  the  Society's  Code  of 
Ethics  as  to  warrant  a  reference  to 
the  Statutory  Committee . ' '  What 
does  Council  mean  by  such 
nonsense?  Far  less  offensive 
adverts  than  this  have  been 
referred  to  the  Statutory 
Committee  on  numerous 
occasions  in  the  past.  Why  does 
Council  appear  to  be  so  eager  to 
accommodate  Boots? 

Council  has  done  nothing  to 
reassure  pharmacists  that  they 
are  secure  practising  within  the 
established  Code  of  Ethics.  A 
special  general  meeting  to  debate 
this  issue  would  appear  to  be 
coming  closer  all  the  time. 


J.M.  Domogtiue 

Liverpool 

Don't  be 
disappointed 

I  read  with  interest  your  report 
that  Mr  Steve  Axon,  secretary  of 
the  PSNC,  is  disappointed  at  the 
uptake  of  the  training  packages  for 
residential  homes  and  medication 
records. 

I  would,  on  the  contrary, 
argue  that  the  uptake  is 
surprisingly  large  considering  the 
paltry  fees  on  offer  for  the 
additional  work  and  responsibility 
involved.  I  would  have  thought 
that  the  take-up  rate  should 
provide  ample  evidence  to  the 
PSNC  to  negotiate  a  substantial 
increase  in  the  fees. 

To  operate  PMRs  one  needs 
an  investment  in  excess  of  £2 , 000 
plus  on-going  software  updates, 
and  I  consider  the  offer  of  £1 50  to 
set  up  the  system  plus  an  annual 
sum  of  £100  to  be  both  derisory 
and  insulting.  While  keen  to  install 
such  a  system  in  my  pharmacy,  I 
regret  that  until  such  time  as  a 
reasonable  fee  is  negotiated  I  will 
not  consider  such  a  service.  I  fully 
realise  that  if  my  competitors  are 
prepared  to  offer  these  services 


then  I  may  well  lose  business  to 
them. 

If  we  continue  to  offer  our 
services  for  a  pittance  then  we 
have  no  one  to  blame  for  the 
situation  in  which  we  find 
ourselves,  being  continually  asked 
to  work  more,  save  more  money 
for  the  NHS  and  take  home  less 
money  in  real  terms  each  year. 


J.D.  Glassman 

Shoreditch,  London  E2 


RDC  life  -  a 
clarification 

I  write  in  connection  with 
Xrayser's  article  "Rural  gains" 
on  June  16. 

The  advice  given  in  the  article, 
that  the  Rural  Dispensing 
Committee  will  adjudicate  on  all 
applications  to  provide 
pharmaceutical  services  which  it 
receives  before  April  1991,  is 
misleading  since  the  intention,  as 
the  Committee  understands  the 
present  position,  is  to  replace 
family  practitioner  committees  by 
establishing  family  health  services 
authorities  in  the  Autumn.  FHSAs 
will  be  responsible  for  determining 
all  applications  received  on  or  after 
the  date  of  their  establishment. 

From  the  same  date  the 
RDC's  residual  responsibility  will 
be  to  determine  applications 
received  by  FPCs  before  that  date 
and  to  determine  appeals  against 
FPC  decisions  that  specified  areas 
are,  or  are  not,  controlled 
localities. 

Where  an  FPC  determines  the 
status  of  such  an  area  as  the  result 
of  receiving  an  application  to 
provide  pharmaceutical  services, 
and  the  time  limit  for  submitting  an 
appeal  to  the  RDC  expires  after 
the  date  of  establishment  of 
FHSAs,  or  if  the  RDC's 
determination  of  an  appeal  is  not 
completed  by  that  date,  the 
application  will  be  considered  by 
the  FHSA  under  the  new 
arrangements.  This  will  ensure 
that  the  life  of  the  RDC  is  not 
prolonged  unduly. 

The  arrangements  that  I  have 
outlined  are,  at  this  stage,  only 
proposals.  Parliament  has  yet  to 
consider  and  give  its  approval  to 
the  establishment  of  FHSAs  and 
to  the  devolution  of  the  work 
currently  undertaken  by  the  RDC . 
However,  if  FHSAs  are 
established  this  Autumn,  I 
anticipate  that  these 
arrangements  will  be  introduced 
—  hence  I  wish  to  avoid  any 
misunderstanding  that  might  arise 
from  the  article. 


M.A.  Bradley 

Secretary,  RDC 


A  major  health  food  publication  advertising  and  editorial 
campaign  has  been  launched  to  promote  the  latest 
superior  fish  oil  product  —  Salmon  Pure. 


Four  capsules  taken  as  part  of  regular  daily  diet  is 
equivalent  to  eating  half  a  pound  of  fresh  salmon. 

Salmon  Pure  fish  oil  has  the  richest  source  of  Omega-3,  a 
combination  of  acids  credited  with  giving  fish  oil  its 
amazing  properties. 
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THE  CHOICE 

OBVIOUS. 


In  giving  consumers  an  even  wider 
choice  of  baby  drinks,  Robinsons  have  made 
the  choosing  easier  for  you. 

No  other  brand  covers  all  three  sectors 
of  this  dynamic  market:  ready-to-drink, 
granulated  and  concentrated  fruit  juices. 

And  with  another  year  of  record 
growth  in  prospect,  we're  backing  our  range 
with  the  heaviest  promotional  spend  ever. 


So  it's  obvious  that  you  can  count  on 
Robinsons  for  higher  rates  of  sale  -  and 
increased  profits,  too. 


THE  TASTE  OF  SUCCESS 


successful  seaside  pharmacy 
ripe  for  reorganisation 

While  the  partners  of  this  seaside  pharmacy  have  all  the  ingredients  for  success,  turnover  could  be  increased 
still  farther  with  improved  customer  traffic  fk>%  arpes  marketing  consultant  Jelta  Kerry 


Messrs  T  and  W  have  taken  a  great  deal  of 
pride  and  gained  no  end  of  satisfaction  from  the 
success  of  this  seaside  pharmacy.  With  the 
nearest  competitor  10  miles  away  this 
business  needed  only  to  hone  its  dispensing 
service  to  a  state  of  excellence  to  justify  its 
proud  claim  that  less  than  1  per  cent  of  the 
scripts  written  by  the  five  local  GPs  escape 
from  their  grasp. 

The  12,000  permanent  residents  of  the 
area  would  not  claim  to  be  either  very  young 
or  very  mobile.  The  small  town's  shops  cater 
very  well  for  their  general  needs.  The  nearest 
'  'one-stop"  shop  is  aJso  10  miles  distant  and  it 
is  30  miles  to  a  town  with  the  usual  large 
multiples. 

Caravaners  and  campers 

The  complexion  of  the  town  changes  during 
the  Summer  months;  the  population  rises 
dramatically,  peaking  at  60,000  in  August, 
mostly  caravaners  and  campers.  Local 
businesses,  including  the  pharmacy,  make 
sure  that  they  provide  as  fully  as  they  can  for 
these  welcome  holidavmakers. 

Counter  sales  in  1989  rose  from  £10,000 
in  January  and  February  to  £37,000  in  August. 
Even  the  peak  Christmas  month  of  December 
(£19,500)  paled  by  comparison  to  the  heady 
Summer  months  turnover,  which  didn't  fall 
below  £23,000  per  month. 

The  pharmacist  partners  have  turned  the 
original  500sq  ft  selling  area  into  1 ,250sq  ft  of 
well  laid  out  and  profitable  retail  store. 
Substantial  sections  of  gifts,  books,  watches, 
jewellery,  stationery,  souvenirs,  greeting 
cards  and  leather  goods  supplement  the 
conventional  chemist  lines,  which  include 
expensive  fragrances  and  healthfoods. 

The  October  88  -  September  89  turnover 
of  £620,000  provided  a  gross  profit  ol 
£148,000  (24  per  cent)  and  a  net  profit  of 
£78,000  (12.6  percent).  No  obvious  cause  for 
concern,  but  analysis  of  the  available  data 
suggests  that  this  business  could  do  a  lot 
better. 

Counter  sales  have  risen  by  a  rate  less  than 
inflati(  >n  since  1 985 .  Not  good  enough  as  far  as 
the  proprietors  are  concerned. 

Sales  per  sq  ft  of  selling  space  each  week 
average  out  at  £4,  but  they  could  expect  £6 
per  sq  ft  per  week  from  this  shop.  While  the 
dispensary  stock  turnover  is  a  very  healthy  28 
to  30  times  a  year,  the  counter  stock  turn 
figure  is  a  worrying  3.6. 

There  is  no  useful  management 
information  available,  but  one  would  expect 
that  certain  ranges  and  departments  don't 
justify  the  space  they  occupy,  particularly 
during  the  Winter.  The  question  is,  which 
ones?  Without  stock  record  cards  or  a  stock 
control  system,  no-one  can  tell. 


Recommendations 

Window  and  external: 

1.  Clear  one  or  two  windows  of  merchandised 
fitments,  allowing  passers-by  to  see  into  the 
shop. 

2.  Add  window  graphics  and  lettering  to 
communicate  to  customers  the  different 
ranges  stocked,  for  example  toys,  jewellery , 
gifts,  photography. 

3.  Add  a  powerful  lighting  system  to  illuminate 
window  displays  —  at  present  they  are  dull. 

4.  Engage  a  professional  window  dresser  to 
create  attractive  and  colourful  themed 
displays.  Currently  the  windows  look  like  a 
shooting  gallery's  prize  stall. 

Internal: 

1.  Lay  the  shop  out  to  encourage  customers  to 
walk  around  the  fittings. 

2.  Expensive  and  attractive  merchandise  such 
as  porcelain,  watches,  toys,  gifts  and 
fragrances  are  merchandised  like  pet  food  in 
a  supermarket.  There  is  a  need  for  several 

While  the  pharmacy  has  expanded 
to  be  a  well  laid  out  and 
profitable  store,  counter 
sale  are  stagnating 


creative  display  focal  points  for  such  stock, 
using  window  display  techniques,  good 
lighting  and  materials.  If  a  good  amateur  is  not 
available  a  professional  should  be  employed. 
These  goods  will  sell  much  better  if  they  are 
well  displayed. 


Stock  ranges 


1.  Without  doubt  OTC  medicines  in  this  shop 
are  good  business  and  very  profitable  all  year 
round.  Surprisingly,  they  occupy  very  little 
space.  The  counter,  although  substantial, 
takes  two  tills  and  the  display  area  is  taken  up 
with  gifts  and  other  merchandise.  GSL  and  P 
medicines  need  a  lot  of  display  space,  and 
justify  it.  Currently  toys  and  stationery  have 
more  linear  and  square  footage  than  OTCs. 

2.  Baby  goods  occupy  a  large  prime  position, 
yet  the  main  customers  for  these  products  are 
Summer  holiday  makers.  They  should  be 
given  less  space  during  the  period 
October- April. 

3.  Key  chemist  lines  such  as  fragrances, 
batteries  and  photographic  occupy  very  little 
space  and  are  difficult  for  customers  to  access. 
They  need  to  be  moved  to  prime  selling  areas. 

4.  The  whole  departmental  layout  will  need  to 
be  re-thought  and  stock  ranges  increased  or 
decreased  according  to  seasonal  demand. 

Generally  the  layout  and  merchandising  is 
attractive,  well  lit,  clean  and  tidy.  However, 
there  are  some  ranges  and  departments  which 
are  obviously  in  the  wrong  place  and  would 
benefit  from  resiting. 

Impulse    and    gift    purchases  by 
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Pharmacy  type: 
Size  and 
situation: 


Independent  partnership 
1 ,250sq  ft ,  main  street  of 
seaside  holiday  resort. 


Type  of  Detached  Edwardian 

premises:  shop  —  converted  and 

enlarged. 


Competition: 


No  pharmacy  within  10 
miles  —  usual  gift  and 
toiletry  retailers  nearby. 


Products:  Conventional,  plus  gifts, 

toys,  jewellery, 
stationery,  books  and 


leather. 

Financial  year  October-September 

1989 

1988 

1987 

WW  $ 

tuuu  $ 

MP's 

Sales 

1  QQ 
XVO 

Dispensing 

406 

358 

295 

Total  turnover 

620 

551 

A  11 
'ill 

y.o.y.  increase 

12% 

15% 

1  1  07 

Purchases 

1  7Q 

4  /o 

a  or\ 
4ZU 

Gross  profit 

147 

131 

115 

Wages 

37.5 

30.0 

Rent/Rates 

10.7 

9.0 

Light/Heat 

2.0 

1.9 

Repairs/Renew 

1.2 

.5 

Insurance 

1.0 

1.0 

Telephone 

1.7 

1.5 

Print/Stationary/ 

advertising 

0.6 

1.0 

Motor  &  travel 

3.3 

3.9 

Bank  charges/ 

interest 

1.8 

1.3 

Accountancy 

2.4 

1.5 

Depreciation 

6.4 

3.4 

Net  Profit 

78.0 

73.0 

holidaymakers  during  the  Summer  and  by 
permanent  residents  all  year  round  contribute 
largely  to  the  turnover,  but  the  shop  is  not 
designed  to  make  the  most  of  this.  Also,  key 
chemist  lines  such  as  OTC  medicines  and 
toiletries  are  not  given  the  space  and  position 
they  deserve. 

Principal  customer  traffic  flow  is  dictated 
by  the  position  of  the  medicines  counter,  and 
is  mostly  a  short  return  journey  from  the 
entrance.  In  practice  this  means  that  most  of 
the  merchandise  is  missed  by  customers. 

Assuming  that  the  turnover  grows  at  a  rate 
of  between  8-10  per  cent  a  year,  by  1994-5  a 
gross  income  of  between  £900,000  to  £lm  can 
be  projected.  Moreover  this  figure  could  be 
reached  in  two  to  three  years  by  fully 
exploiting  the  strengths  of  the  business  and 
encouraging  more  cash  sales. 

Strengths... 

This  shop  has  obvious  strong  points: 
1.  A  good  main  road  position. 


This  radical  redesign  of  the  shop 's 
layout  shold'help  traffic  flow, 
but  even  modest  charges 
could  make  a 
difference 


fOOOIVITS.'SUPPS 


NIW  MEDICINES  COUNHR 


NEWCIFTS/JOlS/STfmONERr 


NEW  DISPENSARY 


MEW  OFFICES  TOILETS  ETC 

MAIN  TRAFFI 


PROPOSED  RADICAL 
NEW  LAYOUT 


If  this  layout  is  too  ambitious  for  the  business  a  modified  version  may  be  employed  which  switches 
the  medicines  counter  with  the  sundries  and  home  brew  displays.  This  alone  would  significantly 
improve  customer  traffic  flow 


2.  Wide  double  fronted  premises. 

3.  Large  sales  area. 

4.  Unopposed  business. 

5.  Substantial  resident  population, 
supplemented  in  the  Summer  by  temporary 
residents. 

6.  Close-by,  free  parking. 

...and  weaknesses 

1.  Awkward  layout. 

2.  No  scope  for  structural  alterations. 

3.  Low  counter  stock  turn. 

4.  Need  to  cater  for  two  seasons  and  changing 
population. 

5.  No  management  information. 

6.  High  stock  levels. 

Improving  systems 

Much  of  the  reorganisation  of  departments 
and  stock  ranges  depends  on  knowing  what  is 
currently  happening.  Best  guesses  are  not 
good  enough  and  a  stock  control  system  which 
allows  the  proprietors  to  assess  the 
profitability  of  each  department  and  range  is 
essential.  A  manual  system  in  this  case  is  likely 
to  prove  unworkable  and  a  custom  designed 
retail  chemist  package  is  recommended. 


Although  different  EPoS  systems  offer 
many  features,  the  benefits  to  aim  for  in  this 
instance  are: 

1.  Identification  of  profitable  and  less  profitable 
stock  ranges,  allowing  rational  allocation  of 
selling  space  to  each,  thus  more  sales  and 
profit. 

2.  Identification  of  unnecessarily  high  stock 
levels  and  a  resultant  reduction  in  these.  It  is 
likely  that  £10,000  could  be  cut  from  the  stock 
investment. 

3.  Better  allocation  of  selling  space  and 
reduced  stock  levels  means  a  faster  stock 
turn. 

It  is  quite  likely  that  certain  stock  ranges 
will  be  identified  as  totally  unprofitable  in  this 
shop  once  the  system  is  fully  operational.  This 
information  should  be  welcomed  and  the 
proprietors  will  be  grateful  for  the  space. 

Messrs  T  and  W  have  a  good  business 
helped  by  good  local  demand  and  position, 
which  has  benefitted  from  their  instincts  for 
satisfying  this  demand  and  a  desire  to  succeed. 
Their  efforts  and  judgment  have  paid  off,  but 
in  recent  years  nothing  exciting  has  happened 
to  the  turnover.  To  take  this  business  out  of 
its  '  'successful  rut' '  into  profitable  sales  climb 
requires  a  fresh  approach  and  the  proposed 
suggestions  should  do  the  trick. 


For  First  Class  Quality  &  Value,  the  choice  is  £^,jlrte4*  itself! 


COMPRESSION 
HOSIERY 


Complete  Made-to-Measure  service  in 
traditional  qualities  including 
Flatbed  Knit,  One  Way  Stretch  and 
Nylon  Net. 


•  Stock  Belts  (abdominal  &  spinal) 

•  Elastic  Band  Trusses 

•  JockStraps    •Athletic  Slips 

•  Stockinette  Bandages  D.T. 


DRUG  TARIFF  COMPRESSION  HOSIERY  IN  BELOW  KNEE  AND  THIGH  STYLES  -  CLASSES  I,  II  &  III 


HEALTHCARE 
PRODUCTS 


SALLIS  LIMITED    Waterfqrd  St.,  Old  Basford,  Nottingham  NC6  0DH   0602  787841/2 
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New  terms 
from 
Unichem 

Unichem  are  introducing  new 
trading  terms  from  July  2. 

The  minimum  figure  for 
monthly  medical  purchases  that 
must  be  reached  to  maintain  a 
trading  account  becomes  £3,000. 
To  qualify  for  monthly  discounts 
off  OTC  packs  the  minimum  level 
becomes  £1 ,000  per  account. 

Provided  the  monthly 
minimum  is  attained,  medical 
purchases  from  £2,000  to £10,000 
will  attract  an  8  per  cent  discount. 
Purchases  over  £10,000  will 
attract  a  10  per  cent  discount. 
Qualifying  OTC  purchases  from 
£1  to  £1,000  will  attract  8  percent 
discount,  and  over  £1 ,000, 10  per 
cent. 

In  addition  a  further  discount  of 
1.5  per  cent  discount  (paid  twice 
yearly  in  arrears)  will  be  available 
on  medical  purchases  put  through 
approved  computer  ordering 
systems. 


Staff  accept 
Scholl  deal 

Some  120  of  130  manufacturing 
staff  and  50  of  100  head  office  staff 
have  accepted  Sertoli's 
redundancy  package  following  the 
company's  decision  earlier  this 
year  to  relocate  from  their  St 
Johns  Street,  London  premises. 
The  remainder  have  accepted  the 
company's  offer  of  relocation. 

Currently  half  of  Scholl's 
footcare  production  has  been 
relocated  to  Derby  and  the 
remainder  is  in  the  process  of 
transfer.  Hosiery  production 
transferred  to  Nuneaton  in  early 
March. 

A  spokesman  for  the  company 
said  staffing  levels  both  for 
production  and  at  the  head  office 
would  be  broadly  similar  to  those 
maintained  in  London,  providing 
job  opportunities  for  local 
recruitment. 


Medeva  to  sell  off 
Evans  OTC  lines 


Medeva  are  planning  the  sale  of  a 
number  of  over  the  counter 
brands  held  by  Evans  Medical  in 
an  attempt  to  strengthen  Evans' 
position  in  their  core  vaccine, 
branded  pharmaceutical  and 
unbranded  generic  product  areas. 

A  spokesman  for  Medeva,  Mr 
David  Lees,  says  the  company  is 
looking  to  sell  the  Dequacaine, 
Dequacets,  Mycil,  Acriflex, 
Sealegs  and  Optabs  ranges.  They 
are  not  particularly  looking  for 
cash  sales,  he  said,  but  are  also 
interested  in  exchanging  these 
brands  for  pharmaceutical 
products  which  fit  well  with  Evans 
current  range,  for  example 
vaccines.  However,  the 
multivitamin  and  diet  supplement 
range  will  not  be  part  of  the  deal. 

It  is  too  early  to  say  which 
companies  will  be  acquiring  the 
brands  although  a  total  of  ten  are 
said  to  be  interested  at  present. 


However,  Mr  Lees  denied 
rumours  in  the  national  Press  that 
Glaxo  are  involved.  He  hoped  the 
company  would  be  able  to  reach 
agreements  fairly  soon,  possibly 
even  within  a  month. 

Medeva  have  recently  agreed 
"in  principle ' '  to  the  acquisition  of 
generic  manufacturers  Thomas 
Kerfoot  (C&D  June  23,  pll24) 
and  have  bought  three 
pharmaceutical  brands  from 
Smithkline  Beecham  including 
Micralax  micro-enemas  (C&D 
June  9,  pl038).  Mr  Lees  denied 
that  the  sale  of  the  Evans  brands 
was  linked  to  these  purchases;  he 
says  it  is  a  completely  separate 
exercise. '  'The  company  is  unable 
to  support  these  particular  brands 
with  the  advertising  they  deserve. 
They  are  all  strong  products  and 
will  be  excellent  performers  in  the 
hands  of  companies  with  the 
resources  to  promote  them." 


Jenks  looks  to  pharmacies 


The  Jenks  Group,  who  have  been 
expanding  their  marketing  and 
distribution  activities  into 
independent  pharmacies  since  the 
beginning  of  the  year,  have 
restructured  and  expanded  their 
sales  force  to  target  these  new 
customers.  The  group,  best 


known  in  pharmacy  for 
distributing  Hermesetas,  now 
have  a  14  strong  national  sales 
force  for  pharmacies. 

The  aim  is  to  call  on  5,500 
pharmacies,  including  4,500 
independents,  on  regular  four  and 
eight  week  journey  cycles. 


Health  Minister  \  'irginia  Bottomley  unveils  the  plaque  at  Pfizer 's  new 
facility.  With  her  is  Gerald  Laubach,  president,  Pfizer  Inc 


NHS  warning 
from  Pfizer 


NHS  policy  makers  are 
considering  a  cost  containment 
strategy  which  has  already  proved 
self-defeating  in  the  USA,  Pfizer 
president  Gerald  Laubach  told 
guests  at  the  opening  of  the 
company's  new  research  and 
conference  facility  at  Sandwich. 

While  management  care 
systems  which  attempt  to  control 
costs  through  formularies  and 
generic  substitution  have 
squeezed  drug  costs,  this  has 
been  offset  by  increased 
secondary  and  tertiary  care.  The 
American  experience  had  clear 
implications  for  the  NHS  and  made 
it  all  the  more  important  that 
reforms  should  be  carefully 
implemented  to  avoid  rigid 
restrictions  on  doctors'  ability  to 
prescribe  the  most  appropriate 
medicines  for  each  patient. 

Historically  Britain  had  offered 
an  environment  in  which  drug 
discovery  has  flourished,  fostered 
above  all  by  a  general  recognition 
by  successive  UK  governments 
that  the  research-based 
pharmaceutical  industry  is  an 
important  national  asset.  Even  so, 
pricing  and  profit  restrictions  had 
hampered  innovation. 

Minister  for  Health  Virginia 
Bottomley,  who  opened  the  new 
facilities,  said  Mr  Laubach  was 
right  that  pharmaceutical 
treatment  should  be  cost 
effective,  and  that  cheap 
prescribing  was  not  the  same  as 
good  prescribing. 

The  pharmaceutical  industry's 
contribution  to  health  could  not  be 
underestimated,  but  the 
Department  of  Health  wanted 
cost-effectiveness.  Nevertheless, 
doctors  would  still  be  able  to 
prescribe  drugs  patients  need. 

Mrs  Bottomley  said  she  took 
the  point  Mr  Laubach  had  made 
about  the  formulary  system,  and 
the  Government  would  not  be 
moving  towards  a  system  which 
had  the  difficulties  he  described. 

The  Government  had  not  yet 
taken  a  formal  position  on  the 
extension  of  patents,  but  intended 
to  '  'look  at  all  the  arguments  in  the 
light  of  the  evidence  available". 
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Big  issues.  Small  steps 


No  one  company  can  change  the  world  -  but  it  can  play  its  own  small 
part  in  keeping  this  planet  a  beautiful  place.  These  are  the  steps  that  we  at 
Wclla  have  taken  so  far  to  help  protect  the  environment. 

X«      All  our  shampoos  and  conditioners  are  biodegradable. 

2*  All  hairsprays  and  propellant  based  products  are  completely  free  of 
CFCs.  Non  aerosol  pump  action  sprays  are  also  available  for  many  products. 

3«  In  Germany  Wella  has  introduced  the  world's  first  fully  biodegradable 
shampoo  bottle,  made  from  Biopol,  a  degradable  plastic,  produced  from  the 
fermentation  of  sugars. 

4»  Wella  continues  to  develop  formulations  for  products  which  will 
naturally  biodegrade  without  harming  the  earth  or  polluting  the  water  system. 

0«  Wella  is  increasing  its  commitment  to  using  packaging  materials  that 
may  be  recycled,  or  when  incinerated,  emit  no  toxic  gases.  Consequently, 
we  have  begun  to  phase  out  PVC  as  a  packaging  material. 

6«  All  bulk  containers  (whether  cardboard,  metal  or  plastic)  which  are 
not  re-used,  are  recycled. 

V»  The  company  maintains  high  standards  of  effluent  control  at  its 
production  plants. 

8«  A  new  department  has  been  created  in  Wella  which  has  the  task  of 
initiating  and  coordinating  programmes  to  improve  the  identification  of 
and  solve  problems  relating  to  environmental  concerns. 

9»  Whenever  possible  all  stationery  used  at  Wella  is  made  from  100% 
recycled  paper. 

10.  The  company  car  fleet  of  over  300  vehicles  is  now  able  to  run  exclus- 
ively on  lead-free  petrol. 


You  can  see  the  thinking 


BUSINESS  NEWS 


d  Berk  joined 
Rhone-Poulenc 


Generics  manufacturers  APS  and 
Berk  Pharmaceuticals  are  to  be 
amalgamated.  Both  are  now 
ultimately  subsidiary  companies  of 
Rhone-Poulenc,  APS  since 
Poulenc's  acquisition  eighteen 
months  ago  and  Berk  since  the 
more  recent  takeover  of  Rorer. 

Despite  the  amalgamation 
both  APS  and  Berk  will  retain 
their  separate  identities  and  trade 
as  separate  divisions  of  APS 
holdings. 

Recent  boardroom  changes  at 
APS  have  left  Steve  Stocks  as 
managing  director  while  the 
managing  director  at  the  time  of 
the  APS  takeover,  Keith 
Hemmingway,  continues  to  work 
on  a  consultancy  basis.  Neil 
Gregory,  formerly  sales  director, 
has  left  together  with  the  product 
manager  to  start  an  independent 
business. 

APS  are  undertaking  feasibility 


EPbSor 
bankruptcy? 

Although  short  term  prospects  for 
UK  retailers  may  be  discouraging, 
the  electronic  point  of  safe  (EPoS) 
market  is  booming,  according  to  a 
report  by  RMDP  into  EPoS  in  the 
major    European  markets. 

Between  1988  and  1989, 
marketing  penetration  rose  by  42 
per  cent  in  the  UK,  with  EPoS 
(with  or  without  scanning)  now 
being  accepted  as  essential  by 
major  retail  companies.  The 
independents  have  been  more 
cautious,  notes  the  report,  but 
many  are  coming  to  the  realisation 
that  the  choice  is  between  modern 
technology  and  bankruptcy.  EPoS 
systems  enable  a  slimming  down 
of  stock  levels  and  a  quicker 
response  to  changes  in  customer 
demand,  while  the  itemised  bill 
and  shorter  queues  at  the 
checkout  have  proved  popular 
with  shoppers. 

By  1990,  the  combined 
potential  market  for  specialised 
EPoS  tills  in  the  UK,  France, 
West  Germany  and  Italy  is 
estimated  to  be  worth  over 
£'11  billion,  although  the  report 
believes  that  scarcely  10  per  cent 
of  that  potential  has  been  realised. 
H  "EPoS:  The  Top  Ten",  anew 
book  by  RMDP  consultant  Cecil 
Myers,  contains  a  chapter 
devoted  to  each  of  the  top  ten 
suppliers  including  IBM,  ICL, 
NCR,  Nixdorf,  Sharp  and  Thorn 
EMI  Micrologic  and  is  available 
from  RMDP  Ltd,  61  Ship  Street, 
Brighton,  East  Sussex  BN1  1AE 
(cost  £250). 


studies  for  the  APS-Berk 
organisation  to  be  based  at  Wike, 
but  manufacturing  continues  at 
Eastbourne  for  the  forseeable 
future.  Plans  are  already  in  hand  to 
upgrade  production  facilities  at 
Wike  with  up  to  15  percent  of  the 
costs  covered  by  grants. 


Boots  in  £4m 
'handshake'? 

Boots  have  refused  to  comment 
on  newspaper  reports  that  former 
Ward  White  chairman  Philip  Birch 
has  issued  a  writ  claiming  £4m  for 
breach  of  contract.  A  successful 
claim  would  mean  Mr  Birch 
breaks  all  British  records  for  a 
golden  handshake. 

However  reliable  sources 
claim:  "Mr  Birch  received  a 
pension  of  £350,000pa  from 
Boots,  and  when  he  took  it  he 
commuted  £960,000  to  cash.  He 
had  a  very  high  pension  because  it 
was  based  on  his  last  year's 
remuneration,  and  that  was  based 
on  the  sale  of  stock  options.  The 
money  he  is  now  requesting  needs 
to  be  calculated  on  the  basis  of  a 
profit  forecast  for  the  next  five 
years." 


Procordia 
rationalises 

Swedish  companies  Kabi, 
Pharmacia  Leo  Therapeutics  and 
Pharmacia  Ophthalmicus  have  been 
merged  to  form  Kabi  Pharmacia 
Pharmaceuticals.  All  three 
companies  are  part  of  Procordia 's 
health  care  sector  and  the  move  is 
a  rationalisation,  following  the 
elaborate  Volvo-Procordia  cross 
shareholdings  arrangement 
announced  at  the  end  of  last  year. 

The  new  company  is  expected 
to  achieve  sales  of  Kr8.5  billion 
and  will  employ  around  8,600 
people.  However,  over  the  next 
two  years  the  company  intends  to 
reduce  the  number  of  employees 
by  1,300-1,500  and  cut  costs  by 
between  Kr550m  and  Kr600m. 
Procordia  are  claiming  union 
agreement  for  the  plan. 

Kabi  Pharmacia  Pharmaceu- 
ticals will  be  based  in  Uppsala.  Jan 
Ekberg,  president  of  the  new 
company,  said:  "Sales  amounting 
to  Kr8.5  billion,  80  per  cent  of 
which  will  come  from  outside  of 
Sweden,  should  position  us  among 
the  20  largest  pharmaceutical 
companies  in  Europe." 


Export  award 

Serono  Diagnostics,  which  has 
won  the  Queens  Award  for  export 
achievement  for  the  second  time 
in  two  years,  received  it  in  a 
presentation  at  the  company's 
Woking  works  from  the  Lord 
Lieutenant  of  Surrey. 


Fabio  Bertarelli,  chairman  and 
chief  executive  of  parent  company 
Ares-Serono  in  Geneva,  said  the 
company's  UK  investments 
reflected  the  group's  high  regard 
for  British  medical,  scientific  and 
technological  skills.  The  fact  that 
their  entire  diagnostics  research 
effort  is  located  in  Woking  was 
testimony  to  their  confidence. 


: 


Essex  LPC  meeting 


Essex  Local  Pharmaceutical 
Committee  are  holding  their 
annual  conference  at  the  Essex 
Harlequin  Hotel,  Stansted  Airport 
on  September  30. 

Speakers  confirmed  to  date 
are  Dr  Gordon  Geddes  of  the 
Pharmaceutical  Services 
Negotiating  Committee,  and  Mr 
Graham  Butland,  general 
manager   of   Essex  Family 


Practitioner  Committee.  A  third 
speaker,  hopefully  a  member  of 
parliament,  is  yet  to  be  confirmed. 

There  will  also  be  a  report 
session  for  Essex  contractors. 
The  meeting  will  start  at  10am, 
with  lunch  being  provided,  and  is 
expected  to  close  around  4pm. 
Details  from  Miall  James 
secretary,  Essex  LPC  on  0702 
559901. 


Opportunities 
for  Dl? 

"The  1990's  -  A  decade  of 
opportunity?"  is  the  theme  of  the 
17th  national  drug  information 
conference  taking  place  at  the 
Kelvin  Conference  Centre, 
Glasgow  University  on 
September  27-28.  Additional 
parallel  workshops  are  planned  for 
complementary  medicine, 
restraints  and  enablers  to 
promoting  better  health,  and 
pharmaco-epidemiology. 

The  cost  for  the  conference  is 
£79  (including  accommodation  and 
meals).  Details  from  Mrs  Janet 
McCabe,  principal  pharmacist, 
Area  Drug  Information  Centre, 
Glasgow  Royal  Infirmary,  84 
Castle  Street,  Glasgow  G4  0SF. 
Tel:  041-552  4726. 


Treffpunkt  Kosmetik 
International.  Exhibition  of  the 
packaging,  production  and  distribution 
of  cosmetics,  perfumes  etc,  August 
24-26,  Wiesbaden,  West  Germany. 
Details  from  Monica  Jettkowski, 
Tessner-Verlag  GmBH,  Postfach 
2280.  Schulstr  12,  D7570  Baden 
Baden,  West  Germany.  Tel:  7221 
65027. 

Indro-Parfumerie.  A  cosmetics  and 
perfumery  trade  exhibition,  August 
27-30,  Utrecht,  Netherlands. 
Information  from  Overseas  Trade 
Show  Agencies  Ltd,  11  Manchester 
Square,  London  Wl.  Tel:  071-487 
3480. 

International  Symposium  on 
Computers  in  Pharmacy  and 
Pharmaceutics.  Satellite 
symposium  of  the  50th  International 
Congress  of  the  International 
Pharmaceutical  Federation  —  FIP, 
August  29-September  2,  Jerusalem, 
Israel.  Details  from  The  Secretariat, 
POB  50006,  Tel  Aviv  61500,  Israel. 
Tel:  972  3  654571. 


Tolley  Conferences.  "Companies 
Act  1989,  how  it  affects  your 
company",  a  one  day  meeting  at 
London  Press  Centre,  New  Street, 
EC4on September4.  Cost£225plus 
VAT  with  a  £10  discount  if  booked 
before  July  18.  Details  from  Faye 
Ireland  on  081-686  9141. 
Second  International  Symposium 
on  Oncology  Pharmacy  Practice, 
University  of  Exeter,  September  5-7. 
Information  from  ISOPP II,  Pharmacy 
Department,  Royal  Devon  &  Exeter 
Hospital,  Barrack  Road,  Exeter  EX2 
5DW.  Tel:  0392  402447. 
"Innovative  design  in  non  animal 
research".  Conference  at  the 
Hunterian  Institute,  Royal  College  of 
Surgeons,  Lincoln's  Inn  Fields, 
London,  September6-7.  Details  from 
Humane  Research  Trust  on  061-439 
8041/3869  or  Dr  Mary  Dawson, 
Pharmacy  Department,  University  of 
Strathclyde  on  041-552  4400. 
European  Society  of  Regulatory 
Affairs.  Conference  on  registration 
strategy  and  tactics,  Centro  Congressi 
Milanofiori,  Milan,  Italv  on  September 
12-14.  Fees  £430  (members),  £470 
(non-members).  Enquiries  to  D.I. 
Campbell,  Bank  Sadler  Ltd,  15  Pratt 
Mews,  London  NW1  0AD.  Tel: 
071-388  9101. 

EPoS  90.  Exhibition  of  retail 
information  systems,  Alexandra 
Palace,  London,  September  18-21. 
Information  from  Sue  Newman, 
RMDP  Ltd  on  0273  722687. 
International  Society  of 
Pharmaceutical  Engineers. 
Second  Annual  International  Congress 
of  Pharmaceutical  Engineering, 
September  25-27,  at  the  Amsterdam 
Marriott  Hotel,  Amsterdam, 
Netherlands.  Details  from  ISPE,  233 
Chausee  deBruxelles,  Boite4,  B1410 
Waterloo,  Belgium.  Tel: 
32-2-354-59-04. 

Society  of  Cosmetic  Scientists 
and  the  Polytechnic  of  Central 
London  diploma  course  in  cosmetic 
science  is  due  to  commence  on 
September  24 .  Details  and  application 
forms  from  Mr  Brian  Knights, 
Polytechnic  of  Central  London,  115 
New  Cavendish  Street,  London  W1M 
8JS  to  whom  completed  forms  should 
be  returned  no  later  than  September 
13. 
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APPOINTMENTS 


GENERIC  PHARMACEUTICAL 
SALES  POSITIONS 


Package  £16k  +  Benefits 
Territories  Liverpool/ Manchester,  Birmingham,  Essex/East  London, 
South  West,  Yorkshire,  East  Midlands  and  London 


My  client  is  a  privately  owned  British 
pharmaceutical  company  which  markets  a  wide 
range  of  quality  own  label  generic  and  OTC 
products  in  the  retail  pharmacy  sector.  In  order 
to  accelerate  their  sales  momentum  they  are 
expanding  their  existing  sales  force  throughout 
the  U.K.. 

The  successful  candidates  should  have  a 
proven  track  record  within  the 
generic/pharmaceutical  market  with 
an  up-to-date  customer  base. 
They  will  be  given  full 


profit  responsibility  within  their  territory  and 
be  expected  to  show  a  high  level  of  inter- 
personal skill  and  initiative. 

On  offer  is  a  high  basic  salary  with  an 
attractive  bonus  scheme,  company  car  and 
business  expenses. 

If  you  have  the  motivation  and  the  ability 
to  make  a  success  of  this  demanding 
position  then  either  ring  or  send  your 
C.V.  to  John  Spurling,  PER, 

R4/12  Regent  Street,  London 
SW1 Y  4PR  Tel.  (081)  467  8441. 


SEARCH  &  SELECTION 


Pharmacists  &  Pharmacy  Technicians 

START  HERE 


Locum  and  permanent  posts 

Thousands  of  pharmacy  professionals  and  Community  Pharmacy  employers 
have  used  our  friendly  advice  and  personal  service  So,  start  here1 
Talk  first  to  M  &  G,  leaders  in  Pharmacy  placements  since  1965 
Call  Julie  Menghius  today 

071-486  3898 

Medical  &  General  Employment  Agency 

6  Paddington  Street,  Baker  Street,  London  W1M  4BE 

24  hrs.  A  phone:  071-224  1897  :  Fax:  071-224  4924  MGi 


Our 

experience 
-  your 
assurance 

Est,  1954 
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APPOINTMENTS 


Of/r  growth 
and  Development 
let  it  promote  yours 


Southern  Knglancl     Competitive  salaries  +  benefits 
There  is  more  than  one  waj  to  become  a  large,  successful 
pharmacj  network.  \t  Kingswood-GK we  recognise  the  vital 
link  between  achie\  ing  our  corporate  objectives  and  satisfy  ing 
the  career  development  needs  of  our  people.  Our  approach 
gives  managers  the  freedom  and  support  to  run  their 
businesses  and  to  contribute  their  ideas  for  its  growth  and 
development.  \s  a  result  Kingswood-GK  represents  not  one, 
but  more  than  1 7>0  successful  businesses  throughout  southern 
England  -  and  we  continue  to  grow: 

There  is  always  room  in  our  branches  for  talented 
pharmacN  management,  whether 
you're  an  experienced  Pharmacy 
Manager  looking  for  the  right  career 
move,  or  a  recently  qualified  pharmacist 
looking  for  the  experience  of  trainee  or 
relief  management,  now  is  the  time  to  contact  us. 
lb  find  out  more  about  the  opportunities  in 
your  area,  please  contact  Malcolm  Bayly. 
Operations  Director,  Kingswood-GK  Chemists. 
Healthways  House,  45  Station  Approach,  West  Byfleet, 
Surrey  KT14  6NU.  Alternatively,  telephone  him  for  further 
information  on  09:52;]  41  133  (during  office  hours) 
or  0273  591029  (evenings/weekends). 


KIHGSWGDD-GK 
=CHEMISTS= 

Still  grow  ing,  still  creating  new  opportunities 


DISTRIBUTORS  WANTED 

Prestigious  cosmetic  house 
requires  Distributors  for  their 
new  skin  care  product  launch 
to  cover  all  or  some  of  the 
following  areas: 
London,  Greater  London, 
Hertfordshire, 
Bedfordshire,  Essex, 
Surrey,  Hampshire, 
Oxfordshire,  Berkshire, 
Kent,  Sussex 
The  package  is  very  attractive 

and  exclusivity  is  currently 
available  for  some  areas.  For 


more  in 

Trevor  Allen  on 
-527  1642  today 


one 


AGENTS 


AGENTS  WANTED  FOR  MOST  OF  U.K. 

LONG  ESTABLISHED 
MANUFACTURER  OF  TOP  QUALITY 

RANGE  OF  HAIR,  SHAVING, 
CLOTHES  BRUSHES  AND  SUNDRIES 
SEEKS  AGENTS  WITH  GOOD 
CUSTOMER  BASE. 

ENQUIRIES  TO 
TEL. NO.  026  387  244 


TO  ADVERTISE  IN  THE 
CLASSIFIED  SECTION  OF 
CHEMIST  AND  DRUGGIST 
CALL 
JASON  GALLUCCI 
0732  364422  EXT  2472 
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LABELLING  SYSTEMS 


SHOPFITTINGS 


ORALABEL  PC 


"The  Ultimate  in  pharmacy  systems..." 

*  Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings  *  Latin  dosages. 

*  Accurate  Interaction  Monitoring 

*  Complete  systems  or  software  only. 

For  leaflets  or  a  demonstration,  phone  or  write 


Computer  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 


05/90 


Jotin  Richardson 
Computer i  Lid 


►  In  Pharmacy  Labelling 
In  Auto-order  Stock  Control 
In  Customer  Service 


III   

fl  B  BP*  '"  Cngoing  Development 

For  Accurate  and  Reliable  Drug  Interactions  and  Patient  Records 

FREEPOST,  Preston  PR 5  6BR  Telephone:  (0772)  323763 


LABELS 


OR  HO 


Mb® 


PARK' 


,  GBEM 
FA* 


1-298  1'"' 


SHOPFITTINGS 


MAM? 


raises 


Approved 


PHARMACY  PLANNING 

SPECIALIST  SHOPFITTING 
AND  DESIGN  FOR  TODA  YS 
PHARMACIST 


COMPETITIVE  PRICES  -  NATIONWIDE  SERVICE  -  INCREASED  TURNOVER  -  SHOWROOM 

Y0RKLLNE  SH0PFITTERS  LTD 
Nordia  House 

Seacroft  Industrial  Estate  •  Coal  Road  •  Leeds  •  LS14  2AW 
Telephone:  (0532)  734721;  Fax:  (0532)  651387 


0803  296266 


SHOPFITTING 
and  DESIGN 

SPECIALISTS  IN  DESIGN, 
MANUFACTURE  AND 
INSTALLATION  OF 
SHOPFITTINGS  AND 
DISPENSARY  UNITS 
FORTHE  RETAIL 
PHARMACIST 


UNITS  2  &  3.  1  ALEXANDRA  LA.  ELLACOMBE.  TORQUAY.  DEVON.  TQ 1  1  JD 


STOCK  FOR  SALE 


REACH  THE  PINNACLE  OF  Rl.  PROFITS 

EURIMPHARM  LTD 

★  CAREFULLY  SELECTED  RANGE  ★  QUALIFIED  SUPERVISION 

★  COMPETITIVE  PRICES  ★  REGULAR  MONTHLY  OFFERS 

★  DELIVERY  THROUGHOUT  U.K.  INCL.  NORTHERN  IRELAND 


SPECIAL  OFFERS 


^UCTS 


ONE  OF  THE  LARGEST  PURCHASERS 
 OF  P.l.'s  IN  EUROPE  

TEL:  081-658  2255  TELEX:  263832  FAX:  081-658  8680 
UNIT  A6,  83  COPERS  COPE  ROAD,  BECKENHAM,  KENT  BR3  1NR 


STOCK  WANTED 


COW  KIDNEY  STONE 
WANTED 

Consultant  for  South  Korean 
company  visiting 
June26th-July  10th 

Ring 
0923  248737 
for  appointment 
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Pharmacist  gets  OBE  for 
town  council  work 


Sandy  Matheson,  MPS,  of 
Stornoway  in  the  Outer  Hebrides, 
has  been  made  an  OBE  in  the 
Queen's  Birthday  Honours  for 
work  in  local  Government,  in 
which  he  has  been  active  since 
1967. 

He  was  the  last  provost  of  the 
Stornoway  Council  before  it  was 
reorganised  and  renamed  the 
Western  Isles  Council  in  1974.  He 
became  the  chairman  of  its 
planning  committee,  then  vice- 
convenor  of  the  council,  and  finally 
convenor  in  1982.  He  retired  from 


tnis  position  in  May,  but  remains 
a  council  member. 

Mr  Matheson  studied 
pharmacy  at  the  Robert  Gordon 
Institute  of  Technology  in 
Aberdeen,  and  registered  in  1965. 
He  owns  a  company,  Roderick 
Smith  Ltd,  made  up  of  a  group  of 
shops  including  a  pharmacy  in 
Stornaway. 

Married,  with  two  sons  and 
two  daughters,  he  is  also  a 
member  of  the  Western  Isles 
Health  Board,  a  justice  of  the 
peace,  and  an  honorary  sheriff. 


George  Rodgers  (left),  chairman,  Scottish  Wholesale  Druggist 
Association,  presented  Charles  Cumming  with  a  crystal  decanter  and 
glasses  in  recognition  of  40  years  service  to  SWDA.  The  presentation  took 
place  at  a  recent  meeting  at  the  Manor  Park  Hotel,  Skelmorhe,  Ayrshire. 


Kerfoof  s  gift  to  Iran 


Kerfoot  Pharmaceuticals  are 
giving  over  £20,000  worth  of 
drugs  to  the  victims  of  the  Iranian 
earthquake  disaster. 

Managing  director  Charles 
Savage  contacted  the  Iranian 
Medical  Association,  who 
identified  an  urgent  need  for  both 
antibiotics  and  painkillers  to  treat 
the  thousands  of  injured  survivors 


and  to  help  prevent  the  potential 
spread  of  disease. 

Staff  at  Kerfoot  packed  the 
drugs  on  Tuesday  and  they  were 
despatched  that  afternoon  to 
Heathrow  for  onward  air- 
freighting to  Iran.  Kerfoot  made 
similar  gifts  to  the  victims  of  the 
Armenian  earthquake  and  the 
Romanian  revolution. 


APPOINTMENTS 


A&H  get 
newMD 

Glaxo  Pharmaceuticals  Ltd  have 
appointed  Ron  Nightingale  as  a 
director  of  Glaxo  and  managing 
director  of  Allen  &  Hanburys  Ltd. 

As  A&H's  managing  director, 
Mr  Nightingale  assumes 
responsibility  for  all  aspects  of  the 
company's  activities,  including 
sales,  marketing,  medical  and 
administration.  He  joined  Glaxo  in 
1982  as  sales  director  of  Glaxo 
Laboratories  Ltd,  and  was 
appointed  managing  director  of 
Glaxo  South  Africa  in  1988. 

Mr  Nightingale  has  worked  for 
several  pharmaceutical  companies 
since  he  started  work  for  ICI 
(Plastics  Division)  Ltd  in  1954  as 
a  laboratory  assistant.  He  is  a 
member  of  the  Insitute  of 
Marketing.  He  is  also  a  keen 
sportsman  and,  as  a  professional 
footballer,  has  played  for  clubs 
including  Tranmere  Rovers, 
Accrington  Stanley,  and  Wigan 
Athletic. 

Giorgio  Beverly  Hills  have  appointed 
Debby  Mercer  as  national  training 
manager;  she  was  formerly  area 
sales  manager  for  the  North  East 
region. 

Pharmaserve  have  appointed  David 
Haythornwaite  as  technical 
manager.  Mr  Haythornwaite  will 
be  responsible  for  quality  control 
and  pharmaceutical  technical 
functions  at  the  company  which 
specialises  in  contract  packaging 
services,  clinical  research  and 
drug  formulation  design. 


ftlSffWi  '  mm 

Mr  Ron  Nightingale 

Ctiemtec  Systems  have  appointed 
Alan  Rogerson  as  internal  sales 
and  customer  support  co- 
ordinator of  the  Alchemist  2000 
PMR  system.  Mr  Rogerson  has 
spent  many  years  in  the 
pharmaceutical  industry. 

Robinson  Healthcare  have  appointed 
Gordon  Denning  as  senior  buyer 
for  healthcare,  and  Stephen 
O'nions  as  business  systems 
manager. 

Jaycare,  the  Waddington  specialist 
packaging  company,  have 
appointed  Don  Parr  as  sales 
manager  of  the  pharmaceutical 
division.  Mr  Parr  was  previously 
sales  manager  with  Cope  Allman 
Plastics  Ltd. 

Antigen  Pharmaceuticals  have 
appointed  Brian  Rosehill  as 
European  marketing  director. 
Based  at  the  company's  Crawley 
offices,  Mr  Rosehill' s  strategic 
aim  is  to  double  the  size  of 
Antigen's  European  business 
over  the  next  three  years.  He  will 
also  be  involved  with  the 
establishment  of  the  company's 
first  European  marketing 
organisation. 


DEATHS 


Mr  P.H.S.  Yardley.  Mr  Colston 
Herbert,  of  Sterling  Health,  writes: 
It  is  with  deep  regret  that  I  write 
of  the  death  of  Peter  Yardley,  a 
tremendously  loyal  employee 
throughout  the  38  years  he  was 
with  the  company.  For  many  of 
those  years  Peter  functioned  as 
the  sales  director  and  was 
instrumental  in  developing  the 
excellent   relationships  that 


Sterling  Health  enjoys  with  both 
trade  customers  and  consumers. 
Peter  retired  some  two  years  ago, 
and  sadly  for  most  of  that  time  had 
been  fighting  the  ravages  of  his 
illness  —  motor-neurone  disease. 
It  is  a  testimony  to  Peter  that  he 
typically  displayed  redoubtable 
courage  throughout  the  length  of 
his  illness.  Our  thoughts  and 
condolences  are  for  his  family. 


Typesetting  and  graphics  by  Magset  Ltd,  Sidcup,  Kent  Printed  by  Riverside  Press  Ltd,  Whitstable.  Kent.  Published  by  Benn  Retail  Publications  Ltd,  Sovereign  Way.  Tollbridge.  Kent  TN9  1RW. 
Registered  at  the  Post  Office  as  a  Newspaper  22/18/8s  Contents  Benn  Retail  Publications  Ltd  1991).  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system  or  transmitted 
in,  any  former  by  any  means,  electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the  pnor  permission  of  Benn  Retail  Publications.  Benn  Retail  Publications  Ltd  may  pass  suitable  reader  addresses 
to  other  relevant  suppliers.  If  you  do  not  wish  to  receive  sales  information  from  other  companies,  please  write  to  Fraser  Murdoch,  Benn  Retail  Publications  Limited.  Sovereign  Way,  Tonbndge,  Kent  TN9  1 RW 
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Manufacturing  &  Distributing  Services- 


ft  PETASAFE 


Wipes  and 
Disinfectants 

Ear,  Eye.  Cage  and  General  Wipes 
Supersafe  Disinfectant. 
The  perfect  item  for 
over  the  counter'  accessory  sales 

Interpet  Ltd  Dorking  Surrey  0306  881033 


Pet 
Wipes 


MID-OPTIC  LTD.,  FREEPOST,  DERBY  DE2  8BR 
PHONE:  (0332)  360464 


LUX 


LINE 


LUX  LINE 

the  specialists  in  pharmacy 
shopfitting  design  and  construction 

8  Commerce  Way,  Leighton  Buzzard,  Bedfordshire 
Telephone:  (0525)  381356  Fax:  (0525)382761 


UMDASCH  ALSO  A  VAIL  ABLE 


THE  TRIANGLE  TRUST 

The  Triangle  Trust  1949  fund  is  an  independent  charitable 
trust  administered  by  a  Board  of  Trustees.  Its  primary  aim 
is  the  relief  of  hardship  or  distress  in  the  case  of  people  and 
their  dependents  employed  or  formerly  employed  in  the 
pharmaceutical  industry  in  Great  Britain.  Such  relief  may 
include  assistance  with  educational  expenses. 
The  Trustees  will  also  consider  on  their  merits  any  applica 
ations  for  assistance  beyond  the  scope  of  an  employer's 
responsibilities,    conce  ning    education    or    training  at 
recognised  centres  of  study  for  general  or  special  sub|ects. 
For  additional  information, 
or  to  apply  for  assistance,  write  to:- 

The  Secretary  Dept  CD 
THE  TRIANGLE  TRUST  1949  FUND 
Clarges  House,  6  12  Ciarges  Street 
London  W1Y  8DH 


Type  of  business 
Address  


Job  title . 


Postcode 


L 


Please  tick  the  payment  option  you  prefer 

□  Cheque  enclosed,  UK  £83,  outside  UK  £1 1 5 

□  Please  invoice  me. 

■— .  Post  to:  Benn  Publications  Ltd,  Sovereign 
M  Way,  Tonbridge,  Kent  TN9  1RW 

Benn  Publications  Limited  may  pass  suitable  reader  addresses  to  other  relevant 
suppliers.  If  you  do  not  wish  to  receive  sales  information  from  other  companies  please 
tick  here.  □  X147/9012 


CUT  IT  OUT!  You  don't  have  to  wait  for  someone  else  to  pass 
CHEMIST  &  DRUGGIST  over  to  you.  Get  the  news  first.  Cut  this  coupon 
out  NOW! 

YES!  I  want  to  subscribe  to  CHEMIST  &  DRUGGIST 

Name:  Mr|Mrs|Ms  Initials  

Company  Name:  


Products  that  work  -  for  you  and  your  customers 


LAXATIVE  TABLETS 


A  gentle  yet  highly  effective  laxative 
with  strong  customer  loyalty 
Packs  ot  50 


ACNE  LOTION 

A  non-keralolytic  bacterial  lotion  tor  spots, 
pimples  and  Acne  Promotes  rapid  healing 
by  destroying  pimple-producing  bacteria 
New  50ml  pack  for  over-the-counter  sales 


CHARCOAL  COMPOUND 
TABLETS 


Carbellon 


Exlremely  effective  expectorant 
mixture  which  also  soothes 
irritating  coughs  100ml  pack 


For  the  treatment  ol  indigestion,  llalulence 
dyspepsia,  hyperacidity 
Packs  ol  50  and  250  tablets 


These  products  are  available  from  your 
local  wholesaler  and  promoted 
direct  to  your  customers. 

TORBET  LABORATORIES  LTD. 

Maidstone,  Kent  ME14  1PF. 
Tel  0622  7*62269 

A  British  owned  company 


NSECT  REPELLENT  WIPES 
Individually  sealed  moisi  wipes  containing 
synergised  natural  pyrethrum  Protects  against 
midges.miies  mosquitoesetc  torupto6hours 
Attractively  packed  m  10  sfonmpulse  purchase 
and  recommendation 


Profitable 
■       :>  nr  pharmacy  buyers. 

The  Chemex  equation  -  new  and 
established  companies  displaying 
pharmaceuticals,  baby,  beauty 
and  health  lines,  and  more  For 
the  discerning  buyer  looking  tor 
new  and  existing  products,  it  all 
equates  to  one  conclusion. 


CHem  EX90 


U/p  the  1  oufion  end 
send  it  tfi  11  v  for 
your  t  ftmp/imcn({ir\- 


Time  at  Chemex 


invitations  tor  Chemex 


Name 


Position 
Company 


Address 


Alternatively,    call    us    on    081-302  7215 


Chemex   MGB  Exhibitions.  Marlowe  House 


CD  109  Station  Road.  Sidcup.  Kent  DA15  7ET 


EXHIBITIONS 


s 


Health  £^eaufy 


ANOTHER  WINNER  FROM 


L' 

O 

R 


E 


A 
L 


PARIS 


STUDIO 


f  «'//v  haw 


NEW 


To  place  your  order  or  contact  your  local  representative,  please  rin^ 
the  L'Oreal  Customer  Service  Dept  on  071-937  8201 . 


■  A  HUGE  MARKET 
POTENTIAL. 

13.5  MILLION  WOMEN  HAVE  CURLY  OR 
WAVY  HAIR. 

■  GELLING  CURLS-A  UNIQUE 
PROPOSITION  ON  THE  MARKET 
-  compliments  Pumping  Curls,  already  a  huge 
success.  Pumping  Curls  boosts  volume  giving 
shape,  bounce  and  support.  Gelling  Curls 
defines  and  contours  curls  giving  hold  and 
control  to  the  most  dramatic  details. 

■  PUMPING  CURLS  AND  GELLING  CURLS 
TOGETHER  WILL  INCREASE  YOUR  TOTAL 
STUDIO  LINE  VOLUME  BY  40%. 

Gelling  Curls  will  be  launched  1  July  1990. 

Gelling  Curls  will  be  advertised  nationally 

£200,000  in  Womens  magazines 
£625,000  on  TV. 

Total  Studio  Line  support  for  1990  is  £1,700,000. 
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lave  you  ever  wanted  to  see 
'ourself  in  a  magazine?  Well,  in 
his  month's  Over  the  Counter  we 
ire  giving  you  the  chance  with  a 
:ompetition  to  find  model 
issistants  for  a  new  series  of 
eatures  we  are  planning  to  run  in 
he  Autumn. 

Our  three  winners  will  be 
reated  to  a  complete  hair  and 
>eauty  makeover,  followed  by  a 
ihotosession  at  Over  the 
Counter's  studios  in  Canterbury, 
rhe  winners  will  also  receive  a 
>eauty  kit  from  Max  Factor,  who 
lave  also  generously  agreed  to 
irovide  22  further  kits  as 
unners-up  prizes,  for  which  we 
vill  make  a  draw  from  all  the 
intrants. 

And  just  before  you  think  you 
nay  be  too  old  to  enter,  think 
igain.  Just  as  pharmacy  assistants 
epresent  all  the  age  groups,  so 
he  assistants  chosen  as  our 
vinners  will  represent  a  spread  of 
iges. 

Our  regular  competitions  will 
eturn  next  month,  but  watch  out 
ilso  in  this  issue  for  a  chance  to 
vin  a  beach  bag  and  accessories  in 
i  competition  from  Napp  Brush 
)ff  on  page  7. 


Cover.Macleans  mouthwash  aids  oral 
hygiene,  the  key  to  healthy  teeth  and 
{urns,  p8 
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BEAUTY  BASICS 


That  miserable  Mrs  Smith  who  never  smiles  may  well  have 
something  to  hide  —  her  teeth!  Get  her  to  follow  these 
simple  rules,  and  she'll  soon  have  something  to  smile 
about... 


Each  year  we  spend  only  two  out  of  8,760 
hours  with  the  dentist.  This  means  that  for 
8,758  hours  we  are  responsible  for  the  state 
of  our  teeth  and  gums . 

It  may  sound  daunting,  but  many  people 
manage  to  keep  their  mouths  healthy.  They 
are  generally  those  who  follow  the  lessons 
we  are  all  taught  from  an  early  age:  brush 
your  teeth  after  every  meal,  don't  eat 
sweets  between  meals,  and  visit  the  dentist 
every  six  months. 

However,  many  others  don't  follow 
these  simple  rules.  In  fact  about  50  per  cent 
of  people  only  go  to  the  dentist  when  they're 
in  pain.  If  they  were  scared  in  the  first  place, 
you  can  bet  they'll  hate  it  even  more 
afterwards!  And  it  won't  be  the  dentist's 
fault  either. 

The  answer  is  simple  —  don't  neglect 
oral  hygiene.  But  to  change  behaviour,  you 
need  to  educate  and  motivate.  Help  those 
customers  with  terrible  teeth  to  have 
fantastic  fangs  by  passing  on  the  following 
tips: 


Brush  up  on  brushing 

Cleaning  your  teeth  at  least  once  or  twice  a 
day,  preferably  after  meals,  is  important  for 
a  healthy  mouth.  Not  only  does  it  make  your 
teeth  look  and  feel  good,  and  helps  to  keep 
your  breath  fresh,  but  it  also  plays  a  major 
role  in  preventing  tooth  decay  and  gum 
disease. 

Plaque  is  the  culprit.  It's  a  film  of 
bacteria  which  builds  up  on  the  teeth;  it's 
colourless,  so  we  can't  see  it,  but  it's  there 
doing  damage.  Worse  still  is  tartar,  which 
also  contains  bacteria,  and  is  visible! 

Simply  brushing  is  not  the  answer;  it 


must  be  done  correctly  for  it  to  be  effective. 
Dentists  usually  recommend  brushing  up 
and  down  or  in  small  circles,  for  about  three 
minutes.  Vigorously  brushing  back  and  forth 
across  the  teeth  is  generally  considered  to 
do  more  harm  than  good,  especially  to 
gums. 

Brushing  must  also  be  thorough  and 
methodical.  Don't  just  brush  the  bits  you 
see,  but  do  the  fronts,  the  backs,  the  biting 
surfaces,  spaces  between  teeth  and  areas 
where  the  gum  and  teeth  meet.  Parents 
should  brush  their  children's  teeth  until  they 
can  do  so  properly  for  themselves,  at  around 
six  or  seven  years  old. 

It  makes  sense,  of  course,  to  use  a  good 
toothbrush.  Dental  experts  recommend  a 
soft  brush  with  rounded  filaments  and  a 
smallish  head;  contrary  to  popular  belief,  a 
toothbrush  doesn't  have  to  be  hard  to 
"  work  " .  And  they  must  be  changed 
regularly.  Electric  toothbrushes  can  be 
quite  useful;  they  automatically  employ  the 
right  brushing  technique,  and  come  with  the 
correct  type  of  brush  head. 

Toothpastes  are  a  matter  of  preference. 
They  are  not  actually  vital,  but  make  the 
whole  process  of  brushing  more  pleasant.  In 
addition  those  that  contain  fluoride  are 
useful  against  tooth  decay,  and  those  that 
contain  antibacterial  agents  help  to  keep 
plaque  at  bay  thereby  helping  to  prevent 
gum  disease.  Some  also  ease  the  discomfort 
of  sensitive  teeth,  and  help  prevent  the 
formation  of  tartar. 

Children  can  be  encouraged  to  brush 
their  teeth  regularly  by  using  fun  character 
brushes,  and  nicely  flavoured  children's 
toothpastes.  Get  them  used  to  brushing 
correctly  by  using  disclosing  tablets,  which 
stain  and  show  up  areas  where  plaque 
remains  after  brushing.  Fluoride  tablets  or 
drops  are  also  useful  to  help  look  after 
children's  teeth. 


Wash  your  mouth  out! 

Mouthwashes  are  the  fastest  growing  area 
in  the  oral  hygiene  market.  Think  back  to  all 
those  that  have  been  launched  recently. 
They  are  increasingly  part  of  a  good  oral 
hygiene  routine,  as  consumers  recognise 
the  benefits  that  an  antiseptic  mouthwash 
has.  These  include  helping  to  control  plaque, 
providing  fluoride,  dislodging  food  particles, 
and  promoting  fresh  breath.  Mouthwashes 
can  be  used  either  before  or  after  brushing 
as  stated  on  the  bottle. 


Getting  between  the  gaps 

Particles  of  food  can  become  wedged 
between  gaps  in  teeth  where  a  toothbrush 
cannot  reach,  allowing  a  build-up  of  plaque. 
Dental  floss  or  tape  can  be  used  to  remove 
them.  The  technique  is  explained  on  packs, 
and  should  be  adopted  as  a  regular  addition 
to  brushing.  Plain  or  mint,  and  waxed  or 
unwaxed,  varieties  are  available.  It's  purely 
a  matter  of  preference,  although  some 
people  claim  the  waxed  variety  is  easier  to 
use. 


For  those  who  find  flossing  fiddly,  there 
are  interdental  sticks.  These  are  useful  for 
getting  at  particles  caught  between  the 
larger  gaps,  removing  plaque  at  the  gum 
margin,  and  when  suitably  softened,  to 
massage  the  gums,  say  manufacturers. 
They  are  also  impregnated  with  a  medicated 
solution  said  to  freshen  the  breath. 

Another  alternative  is  a  product  like  the 
Braun  MD3  Waterjet.  This  can  be  used  with 
a  mouthwash  to  clean  between  teeth  and 
other  difficult  to  reach  areas  ensuring 
trapped  food  particles  are  dislodged,  say 
Braun.  The  electronically  controlled  pulse 
action  can  be  regulated,  and  it  can  also  be 
used  to  massage  the  gums,  stimulate  blood 
circulation,  and  promote  healthy  gums. 

Chewing  away  acid 

Sugar-free  or  specific  dental  health  chewing 
gums  are  said  to  be  a  convenient  way  to  help 
nature  protect  your  teeth.  Wrigley  say  the 
benefit  is  derived  from  the  chewing  action 
which  generates  and  distributes  more  saliva 
around  the  mouth. 

Saliva  neutralises  harmful  acid  produced 
by  bacteria  in  the  mouth,  helps  flush  out  the 
remains  of  food  from  around  the  teeth  and 
helps  maintain  healthy  teeth  through  its 
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calcium,  phosphate  and  fluoride  content. 

The  best  time  to  chew  gum,  Wrigley 
say,  is  immediately  after  a  meal  or  snack,  so 
that  the  acid  is  neutralised  as  quickly  as 
possible.  To  obtain  the  full  benefit  the  gum 
should  be  chewed  for  20  minutes. 


Watch  what  you  eat 

A  healthy,  sensible  diet  is  not  only  good  for 
your  waistline  and  general  health,  it's  also 
good  for  your  teeth.  In  particular,  avoiding 
foods  with  a  high  sugar  content;  these  help 
plaque  form  and  are  an  open  invitation  to 
bacteria  to  multiply  and  attack  your  teeth. 
Similarly,  soft  starchy  deposits  encourage 
bacterial  growth.  Even  fruits,  which  are 
healthy,  can  damage  the  teeth.  This  is  why 
dentists  recommend  brushing  after  meals, 
as  well  as  flossing,  chewing  gum,  or  using  a 
mouthwash.  The  latter  also  helps  get  rid  of 
mouth  odours  after  eating  certain  spicy 
foods. 


Getting  lippy 


A  healthy  mouth  will  look  even  better  with  a 
smile  from  lovely  lips.  Some  people  suffer 
from  dry  lips,  especially  in  Winter.  A  lipbalm 
or  gel  applied  during  the  day  can  help 
prevent  this;  there  are  some  also  produced 
specifically  for  night  time  use.  Lips  should 
also  be  protected  from  the  sun,  and  many 
lipbalms  contain  sunscreens.  For  women, 
lipsticks  with  sunscreens  or  moisturising 
formulae  are  also  useful,  and  when  correctly 
applied  can  help  lips  look  luscious. 


Keep  visiting  the  dentist 

Dentists  are  paying  more  attention  to 
prevention  rather  than  cure.  They  are  no 
longer  simply  drillers  and  fillers,  and  their 
new  contract  due  to  be  enforced  in  October 
is  set  to  ensure  that  this  will  be  the  rule, 
rather  than  the  exception.  Regular  visits 
should  mean  less  emergency  treatment. 
Dentists  and  their  dental  health  team  can 
pick  up  on  problems  as  they  start,  and 
prevent  them  from  getting  any  worse. 

It's  also  good  practice  to  get  children 
used  to  going  to  the  dentist  from  an  early 
age,  and  make  it  seem  like  a  pleasurable 
experience,  rather  than  a  scary  one. 

Many  dentists  are  encouraging  this 
attitude  by  setting  up  playrooms  where  the 
children  can  enjoy  themselves  and  be 
examined,  only  going  in  to  see  the  dentist  if 
there  is  a  problem. 


People  generally  go  into  a  pharmacy  more 
often  than  they  visit  their  dentist.  They  are 
often  referred  to  a  pharmacy  after  a  visit  to 
their  dentist.  They  may  wish  to  ask 
questions,  either  to  get  an  endorsement  of 
what  the  dentist  said,  or  to  remind  them 
when  they  forget. 

As  sellers  of  toothbrushes,  toothpastes, 
etc,  you  need  to  know  what  you're  selling 
and  how  to  use  them,  and  have  the  right 
information  to  pass  on.  Pharmacies  are  seen 
by  the  public  as  a  source  of  health  education 
and  information,  especially  with  campaigns 
such  as  " Healthcare  in  the  High  Street' ' . 

You  can  also  encourage  particular  people 
to  visit  their  dentists.  Pregnant  women  are 
more  prone  to  gum  disease,  mum's  with 
young  children  could  do  with  a  reminder. 
Even  "that  miserable  Mrs  Smith". 
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Brush  Off 

COLD  SORE  TREATMENT 

COMPETITION 

EXCLUSIVELY 
FOR  PHARMACY 
ASSISTANTS. 


Your  chance 
to  WIN  this 
beach  bag  and  accessories. 

HOW  TO  ENTER 

Simply  read  the  following  passage  about  cold  sores 
and  Brush  Off  Cold  Sore  Treatment.  Answer  the 
questions  shown  on  the  entry  form  below,  cut  it  out  and 

post  to:  Brush  Off  Cold  Sore  Treatment  Competition, 
Napp  Consumer  Products  Division,  Napp  Laboratories 
Limited,  The  Science  Park,  Milton  Road, 
Cambridge  CB4  4GW 

All  correct  answers  will  be  entered  into  a  draw,  and 
the  first  25  lucky  winners  will  receive  their  beach  bag 
and  accessories.  This  will  be  delivered  to  you  by  your 
local  sales  person. 


Cold  sores  and  Brush  Off 

A  cold  sore  is  a  localised  inflammation,  usually  on  the  lips, 
caused  by  a  Herpes  Simplex  Type  I  virus  infection. 

The  cold  sore  virus  is  usually  caught  in  early  childhood 
by  kissing  an  infected  person  or  sharing  their  household  items 
such  as  towels,  cups  or  cutlery. 

Cold  sores  keep  coming  back  because  once  a  person  has  caught 
the  virus  it  travels  through  the  skin  and  up  a  nerve,  where  it  lies 
dormant  until  reactivated. 

Various  things  including  colds,  flu,  tummy  upset,  periods, 
tiredness,  stress  and  sunlight  can  reactivate  the  virus  which  then 
travels  back  down  the  nerve  to  the  skin  and  causes  a  cold  sore. 

Cold  sores  cannot  be  cured  permanently,  but  they  can  be  treated 
when  they  recur  and  made  to  heal  faster.  The  earlier  a  cold  sore 
is  treated  the  better  as  the  virus  is  most  active  within  the  first 
24  hours  after  tingling  starts. 

Brush  Off  Cold  Sore  Treatment  actually  treats  cold  sores  so 
speeds  up  healing  and  relieves  symptoms;  most  other  cold  sore 
products  that  you  can  recommend  merely  relieve  the  symptoms 
of  a  cold  sore  and  do  not  treat  the  condition. 

Brush  Off  is  a  solution  of  povidone  -  iodine,  an  established 
germicide  which  has  been  shown  to  be  effective  in  killing  all 
classes  of  micro-organisms.  It  follows,  therefore,  that  Brush  Off 
should  kill  the  cold  sore  virus  at  site.  In  addition  it  helps  prevent 
widespread  and  prolonged  bacterial  infection  which  may  occur. 

Cold  sores  have  a  habit  of  striking  at  most 
inconvenient  times  -  especially  on  holiday  when  the 
lips  are  exposed  to  strong  sunlight.  Your  customers 
should  always  keep  a  bottle  of  Brush  Off  in  reserve  so 
they  can  treat  the  cold  sore  at  the  earliest  opportunity 
to  speed  up  healing  and  relieve  symptoms  fast. 

Brush  Off  comes  m  a  bottle  with  a  convenient  brush  attached  to 
the  lid,  much  like  a  nail  varnish  bottle  -  for  easy  and  hygienic 
application  twice  a  day.  Recommend  Brush  Off  and  keep  it  on 
display  to  encourage  your  customers  to  help  themselves  to  fast, 
effective  treatment  for  cold  sores. 


FAST,  EFFECTIVE 

TREATMENT 
FOR  COLD  SORES. 


Napp  Consumer  Products  Division, 
Napp  Laboratories  Limited,  The  Science  Park, 
Milton  Road,  Cambridge  CB4  4GW 
Member  of  Napp®  Pharmaceutical  Group 
'"BRUSH  OFF  is  a  Trade  Mark 
'^'NAPP  is  a  Registered  Trade  Mark 
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COLD  SORE 
TREATMENT 
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Entry  Form 

Please  fill  in  your  answers  to  the  following  questions 
on  the  lines  below. 


1.  What  causes  cold  sores' 


2.  Give  3  examples  of  what  can  reactivate  the  virus. 


3.  Why  is  Brush  Off  different  from  most  other  cold  sore  products 
that  you  can  recommend'' 


4.  How  does  Brush  Off  work9 


5.  How  often  should  Brush  Off  be  used7 


6.  When  you  recommend  Brush  Off.  which  cf  the  following  points  do  you 
consider  most  important7  Place  them  in  numerical  order  -  the  most  important 
as  1.  the  least  important  as  5  0rder  of  In,portance 

A  Brush  Off  can  be  displayed  for  self-selection 

B  Brush  Off  relieves  the  symptoms  of  a  cold  sore 

C  Brush  Off  helps  prevent  further  infection  by  bacteria  □ 

D  Brush  Off  is  one  of  the  few  cold  sore  treatments  you  can 

recommend  |  | 

E  Brush  Off  treats  cold  sores  and  helps  speed  up  healing 
RULES 

1  All  entries  must  be  made  on  a  Napp  Consumer  Products  Division  Entry  Form  All  entries  become  the 
properly  of  Napp  Consumer  Products  Division  2.  The  Competition  is  open  to  non  qualified  counterstaff 
only  It  is  not  open  to  employees  o!  Napp  Laboratories  Limited,  their  families  or  the  companies'  agencies 
3.  The  closing  date  is  10th  August.  1990  Entries  arriving  after  this  date  will  not  be  accepted  4.  All  entries 
will  be  examined  by  the  ludges  The  judge's  decision  is  final  and  no  correspondence  will  be  entered  into 
5.  Winners  names  will  be  available  on  request  after  the  closing  aate  of  the  competition 

Name  


Pharmacy  address. 


x  ; 


mithkline 
Beecham  key  to 
oral  care  boom 

Profits  in  oral  care  will  make  you  smile  in  1990  predict  Smithkline  Beecham 
Personal  Care  UK.  Oral  hygiene  is  the  fastest  growing  sector  in  personal  care 

in  the  UK  today.  While  the  personal  care  market  overall  is  showing  a  7  per 
cent  increase,  the  oral  hygiene  sector,  worth  a  staggering  £250m*  is  growing 

year  on  year  at  16  per  cent,  well  ahead  of  the  personal  care  market  growth 


average  market  growth,  with  Macleans,  a 
brand  leader,  improving  its  share  to  16.4 
per  cent  and  Aquafresh  at  no  3  with  10.3 
per  cent  share**. 

Smithkline  Beecham  are  determined  to 
maintain  and  build  upon  the  tremendous 
success  of  their  brands.  The  Aquafresh 
toothpaste  range  is  currently  relaunching 
with  an  impactful  new  pack  design  at  a  time 
when  it  is  firmly  entrenched  as  the  fastest 
growing  family  toothpaste  brand  in  the  UK 
market. 

Aquafresh  toothpaste  is  positioned  as  a 
young,  modern  and  fun  family  toothpaste. 
Available  in  two  great  choices  of  flavour 
(fresh  n'  minty  or  mild  n'  minty)  it  has 
established  a  strong  presence  in  the 
competitive  £150m  (RSP)  toothpaste 
market.  Its  benefit  of  triple  protection  —  to 
fight  decay,  help  remove  plaque  and  freshen 
breath  —  is  vividly  represented  by  its  three 
stripes,  white,  red  and  blue  or  green 
(depending  on  the  variant).  Aquafresh 
toothpaste  is  the  only  brand  with  a  three 
stripe  formulation,  which  the  new  pack 
design  clearly  reinforces  with  a  bright  and 
vibrant  flash  across  the  front  of  the  pack 
highlighting  the  "triple  protection"  benefit 
within  the  design. 

Aquafresh  pumps  up 
volume 

Aquafresh  toothpaste  enjoys  the  distinction 
of  being  Smithkline  Beecham's  largest 
consumer  brand  worldwide  and  the  new  UK 
pack  design  has  been  adopted  across  the 
world.  Aquafresh  pumps  have  always 
performed  exceptionally  well  and  are  brand 
leaders  in  the  toothpaste  pump  sector.  The 
production  process  that  generates  the 
unique  three  stripes  ensures  that  Aquafresh 
toothpaste  has  a  great  visual  appeal, 
especially  to  children.  With  over  40  per  cent 
of  Aquafresh  sterling  sales  in  pumps  this, 
brand  is  fully  entrenched  as  the  dominant 
leader  in  the  pump  sector. 

A  heavy  weight  package  of  promotions 
and  national  advertising  worth  over  £2m  to 
support  the  relaunch,  will  break  in  August. 
The  package  includes  a  brand  new 
television  commercial  that  develops  further 
the  current  much  loved  "Three-in-one 
protection  for  your  family"  advertising 
execution.  In  addition,  on-pack  offers  on  the 
pumps  combined  with  added  value  activity 


Smithkline  Beecham  Personal  Care  UK 
command  a  large  percentage  of  the  oral 
hygiene  market,  manufacturing  four  leading 
toothpaste  brands  under  the  Macleans  and 
Aquafresh  brand  names,  and  a  mouthwash 
under  the  Macleans  banner. 

With  such  a  high  growth  level  currently 
evident  in  the  oral  hygiene  market,  it  is 
reasonable  to  ask  whether  or  not  this 
organic  growth  can  be  sustained.  Smithkline 
Beecham  believe  positively  that  there  is  still 
room  for  further  substantial  growth  in  the 
oral  hygiene  market.  However,  it  must  be 
emphasised  that  the  commercially  aware 
retailer  has  a  significant  role  to  play  in  this 
market  development.  In  particular,  of 
primary  importance  is  that  retailers 
recognise  the  market  trends  and  offer  the 
right  choice  of  products  to  his  customers. 

Research  shows  that  Smithkline 
Beecham  toothpastes  are  used  in  more  UK 
homes  than  any  other  brand.  In  home 
penetration  is  28.8  per  cent  compared  with 
its  nearest  rival  at  26.4  per  cent*.  Both 
Macleans  and  Aquafresh  show  above 


right  through  the  year  will  ensure  a  high 
level  of  consumer  awareness  and  sales. 

Hot  on  the  heels  of  Aquafresh  relaunch 
is  the  relaunch  of  Macleans  toothpaste  in 
August  1990.  Macleans  is  a  leading 
toothpaste  brand  in  the  UK  with  a  63-year 
heritage. 

Macleans  is  specially  formulated  with  an 
antibacterial  agent  called  triclosan  which 
reduces  the  build  up  of  plaque.  Plaque  is  the 
major  cause  of  tooth  decay  and  gum  disease 
and  the  anti-plaque  properties  of  Macleans 
are  demonstrably  shown  in  the  impactful 
Macleans  "tin  soldiers"  commercial.  This 
memorable  campaign  is  currently  on 
national  television  with  a  £3m  spend. 

Macleans  standard  is  currently  available 
in  two  variants  —  freshmint  (blue  pack)  and 
mildmint  (green  pack).  The  brand  is  being 
relaunched  in  August  with  a  new  pack 
design  that  bestows  a  more  "modern"  but 
therapeutic  feel  on  the  brand.  In  addition, 
the  flavour  of  Macleans  Mildmint  has  been 
improved  over  the  current  one  to  increase 
consumer  loyalty. 

The  new  pack  designs  on  Macleans, 
combined  with  the  tin  soldiers  commercial, 
will  ensure  the  continued  growth  of 
Macleans  toothpaste  which  enjoyed  sales 
growth  of  over  28  per  cent  in  1989  against  a 
market  growth  of  12  per  cent.  As  a  leading 
brand  in  the  UK,  no  toothpaste  display  is 
complete  without  Macleans  toothpaste. 
What  is  more,  Macleans  and  Aquafresh  are 
available  in  a  range  of  different  pack  sizes, 
from  50ml  tubes  to  a  200ml  pump,  to  satisfy 
all  consumer  requirements. 

Wash  your  mouth  out 

Smithkline  Beecham's  number  one 
toothpaste  brand,  Macleans  has  been  range 
extended  into  the  biggest  growth  sector  in 
oral  care  today.  The  UK  mouthwash 
market  has  an  amazing  79  per  cent  year-on- 
year  growth  rate  and  is  undoubtedly  the 


fastest  growing  toiletries  sector.  This 
represents  a  major  growth  opportunity,  and 
with  this  in  mind,  Macleans  launched 
Macleans  Active  Mouthguard,  an 
antiseptic,  antiplaque  mouthwash,  in  April 
of  this  year. 

Over  30  per  cent  of  total  mouthwash 
sales  are  through  chemists  and  the  chemist 
is  respected  for  his  valuable  advice  to  the 
consumer  over  the  counter.  With  Macleans 
Active  Mouthguard,  the  chemist  is  now  able 
to  recommend  not  only  a  mouthwash 
product  that  will  freshen  breath  but  also  a 
mouthwash  that  fights  plaque,  the  cause  of 
dental  problems.  The  end  consumer  benefit 
is  a  fresher,  healthier  mouth  that  feels 
thoroughly  clean.  What  is  more,  this  quasi- 
medicinal  mouthwash  from  Macleans 
contains  fluoride  to  help  strengthen  teeth. 
Backed  by  the  established  heritage  and 
therapeutic  imagery  of  the  Macleans  parent 
toothpaste  brand,  the  success  of  Macleans 
Active  Mouthguard  is  assured.  What  is 
more,  Macleans  Active  Mouthguard  has 
two  unique  benefits  over  all  major 
mouthwash  competitors.  Firstly,  it  has  a 
separate  measuring  cup  for  increased  oral 
hygiene  and  secondly,  it  is  the  only  mass 
market  mouthwash  in  recyclable  PETG 
bottles.  Macleans  Active  Mouthguard  is 
available  in  two  sizes  —  300ml  and  a  600ml 
family  size  bottle. 

Smithkline  Beecham  are  right  behind 
their  new  Macleans  mouthwash  with 
heavyweight  advertising  and  PR  support. 
Advertising  for  Macleans  Active 
Mouthguard  first  broke  in  May  with  several 
highly  innovative  and  memorable 
commercials  featuring  the  incorrigible 
Bernard  Manning.  The  brand  proposition  is 
that  Macleans  Active  Mouthguard  "Cleans 
the  foulest  of  mouths ' ' .  Bernard  Manning 
has  his  act  cleaned  up  by  rinsing  with 
Macleans  Active  Mouthguard  prior  to 
completing  a  potentially  rude  limerick  — 
only  to  deliver  a  clean  final  line.  The  TV 
commercials  are  certain  of  success  with  the 
public;  an  extensive  consumer  research  has 
indicated  that  new  Macleans  Active 


Mouthguard  will  be  thrown  into  the 
forefront  of  the  mouthwash  market  in  the 
eyes  of  the  consumer.  The  message  is  very 
clear.  Smithkline  Beecham  predict  that  new 
Macleans  Active  Mouthguard  will  prove 
highly  successful  and  chemists  should 
ensure  good  stock  levels  to  meet  ongoing 
demand.  The  next  advertising  burst  is 
planned  for  September  with  a  £1 .5m 
advertising  spend. 

Smithkline  Beecham  also  have  brand 
activity  in  the  specialist  oral  hygiene  sector 
filling  the  gap  requested  by  sufferers  of 
sensitive  teeth  and  the  need  for  a  premium 
quality  children's  toothpaste. 

The  sensitive  toothpaste  market  is 
growing  by  25  per  cent  per  annum,  fuelled 
by  both  an  ageing  population  and  greater 
penetration/trial  of  sensitivity  toothpastes. 
Ageing  teeth  are  more  prone  to  sensitivity 
due  to  receding  gums  exposing  dentine. 
However,  with  over  30  per  cent  of  the 
population  suffering  from  sensitive  teeth, 
but  relatively  low  usage  of  sensitive 
toothpaste,  there  is  great  scope  for  further 
market  growth. 

The  Sensitive  touch 

Macleans  Sensitive  has  been  clinically 
proven  to  be  most  effective  in  relieving  the 
pain  of  sensitive  teeth.  What  is  more,  it  has 
a  pleasant  minty  taste  normally  found  in 
everyday  toothpastes.  This  pleasant  taste 
is  important  as  it  encourages  regular  usage 
which  helps  prevent  the  problem  recurring. 
Sensitive  toothpastes,  such  as  Macleans 
Sensitive,  account  for  12  per  cent  of  the 
total  toothpaste  market  sales. 

Another  important  specialist  segment  in 
the  oral  hygiene  sector  is  toothpastes 
specially  formulated  for  young  children's 
first  teeth.  After  two  years  of  substantial 
growth,  the  milk  teeth  sector  at  2  per  cent 
of  the  total  toothpaste  market,  is  expected 
to  grow  further  —  with  Macleans  Milk 
Teeth  at  the  forefront  of  brand 
development.  Current  market  growth  is  20 
per  cent  year  on  year.  (All  shares  quoted 
are  in  sterling  terms).  With  a  50  per  cent 
brand  share  of  sector,  Macleans  Milk  Teeth 
is  specially  formulated  with  lower  levels  of 
fluoride  and  abrasive  than  regular 
toothpastes  to  ensure  it  is  kind  on  young, 
emerging  teeth. 

The  more  players  there  are  in  any  one 
market,  the  more  important  it  becomes  to 
fully  support  your  brands  to  ensure 
continued  growth.  No  manufacturer 
appreciates  this  more  than  Smithkline 
Beecham  Personal  Care  UK.  Macleans  and 
Aquafresh  are  among  the  most  heavily 
supported  toothpaste  brands  with  a  total 
spend  on  advertising  in  1989  of  over  £6m 
(MEAL).  This  was  a  substantial  part  of  the 
total  industry  spend  on  toothpaste. 

1990  continues  to  be  an  even  better 
year  for  the  successful  oral  hygiene  brands 
of  Smithkline  Beecham  Personal  Care  UK. 
Brand  shares  are  as  strong  as  ever  and  with 
continued  advertising  and  promotional 
support  in  all  trade  sectors  throughout  the 
year,  further  growth  is  expected. 

Macleans  and  Aquafresh  toothpastes  are 
manufactured  by  Smithkline  Beecham 
Personal  Care  UK,  Great  West  Road, 
Brentford,  Middx  TW8  9BD.  Tel:  081  560 
5151. 


CSS  ON  TOPICAL  ANALGESICS 


Strains 
and  pains 


Community  pharmacist  Jeremy 
Clitherow,  of  Knotty  Ash,  Liverpool, 
looks  at  strains,  aches  and  pains  of  a 
muscular  variety 

A  topical  analgesic  may  be  defined  as  a 
substance  which  is  applied  externally  to 
relieve  pain.  In  the  first  instance  it  is  important 
to  look  deeper  into  the  condition  and 
determine  just  what  is  causing  the  pain.  The 
trauma  or  damage  may  be  a  result  of  excessive 
loads  being  subjected  on  an  inappropriate  joint 
or  muscle,  or  may  be  from  a  bum,  bite,  strain, 
sprain  and  so  on.  Without  inquiring  about  the 
cause,  therapy  is  hit  and  miss. 

Why  do  we  apply  medicines  locally?  The 
skin  is  the  largest  organ  in  the  body  and  has  a 
plentiful  blood  supply.  Where  the  area  we  wish 
to  treat  is  in  intimate  contact  with  the  skin  we 
can  apply  the  remedy  directly  to  that  zone 
without  risking  the  general  effects  that  would 
arise  if  the  medicine  were  taken  by  mouth.  For 
example,  why  bathe  every  cell  in  the  body 
with  a  dilution  of  paracetamol  for  treating  the 
local  pain  of  a  mouth  ulcer? 

Ingredients 

Topical  pain  relievers  will  be  found  to  contain 
a  number  of  types  of  ingredient,  among  them 
local  anaesthetics,  counter-irritants, 
antipruritics  (anti-itching)  and  anti- 
inflammatory agents. 

Local  anaesthetics  These  should  properly  be 
called  local  analgesics  because  they  bring  pain 
relief,  though  without  the  loss  of 
consciousness  associated  with  anaesthesia. 
Cocaine  was  the  original  local  anaesthetic  and 
it  is  still  used  by  eye  surgeons.  In  the 
community  variants  of  cocaine  such  as 
amethocaine,  benzocaine,  cinchocaine  and 
lignocaine,  which  possess  the  numbing 
property  but  without  the  stimulant  activity  that 
gives  cocaine  its  potential  for  abuse,  are 
common  ingredients. 

Because  of  the  risk  of  high  absorption 
rates,  particularly  through  mucosal  surfaces 
like  the  inside  of  the  mouth,  excessive  use 
should  be  avoided,  most  especially  in  babies 
and  children. 

Antihistamine  creams,  lotions  and  sprays  are 
very  useful  means  of  applying  antihistamines 
to  localised  painful  trouble  spots,  when  the  use 
of  tablets  would  cause  excessive  or  dangerous 
drowsiness. 

It  is  safest  to  say  that  it  would  be  unwise, 
even  with  topical  antihistamines,  to  drink 
alcohol.  There  will  still  be  some  absorption, 
with  the  potential  for  drowsiness.  Local 
antihistamines  can  also  cause  hypersensitivity 


and  some,  particularly  diphenhydramine  and 
promethazine,  can  cause  adverse  reactions  to 
sunlight  (photo  sensitivity).  In  all  cases,  long- 
term  use  should  be  avoided. 
Antipruritics  Pruritis  is  itching.  It  can  vary  from 
a  mild  occasional  itch  to  a  compulsive 
necessity  to  tear  at  the  offending  site,  which 
will  then  invariably  become  raw,  weeping  and 
infected.  The  answer  could  easily  be  a  simple 
case  of  fleas,  lice,  scabies,  hives  or  poor 
hygiene.  Check  for  signs  of  infestation  like 
bites  or  tracks. 

However,  be  careful.  Certain  liver 
diseases,  malignant  cancers  and  hormone 
disorders  also  present  with  pruritis  as  a 
symptom.  If  you  have  any  suspicions,  ask  your 
pharmacist. 

Calamine  cream  and  lotion,  emollients, 
crotainiton  and  a  combined  antipruritic  and 
antihistamine  are  suitable  preparations  to 
relieve  the  irritation. 

Anti-inflammatory  agents  may  be  subdivided  into 
steroidal  and  non-steroidal.  The  former, 


prescription  only,  are  well-known;  the  latter 
includes  aspirin  and  the  recent  formulations  of 
topical  ibuprofen.  While  expensive,  ibuprofen 
cream  is  pharmacy  only  and  may,  therefore, 
be  sold  by  or  under  the  supervision  of  a 
pharmacist.  It  is  not  recommended  for  use  by 
children  under  14  years  of  age  and  should  only 
be  used  under  medical  supervision  by 
asthmatics,  those  sensitive  to  aspirin  and 
pregnant  women. 

Counter-irritants  divert  the  body's  attention  away 
from  the  site  of  pain.  Many  stimulate  local 
sensory  nerves  and  so  compete  for  the 
common  nerve  pathway  to  the  brain  with  the 
pain  perceiving  nerves  from  the  injury.  The 
result  is  that  the  brain  "feels"  the  warm, 
stinging  pain  from  the  medicine,  rather  than 
the  pain  of  the  injury. 

Mustard  and  blistering  agents  were  once 
used.  They  were  drastic  but  very  effective. 
Nowadays,  we  use  far  more  humane  and 
gentle  agents,  favouring  salicylates, 
nicotinates  and  histamine  but  retaining  the 
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1  inal  capscium,  albeit  in  a  much  modified 
m  Many  of  the  OTC  preparations  for  pain 
reliel  are  essentially  counter-irritants. 


Complications 


Compresses 


Cold  compresses  have  been  successfully  used 
to  relieve  pain  for  generations.  Immediately 
after  the  injury  has  been  sustained  a  profuse 
drenching  in  cold  water  will  reduce 
inflammation  and  pain.  An  extension  of  this  is 
to  apply  crushed  ice  wrapped  in  a  tea  towel  to 
the  area.  Both  work  well. 

Certain  pain  relieving  "freeze"  sprays 
rely  on  the  latent  heat  of  vaporisation  for  their 
action.  The  preparation  is  a  volatile  liquid 
which  is  sprayed  on  to  the  site  of  pain,  and  as 
it  evaporates  it  removes  heat  from  the  area, 
so  rapidly  cooling  it.  There  is  considerable 
inhalation  abuse  potential  with  these  sprays. 

Hot  compresses  and  poultices  act  by 
applying  gentle  warmth  to  the  affected  area. 
This  is  soothing  but  also  dilates  the  peripheral 
blood  vessels  to  allow  an  increased  blood  flow 
to  the  injury  site.  Kaolin  and  bread  were 
originally  used  as  ingredients. 


Preparations 


The  pain  of  chilblains  and  some  bruising 
conditions  may  be  relieved  by  local  analgesics. 
It  is  arguably  better  to  treat  chilblains  by 
avoiding  the  vasoconstriction  in  the  toes  in  the 
first  place  and  concentrating  on  good  quality 
footwear  and  insulating  hosiery,  but  there  will 
always  be  a  place  for  chilblain  creams.  They 
should  be  avoided  if  the  skin  is  raw  and 
weeping.  Local  anaesthetic  creams  are  not 
recommended. 

Bruises  may  be  treated  directly  using 
topical  heparin  with  or  without  hyaluronidase. 
The  theory  is  that  the  blood  pooled  in  the 
tissues  will  be  broken  down  more  quickly, 
disperse  and  the  pain  of  the  bruise  be  relieved. 
It  is  interesting  that  this  technology  owes  its 
origins  to  the  same  mechanisms  of 
anticoagulation  used  by  leeches  and  venomous 
snakes  since  time  immemorial. 


Embrocations  and  liniments 

The  action  of  rubbing  and  massage  is  probably 
of  superior  benefit  for  many  liniments  and 
embrocations.  The  counter-irritant  and 
vasodilator  properties  will  be  secondary. 
Pungent  formulations  include  turpentine  as  in 
white  liniment,  methyl  salicylate  as  in 
wintergreen  liniment  and  many  others. 
Liniments  do  not  need  to  smell  to  be  effective, 
but  many  athletes  seem  to  use  the  aromas  for 
their  mystical  properties  in  overcoming  the 
resistance  of  their  opponents  on  the  field. 


Dusting  powders 


Opposing  skin  folds  which  rub  together, 
frequently  break  down  producing  pain  and 
discomfort.  As  a  preventative,  but  not  as  a 
cure  for  an  existing  condition,  dusting 
powders  are  extremely  useful.  Particularly 
troublesome  sites  include  between  the  toes, 
and  below  the  breasts  of  obese  persons. 

Talc  is  a  lubricant  but  has  no  moisture 
absorption  properties  whereas  starch  is  less 
lubricant  but  is  absorbent.  Kaolin  and  zinc 
oxide  are  often  added  to  the  formulation  of 
such  dusting  powders. 

Boric  acid  used  to  be  extensively  used  in  1 
the  talc,  starch  and  boric  acid  recipe  but  has 
been  discontinued  because  of  the  risk  of 
adverse  reactions  caused  by  absorption  of  the 
boric  acid  through  raw  or  weeping  surfaces. 


There  are  two  sides  to  every  story.  Local  pain 
is  produced  as  a  reaction  to  an  adverse 
condition,  be  it  mechanical,  chemical  or 
whatever.  Pain  is,  oddly  enough,  the  body's 
natural  protective  mechanism  to  restrict 
movement  and  immobilise  the  injured  area  and 
to  reduce  overall  activity. 

To  override  this  mechanism  can  aggravate 
the  very  condition  we  are  trying  to  treat.  It  is 
therefore  essential  to  identify  the  root  cause 
of  the  problem  before  treating  the  symptoms 


alone.  Unwise  therapy  can  prolong  the  healing 
process  if  not  actually  cause  further  damage. 
Worse  still,  protracted  therapy  in  ignorance 
could  mask  signs  and  symptoms  of  a 
developing  disaster. 

Caution  and  knowledge  are  thus  essential. 
Caution  will  prevent  ill-advised  haste  in 
recommending  what  might  subsequently  turn 
out  to  be  an  inappropriate  medication. 

Now  is  the  time  to  examine  the  stock, 
relate  the  ingredients  to  their  effect  as 
described  above,  and  discuss  with  your 
pharmacist  the  conditions,  the  products  and 
the  limitations. 


What  is  the  most  effective  way  to  stop  a 
nosebleed? 

Nosebleeds  can  almost  always  be  stopped  quickly  and 
easily.  Sit  the  patient  up,  holding  the  mouth  open  so 
that  blood  or  clots  do  not  obstruct  the  airway.  Pinch 
the  lower  part  of  the  nostril  for  about  15  minutes, 
while  the  patient  breathes  through  the  mouth.  The 
nostrils  should  be  released  slowly  and  the  patient 
should  avoid  touching  or  blowing  the  nose.  If  the 
bleeding  has  not  stopped  after  20  minutes,  seek 
medical  advice. 

I've  just  got  over  a  bad  cold,  which  lasted 
nearly  two  weeks.  Now  I'm  suffering  from  a 
throbbing  pain  over  the  cheeks  and  eyes  and 
along  the  top  of  my  nose.  I  also  have  a  greeny- 
yellow  nasal  discharge.  What  could  be  the 
problem? 

It  sounds  as  if  you  have  sinusitis.  An  infection  of  the 
nose  can  easily  spread  to  the  sinuses  (the  air  spaces 
behind  the  cheeks  and  lower  forehead),  causing 
inflammation  and  discomfort.  Sinusitis  is  not  usually 
serious  and  tends  to  follow  a  cold.  Putting  your  head 
over  a  bowl  of  hot  water  and  inhaling  the  steam  will 
help  your  stuffy  nose,  and  your  pharmacist  will  be  able 
to  recommend  a  suitable  painkiller  to  relieve  your 
headache. 

I'm  25  years  of  age  and  have  recently  started 
taking  the  Pill.  My  doctor  says  I  must  now 
have  my  blood  pressure  checked  regularly. 
What  should  the  reading  be  for  a  woman  of  my 
age? 

Blood  pressure  should  be  checked  at  least  once  a  year, 
or  every  six  months  if  you're  on  the  Pill.  The  normal 
reading  for  women  is  around  120/80.  Blood  pressure 
that's  too  high  —  hypertension  —  can  increase  your 
risk  of  strokes,  heart  disease  or  kidney  problems. 
Some  pharmacists  offer  a  blood  pressure  measuring 
service. 

I  've  always  had  attractive  hands  and  nails  — 
but  I've  recently  noticed  ridges  across  some  of 
my  finger  nails .  These  look  unsightly.  What 
could  be  the  cause? 

Lines  and  ridges  across  the  nails  are  caused  when  nail 
growth  has  temporarily  ceased,  perhaps  during  a 
period  of  illness.  Don't  worry.  Stay  healthy  and  they  will 
grow  out  with  time. 

The  doctor  has  told  my  daughter  that  my  two- 
year-old  grandson  has  pigeon  toes.  What  is 
this? 

Pigeon  toes  is  a  minor  abnormality  in  which  the  leg  or 
foot  is  rotated  forcing  the  foot  and  toes  to  point 
inwards.  It  is  a  common  condition  in  toddlers.  It  usually 
requires  no  treatment  and  corrects  itself  by  the  age  of 
seven.  Have  a  word  with  your  health  visitor  or  doctor 
if  you  are  worried. 


My  son ,  now  three,  has  had  regular  attacks  0) 
croup  since  he  was  six  months  old.  The  doctor 
says  he  will  grow  out  of  it,  but  what  causes  it? 
Croup  is  acute  laryngitis,  or  inflammation  of  the  vocal 
cords.  It  has  dramatic  effects  in  babies  or  small 
children,  because  their  breathing  tubes  are  so  small.  As 
the  vocal  cords  swell  up,  they  tend  to  close  in  the 
centre  of  the  throat,  so  that  air  cannot  pass  by  easily, 
making  the  alarming  barking  noise  which  is  typical  of 
croup.  Moisture  in  the  air  provides  the  quickest  relief. 
You  can  let  a  kettle  boil  under  supervision  in  his  room, 
or  invest  in  a  small  nursery  humidifier  or  vaporiser, 
which  will  release  steam  or  vapour  through  the  night. 
Croup  normally  ceases  to  be  a  problem  by  about  six 
years  of  age,  as  the  throat  passages  enlarge. 

Several  times  recently  I've  passed  out  soon 
after  getting  to  work  in  the  morning.  My 
colleagues  think  I  must  be  pregnant,  but  I 
know  I 'm  not.  What  else  could  be  causing  me 
to  faint?  I'm  20  years  old  and  generally  very 
healthy. 

If  you  have  no  other  symptoms  and  are  feeling  well,  it 
is  probably  that  you  are  leaving  for  work  in  a  great 
hurry  without  allowing  time  to  eat  a  proper  breakfast. 
If  your  last  meal  was  the  previous  evening  the  amount 
of  glucose  (sugar)  in  your  blood  —  essential  for  energy 
—  will  be  low.  This  could  well  cause  you  to  faint. 
Morning  faints  are  very  common,  particularly  in  young 
women  and  those  on  diets.  Try  getting  up  a  little 
earlier,  and  make  sure  you  have  at  least  a  bowl  of 
cereal  and  some  toast  before  you  leave  home. 

My  husband  complains  of  pains  and 
tenderness  in  his  elbow.  My  neighbour  says  he 
could  have  '  'tennis  elbow ' ',  though  he  never 
plays  any  sport.  What  could  be  the  cause? 
Repetitive  use  of  his  elbow,  or  a  minor  injury,  may  be 
causing  your  husband's  discomfort.  It  sounds  as  if  he 
is  suffering  from  inflamed  tendons  —  tendonitis,  or 
'tennis  elbow'  as  it  is  commonly  known.  Resting  the 
elbow  by  strapping  it  and  the  arm  above  the  elbow  is 
helpful  and  comfortable.  Your  pharmacist  will  be  able 
to  recommend  a  suitable  elasticated  bandage.  If  his 
pain  and  symptoms  persist,  your  husband  should  see 
his  doctor. 

My  son  has  developed  a  crop  of  painful  boils  on 
his  neck.  What  causes  them? 
Boils  are  formed  as  a  result  of  the  infection  of  a  hair 
follicle  or  a  break  in  the  skin.  Although  they  are  not 
usually  serious  they  can  be  very  painful  as  the  build-up 
of  the  bacteria  and  pus  inside  the  boil  causes  pressure, 
particularly  if  they  rub  against  a  shirt  collar,  for 
example.  Your  son  should  not  squeeze  the  boils  as  this 
will  only  spread  the  infection.  A  hot  compress  —  such 
as  a  flannel  soaked  in  hot  water  —  will,  as  well  as 
relieving  discomfort,  help  the  boils  to  burst.  When  this 
happens,  an  antiseptic  cream  should  be  applied  to  keep 
the  area  germ-free. 
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■  FAST  &  LASTING  RELIEF 
IFOR  MUSCULAR  OR 
RHEUMATIC  ACHES  AND  PAINS 


SAINING  MUSCLI 

We've  gained  muscle  in  the  market  -  going  from 
"No.  4"  to  "No.  2"  in  two  short  years.  ibpd 

We're  flexing  our  muscles  on  shelf  with  the  most 
exciting  brand  development  idea  in  the  market  - 
unique  formula  Radian-B  Mineral  Bath  Salts  and  Liquid. 

We're  consistently  winning  new  users  with  the  mighty 
muscle  of  TV,  Press  and  PR  -  and  you  know  what  a 
winning  combination  that  is. 

n  Don't  miss  out  on  our  exciting  deals  and  support 
packages .  Together  we  can  make  a  mighty  team. 


>  Radian-B 

RADIATES  RELIEF 


ktfile 


Subject:  Arthritis 


1.  Arthritis  is  an  inflammation  resulting  in 
pain,  swelling  and  restricted  movement  of 
the  affected  joint  or  joints  (polyarthritis). 

2.  It  can  be  caused  by  loose  pieces  of  bone  or 
cartilage  in  the  joint,  by  the  formation  of 
crystals  in  the  surrounding  tissue  (gout),  or 
by  repeated  bleeding  in  the  joint . 

3.  Other  causes  include  infection  of  the  joint 
with  germs  (bacteria  and  viruses)  from  the 
bloodstream,  from  an  open  wound,  or  from 
spreading  inflammation  of  the  bone  marrow. 
Infection  via  the  blood  occurs  in  rheumatic 
fever,  tuberculosis,  and  venereal  diseases 
such  as  gonorrhoea  and  syphilis. 

4.  Rheumatic  disorders  also  commonly 
cause  arthritis,  and  they  in  turn  are  caused 
by  a  disorder  in  the  immune  system  which 
makes  the  body  produce  antibodies  against 
some  of  its  own  cells  (auto  immune 
diseases).  This  includes  rheumatoid 
arthritis. 

5.  Other  autoimmune  diseases,  such  as 
those  of  the  intestine  like  Crohn's  disease 
and  ulcerative  colitis,  can  also  be  associated 
with  joint  complaints. 

6.  Certain  drugs,  such  as  penicillin, 
sometimes  cause  allergic  reactions  which 
may  include  arthritis  in  some  patients. 

7.  Thus  arthritis,  far  from  being  a  single 
disease  entity,  consists  of  over  100  differing 
types  and  syndromes. 

8.  Arthritis  is  no  respecter  of  age  or  sex;  it 
can  affect  anyone,  including,  though 
fortunately  rarely,  children. 

9.  Osteoarthritis  is  the  commonest  form  of 
arthritis  in  the  UK;  some  5  million  people  in 
Britain  suffer.  A  common  feature  is  the  hard 
knobs  or  nodes  which  most  commonly 
develop  around  the  finger  joints,  destroying 
the  shape  of  the  hand. 

10.  Experts  recommend  extensive 
examination  before  diagnosis,  looking  for 
possible  infection,  the  presence  of  abnormal 
antibodies,  or  allergic  reactions.  Fluid  may 
be  removed  from  the  joint  to  establish  the 
nature  of  the  inflammation,  and  the  affected 
joint  may  be  X-rayed.  Treatment  with  anti- 
inflammatory or  other  drugs  is  often 
necessary. 


People  who  take  it  rave  about  it,  and  even 
the  Queen  is  said  to  indulge.  What's  so 
special  about  royal  jelly? 

1.  Royal  jelly  is  a  natural  substance  produced 
by  bees  which  is  fed  to  the  queen  bee  in  the 
hive. 

2.  Only  96%  of  its  contents  can  be  analysed; 
the  make  up  of  the  remaining  4%  is  a 


mystery.  Some  believe  that  this  may  be 
responsible  for  some  of  royal  jelly's 
unattributable  beneficial  effects. 

3.  The  known  composites  include  water 
24%,  carbohydrates  15%,  nitrogen  50%, 
phosphorus  0.7%,  sulphur  0.4%,  trace 
minerals  (iron,  manganese,  nickel,  cobalt, 
silicon,  chromium,  gold,  mercury,  bismuth, 
arsenic)  2%  and  vitamins 
B1,B2,B3,B5,B6,B12,C,  biotin,  inositol, 
and  folic  acid. 

4.  Some  samples  also  contain  the  male  sex 
hormone  testosterone,  which  is  also  good 
news  for  women;  small  amounts  of  the 
hormone  stimulate  the  sex  drive! 

5.  Another  ingredient  is  a  fatty  acid  called 
hydroxydecanoic  acid,  which  is  very  rare; 
some  say  it  is  found  nowhere  else  in  nature. 
It  is  said  to  show  bacteria  and  yeast 
inhibiting  properties,  to  prevent  the 
development  of  transplantable  leukaemia, 
and  to  have  an  all-round  beneficial  effect  on 
the  blood. 

6.  All  the  ingredients  in  fresh  royal  jelly  work 
together,  manufacturers  say,  to:  increase 
mental  alertness,  aid  concentration,  raise 
energy  levels,  act  as  a  natural  tranquilliser, 
and  help  to  keep  skin,  hair  and  nails  in  peak 
condition  while  also  boosting  the  immune 
system,  thereby  providing  protection  from 
infections. 

7.  Royal  jelly  is  available  as  capsules,  liquid, 
or  in  skincare  products ,  either  on  its  own  or 
mixed  with  other  ingredients  such  as  honey 
and  vitamin  E .  It  is  even  available  in 
formulations  for  cats,  dogs  and  horses! 

8.  Capsules  contain  either  fresh  or  freeze- 
dned  royal  jelly ;  the  latter  tends  to  be 
cheaper,  but  the  former  is  said  to  be  a  better 
quality  and  therefore  more  effective.  They 
contain  100-500mg;  the  optimum  dosage  is 
150mg.. 

9.  The  recommended  dose  is  usually  one 
capsule  daily  in  the  morning,  on  an  empty 
stomach. 

10.  The  effects  are  not  felt  immediately. 
Experts  recommend  taking  a  three  month 
course.  Some  people  are  said  to  feel  the 
difference  after  only  a  week  or  two  whereas 
others  have  to  wait  much  longer. 

11.  Usually  the  first  improvement  noticed  is 
in  energy  levels.  General  health  improves  so 
gradually  that  some  people  stop,  only  to 
restart  when  the  benefits  cease. 

12.  Royal  jelly  is  also  taken  by  sick  people  for 
specific  disorders;  ranging  from  acne  and 
allergies,  through  to  impotence  and 
insomnia,  and  stress  and  sickness.  While 
science  remains  sceptical  until  cast  iron 
proof  of  benefit  is  obtained,  a  lot  of  people 
swear  by  it. 


My  wife  has  recently  miscarried  at  11  weeks  of 
pregnancy.  We  have  been  trying  for  some  time 
to  have  a  baby,  and  so  are  both  very  upset.  Is 
there  an  organisation  we  can  go  to  for  support? 
Sadly,  about  one  in  five  pregnancies  in  Britain  ends  in 
miscarriage,  so  you  and  your  wife  are  not  alone. 
Miscarriage  is  a  devastating  blow,  but  coming  to  terms 
with  the  grief  is  the  first  step  to  recovery.  The 
Miscarriage  Association  (Tel:  0924  264579)  will  be 
able  to  offer  practical  advice  and  counselling  and  put 
you  in  touch  with  other  sufferers. 

My  husband  has  a  stomach  ulcer.  When  he 
had  flu  recently,  the  pharmacist  suggested 
paracetamol  rather  than  aspirin.  Why? 
Aspirin  tends  to  irritate  the  lining  of  the  stomach, 
especially  if  taken  without  food,  so  it  could  complicate 
matters  for  your  husband  and  make  his  ulcer  bleed. 
There  are  lots  of  reasons  why  some  people  should  not 
take  certain  medicines,  so  it's  always  best  to  check 
with  your  pharmacist  before  you  buy  over  the  counter. 

We  are  going  abroad  in  a  few  weeks  time. 
Should  we  take  a  basic  first  aid  kit  with  us? 
Yes,  because  it's  sometimes  difficult  to  buy  exactly 
what  you  want  abroad,  especially  if  you  don't  speak  the 
language.  Ask  your  pharmacist  to  help  you  put  together 
a  kit  including  travel  sickness  pills,  painkillers, 
adhesive  dressings,  antiseptic  cream,  insect  repellant 
and  "sting  cream".  Don't  forget  sun  tan  lotion  and 
diarrhoea  tablets.  Ask  about  special  diarrhoea 
medicine  for  babies. 

When  I  burnt  my  hand  on  the  iron,  I  covered 
the  burn  with  butter.  My  husband  says  that 
was  wrong  and  1  should  have  put  my  hand 
under  cold  running  water.  Who  is  right? 
Your  husband  is  right.  Never  apply  creams,  ointments, 
butter,  fat  or  other  substances  to  a  burn.  The  correct 
treatment  is  to  cool  the  affected  area  immediately. 
Immerse  the  burn  in  cold  water  or  running  cold  water 
for  about  ten  to  15  minutes.  This  must  be  done  within 
five  minutes  of  the  burn  to  be  effective.  It  will  stop 
burns  penetrating  deeper  layers  of  tissue,  so  causing 
more  damage.  If  you  are  worried  about  the  burn,  go  and 
see  your  pharmacist  who  may  recommend  a  trip  to  the 
doctor  or  the  hospital. 

/  hear  a  lot  about  '  'high  fibre ' '  diets.  What 
exactly  is  fibre? 

Fibre  is  an  indigestible  substance  found  in  plants  and 
essential  for  the  healthy  functioning  of  the  digestive 
system.  Diets  that  are  low  in  fibre  contribute  to 
constipation,  intestinal  disease  and  some  bowel 
cancers.  High  fibre  foods  provide  bulk  without  excess 
calories.  Fruit  and  vegetables,  whole-grain  breads  and 
cereals,  pulses  and  nuts  are  all  foods  high  in  fibre. 


0TC  listing:  a  12-part 
guide  to  your  shelves 

Over  the  year,  the  product  listings  in  the  12  issues  of  Over  the  Counter  build  up  into  a  handy 
reference  source  of  the  over  the  counter  medicines,  broken  down  by  the  remedies  they  are 
designed  to  treat. 

If  you  have  mislaid  copies  of  Over  the  Counter,  or  would  like  to  build  up  a  complete  product 
list  from  scratch,  back  issues  of  the  last  12  months  are  available,  price  £0.50  a  copy,  or  £4 
for  all  twelve. 

Write,  stating  which  issues  you  would  like  and  enclosing  a  cheque  for  the  correct  amount, 
to  Over  the  Counter,  Chemist  &  Druggist,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 
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SHOPTALK 

Happy  outlook  for 
today's  man? 


Today's  woman  is  liappy  with  the 
way  her  man  looks ,  but  this  is  not 
surprising  because,  according  to  a 
new  survey,  his  style  is  largely 
due  to  her  influence. 

According  to  a  new  survey 
"Changing  Faces"  on  male 
grooming  commmissioned  by 
Gillette  for  the  launch  of  their  new 
razor  Sensor,  women  prefer 
clean-shaven  men  because  they 
are  sexier,  smarter,  cleaner  and 
more  sophisticated.  Beards  and 
moutstaches  get  the  thumbs  down 
as  being  scruffy,  untidy  and 
uncomfortable. 

Even  designer  stubble  is 
condemned  as  just  five  o'clock 
shadow  under  another  name: 
unfashionable,  slovenly  and 
scratchy  and  only  acceptable  on 
the  young  and  beautiful. 

Turning  to  the  thorny  problem 


of  wet  or  dry  shaving,  razors  win 
hands  down  both  for  popularity 
and  effect.  Over  60%  of  women 
said  their  man  always  wet  shaves, 
an  experience  thought  of  as 
closer,  cleaner  and  more 
refreshing.  But  beware  the  man 
who  shaves  before  bed-time. 
He's  signalling  his  amorous 
intentions! 

Most  men  recognise  that  a 
smart  appearance  at  work  is 
important  not  only  because  there 
are  women  around,  but  also 
because  it  can  affect  their  job 
prospects.  What  their  boss  thinks 
of  the  way  they  look  is  important . 
Almost  98%  of  the  women 
interviewed  thought  that  being 
well  groomed  is  vital  on  the  career 
ladder.  "He  needs  to  look  good  in 
his  job.  He  feels  that  if  he  dressed 
sloppily  and  was  unshaven,  he'd 
give  the  impression  of  having  an 
untidy  mind, ' '  one  said. 

Among  the  role  models  men 
look  up  to,  the  standards  of  male 
television  personalities  — 
hopefully  not  Terry  Wogan  with 
those  white  collars  on  coloured 
shirts  —  and  professional 
footballers  (underneath  the 
haircuts)  were  singled  out  for 
comment. 


Last  month's  answers 


'0  11/7 


1.  Wetting  solutions  lubricate 
contact  lenses. 

2.  The  maximum  daily  dose  of 
paracetamol  for  adults  and 
children  over  12  is  eight  500mg 
tablets.  Paracetamol  can  be  found 
in  all  sorts  of  products  other  than 
single  analgesic  tablets. 

3.  Terfenadine  does  not  usually 
cause  drowsiness. 

4.  Milupa  are  the  generous 
babyfood  manufacturers  who  are 
offering  three  £11 ,000  kitchens  in 
an  on-pack  promotion  this  year. 

5.  Breast  milk  is  rich  in  the  fat- 
soluble  vitamins,  A,D,E  and  K. 

6.  The  commonest  side-effect  of 


ibuprofen  is  stomach  irritation. 

7.  Babies  do  not  usually  start 
solids  on  meat  and  two  veg,  or 
boiled  eggs.  Gluten-free  baby  rice 
is  much  more  appropriate. 

8.  Recommend  a  factor  10  or 
above  to  red-haired  freckly  folk  as 
they  can  burn  easily. 

9.  Over  770  million  children  in  the 
world  suffer  from  an  acute 
diarrhoeal  disease  annually. 

10.  The  new  Lynx  fragrance  is 
called  Java. 


Mismatch 


A.  Prioderm  B.  Benylin  C. 
Dioralyte  D.  Tinaderm  E.  Panadol 
F.  Afrazine. 


Winners 


Quiz  No.6 

C.  Walker,  Boots  the  Chemist,  1-2 
Alexandra  Terrace.  Kingsthorpe. 
Northampton.  Christine  Grant,  Boots  the 
Chemist.  138-139  Newstrand,  Bootle 
L20.  Miss  S.  Hughes,  Duncan  Baddon  & 
Sons,  46  Victoria  Street,  Newton 
Stewart.  Pamela  Jenkins.  Buxton  & 
Sheppard  Pencoed,  2  Pennybont 
Road,  Pencoed,  Mid  Glamorgan.  Tracy 
McllwraithJ.L.  McCnndle.  40  St.  Mary 
Street,  Kirkcudbright. 


Mismatch 

Mrs  P.L.  Mellors,  Vantage  Chemist,  60 
Birley  Moor  Road,  Sheffield,  South 
Yorkshire.  G.  Binks,  Boots  the  Chemist, 
17  Toll  Cavel,  Beverley,  W. 
Humberside.  B.  Morjaria,  P  S  Windwood 
&  Sons,  96  Askew  Road.  Shepherds 
Bush.  London.  Joanne  Ingram,  Beaufort 
Chemist,  135  Brockhurst  Road, 
Gosport,  Hants.  Mrs  Nickels,  The 
Pharmacy,  1  Chester  Road,  Newquay, 
Cornwall. 


/ 'm  six  months  pregnant  and  have  twin  ed  several  brown  marks  on  my 
face  and  arms.  They  seem  more  noticeable  when  I  re  been  out  in  the 
sun.  What  are  they? 

These  brown  marks  are  called  chloasma  and  are  due  to  hormonal  changes  occurring 

 litre  bo  y  litre?  will  ifade  once  youi  baby  i  i  bi ;:  Su  light  tends  to  make  the  problem 

worse,  so  if  you  are  conscious  of  the  marks  stay  out  of  the  sun  or  use  a  sun-block. 

This  Summer  we 're  going  abroad  on  holiday  for  the  first  time  to  Greece. 
Although  my  husband  and  elderly  father-in-law  tan  easily,  my  four- 
year-old  and  I  are  both  very  fair-skinned.  I 'm  worried  how  we  11  cape 
in  the  sun.  Can  yon  advise  on  the  right  sun  protection. 
You're  right  to  be  concerned.  The  dramatic  effects  of  the  sun  are  often  greatly 
underestimated  and  people  of  all  ages  and  skin  types  can  become  sunburnt, 
particularly  in  the  strong  Mediterranean  sunshine.  It  is  especially  important  to 
prevent  sunburn  in  the  very  young  and  elderly.  Always  keep  babies  out  of  strong 
sunlight  and  cover  toddlers  and  children  with  T-shirts  and  hats.  Most  sun-tan 
products  are  now  labelled  with  their  Sun  Protection  Factor  (SPF),  ranging  from  1  to 
15.  The  higher  the  number,  the  greater  the  protection.  Your  pharmacist  can  advise 
on  a  suitable  product. 
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fill  Griffiths,  of  Bran  Chemist,  High  worth,  Wiltshire,  has  won  the 
March  Merrell  Dow  prize  for  the  best  student  completing  the  National 
Pharmaceutical  Association 's  staff  training  course,  fill  received  a  £20 
gift  voucher  front  Angela  Kochlar  of  Merrell  Dow.  Also  pictured  are 
Ailsa  Benson,  NPA  head  of  training  (left),  and  supervising  pharmacist 
Erie  Grubb 


Jflj 
■  ■  ■ 


Jean  Hunt  (light)  will  be  able  to  relax  in  comfort  and  style  now  that  she 
has  won  a  weekend  away  at  Cedar  Falls  Health  Farm.  Jean,  of  Cox  & 
Robinson  Chemist.  Irthlingborough,  Northamptonshire .  was  the 
winner  of  Drapole  ne 's  pharmacy  assistants  competition.  She  is  pictured 
receiving  her  prizes,  including  a  set  of  towels,  from  David  Head, 
Wellcome  regional  sales  manager,  and  Sue  Weeks,  sales  representative 
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Insect  repellents.  1 


There's  nothing  biting  insects  like  less  than  Autan.  Which  prob 
ably  explains  why  it's  the  best  selling  repellent  both  in  Europe  and  the  UK 
But  what  makes  it  work  so  well?  I 

The  secret's  an  enhancing  agent  called  PEG  400.  It's  a  substance 
no  other  insect  repellent  contains. 

PEG  400  increases  the  efficiency  of  DEET,  the  ingredient  recognized 
as  the  most  effective  at  driving  insects  away.  So  a  lower  level  of  DEET 
provides  total  protection  for  up  to  eight  hours. 


be  consumer  speaks. 


But  try  telling  any  biting  insect  that  Autan's  not  as  strong  as  other 
brands.  Tell  your  customers,  however,  and  you'll  get  a  much  better  reaction. 
Especially  as  you  can  safely  recommend  Autan  as  total 
protection  for  even  the  youngest  skin. 

Autan  comes  as  a  stick,  gel,  sachet,  or  ozone- 
friendly  spray.  So  there's  enough  choice  to  keep  everyone 
happy.  Everyone  except  the  consumers. 

Nothing's  more  repellent  to  biting  insects. 


Insect  Repellent 


roflex  Capsules  straighten 
out  back  problems 


PRODUCT  LIST! 


Oral  analgesics 


Painkillers  (analgesics)  for  the  largest  category  of  medicines  sold  over 
the  counter  in  pharmacies.  Most  of  the  products  in  the  following  list 
contain  aspirin,  paracetamol  or  ibuprofen,  alone  or  in  combination  with 
codeine. 

All  the  products  in  the  list  can  be  used  to  treat  a  wide  variety  of 
aches  and  pains,  though  some  are  aimed  at  a  narrower  range  of  specific 
indications.  They  are  suitable  for  headaches,  colds  and  flu  pains, 
toothache,  fever,  teething  pain  (care  with  dosages)  period  pain  and  for 
the  relief  of  muscular  or  rheumatic  pain.  In  the  listing,  only  where 
indications  differ  particularly  from  the  general  list  are  they  quoted. 

Questioning  customers  requesting  advice  on  pain  relief  what  the 
pain  is  for  and  asking  how  long  they  have  been  suffering  will  give  clues 
as  to  the  seriousness  of  the  condition  and  if  a  pain  reliever  is  the  right 
sort  of  treatment  at  all.  For  example,  acute  ear  pain  in  a  small  child  will 
be  relieved  in  the  early  stages  by  paracetamol  elixir,  but  the  child 
should  see  a  doctor  in  case  antibiotics  are  required.  If  you  are  in  any 
doubt,  ask  your  pharmacist. 

Aspirin  has  fever-reducing,  pain  relieving  and  anti-inflammatory 
properties.  However,  it  is  known  to  be  potentially  damaging  to  the 
lining  of  the  stomach  —  you  should  remind  customers  not  to  take  it  on 
an  empty  stomach  —  so  should  not  be  used  by  people  with  stomach 
ulcers. 


Since  an  association  between  aspirin  dosage  in  childhood  and  the 
rare  brain  and  liver  disease  Reye's  syndrome  was  confirmed,  aspirin 
has  not  been  recommended  for  children  under  12.  Children's  aspirin 
products  were  removed  from  the  market  three  years  ago. 

Paracetamol  has  analgesic  and  antipyretic  (fever-reducing) 
properties,  but  little  anti-inflammatory  action  so  it  is  of  less  use  for 
muscular  problems.  Overdosage  causes  damage  to  the  liver  and,  as 
was  witnessed  by  recent  tragic  cases,  can  occur  inadvertently  because 
as  well  as  ordinary  painkillers,  paracetamol  appears  in  cold  and  flu  and 
other  remedies  too.  Always  check  what  other  medicines  are  being 
taken. 

Ibuprofen,  like  aspirin,  has  analgesic,  anti-inflammatory  and 
antipyretic  activity.  It  has  a  very  wide  range  of  uses,  including 
headache,  fever,  rheumatics,  backache,  period  pain,  toothache  and 
migraine.  It  should  not,  however,  be  taken  by  asthmatics  —  it  can 
worsen  the  condition  —  or  by  people  with  stomach  ulcers  or  other 
disorders  as  it  can  damage  the  stomach  lining. 

Codeine  is  a  relative  of  morphine  and  is  only  available  over  the 
counter  in  combination  products,  where  the  codeine  ingredient  is  in  a 
relatively  low  dose.  (The  exception  is  codeine  linctus,  which  is  used  for 
coughs  rather  than  as  an  analgesic).  Codeine  as  a  medicine  is  the 
strongest  painkiller  available  for  OTC  sale . 


Actron 


Bayer 

Effervescent  tablets  of  highly  buffered 
aspirin  267mg,  paracetamol  133mg, 
caffeine  40mg,  sodium  bicarbonate 
1606mg,  citric  acid  954mg 
Two  tablets,  four  hourly  if  necessary, 
up  to  a  maximum  of  eight  in  24  hours 
1  ^  £0.95 


flnadin  some® 

Whitehall 

White,  round  tablets,  each  containing 
aspirin  325»ig,  caffeine  I5mgand 
quinine  sulphate  hug 
Adults:  Two  tablets  every  4  hours.  Do 
not  exceed  12  tablets  in  any  24  hours 
4  £0.26, 8  £0.50, 1 2  £0.67, 24  £1.18, 48  © 
£1.68, 96  ®£2.62 

Anadin  Soluble 

White  tablets  containing  aspirin  325mg 
and  caffeine  30mg 

12  £0.77, 24  £1.20  

Anadin  Maximum  Strength  © 

Capsules  containing  aspirin  SOOmgand 
caffeine  32mg 

12  £0.95,24  £1.60, 48  £2.73  

Anadin  Extra  some  © 

Tablets  containing  aspirin  300tng, 
caffeine  45mgand  paracetamqJJZOOmg 
8  £0i5, 12  £0.82, 24  £1.40,  -IS  ©£2.36, 
96  ©£3.76 

Anadin  Paracetamol  some  © 

Tablets  containing pinaeetamoLSi  illmiJ 
6  £0.36, 12  £0.70, 24  £1.20,48  ©£1.82 


©  denotes  that  a  product  is 
Pharmacy  only  and  can  only  be 
supplied  under  the  supervision 
of  a  pharmacist. 


Antoin  © 

Cox 

White  tablets  each  containing  aspirin 
400mg,  codeine  phosphate  5mg,  caff  eine 
15>ng 

Adults:  One  or  two  tablets  to  be  taken 
every  5-6  hours,  dissolved  in  water. 
No  more  than  10  tablets  to  be  taken  in 


any  24-hour  period 

Caution:  Do  not  take  if  you  have  a 

stomach  ulcer 

r.(i£2.10 


Askit  Powders 


Askit 

Powders  containing  aspirin  530mg, 
aloxiprin  140mg,  caffeine  llOmgand 
aluminium  glycinate  30mg 
Adults:  One  powder  in  a  small  glass  of 
water  at  4-hourly  intervals  until 
symptoms  subside.  Maximum  six 
powders  in  24  hours 
Caution:May  cause  constipation 
4  £0.43, 8  £0.86 

Askit  Tablets 

24  £0.90 


Aspro  some  © 

Nicholas 

White/creamy  tablets  each  containing 
321  )mg  aspirin 

Adults:  Two  to  three  tablets  every  4 
hours  as  required.  Do  not  exceed  12 
tablets  in  24  hours  unless  directed  by  a 
doctor 

Id  £0.52,  20  £0.91, 60  ©£1.89, 120  © 
£2.75 

Aspro  Clear  some  © 

Large  white  tablets  dissolving  to  a 
lemon-flavoured  clear  effervescent 


solution.  Each  tablet  contains  300mg 
aspirin 

Adults:  Two  to  three  tablets  in  half  a 
glass  of  water  every  4  hours  as 
required.  Do  not  exceed  13  tablets  in 
24  hi  iurs  unless  directed  bv  a  doctor 
6  £0.44, 18  £1.08, 30  £1.65, 48  ©£1.99 
Aspro  Clear  Extra  © 

Large  white  tablets  each  containing 
aspirin  SOOmgin  a  soluble,  effervescent , 
lemon-flavoured  base 
Adults:  ( )ne  or  two  tablets  dissolved  in 
half  a  glass  of  water  every  4  hours  as 
required.  Do  not  exceed  eight  tablets 
in  24  hours  unless  directed  by  a  doctor 
20  £1.20 


The  maximum  daily  adult  dose 
should  not  exceed  4000mg,  or 
eight  500mg  tablets. 

Doses  should  not  be  taken  more 
frequently  than  every  four 
hours. 

There  are  a  number  of  specific 
paracetamol  preparations 
designed  for  children.  Dosage 
should  be  followed  strictly, 
according  to  the  age  of  the  child. 


Beechams  Powders  some  © 

Beecham 

Powders,  each  containing  aspirin 

600mg,  caffeine  50mg 

Adults  and  children  over  12:(  )ne  powder 

with  a  little  water.  Repeat  every  3-4 

hours  as  necessary 

Caution:  Do  not  exceed  six  doses  in  24 

hours 

8  £1.07, 20  ©£1.95,  single  sachet  £0.19 

Beechams  Powders  Tablets  some  © 

White  tablets,  each  containing  aspirin 

300mgand  caffeine  25mg 

Adults  and  children  over  12:  Two  tablets 

with  water.  Repeat  every  3  hours  as 

necessary 

18  £1.22, 36  ®£1.84 

Beecham  Powders  Capsules  some© 

Capsules  each  containing  paracetamol 
300mg,  caffeine  25mgand 
phenylephrine_5mg 
18  £1.22,  36  ©£1.84 


Cafadol  © 

Typharm 

Yellow  tablets  each  containing 
paracetamol  SOOmgand  ca  ffeine  30mg 
Adults:  Two  tablets  at  4-hourly 
intervals.  Do  not  take  more  than  eight 
tablets  in  24  hours.  Children  9-12:  One 
tablet  at  4-hourly  intervals.  Do  not  give 
more  than  four  doses  in  24  hours 
100  around  £5.17 


Calpol  infant  Suspension  © 

Wellcome 

Pink  strawbeny- flavoured  suspension 
containing  paracetamol  I20mgin  5ml 
Babies  3  months  to  1  year:  2.5-5ml  Children 
1-under  6  years:  5-10ml.  Dose  four  times 
a  day.  Do  not  repeat  doses  more 
freqently  than  4-hourly.  No  more  than 
four  doses  in  24  hours 
70ml  £1.09, 140ml  £1.97 
Calpol  Six  Plus  © 

( )range  suspension  containing 

paracetamol  250mgin  5ml 

Children  6-12:  5- 10ml  four  times  a  day. 

Doses  no  more  frequently  than  every  I 

hours.  No  more  than  four  doses  in  24 

hours 

100ml  £1.98 
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continued 


Sinclair 


Pink  tablets ,  each  containing 324mg of 
aspirin  in  an  enteric  formulation 
Adults  and  children  over  12:  Three  tablets 
three  to  four  times  daily  as  required. 
Caprin  must  not  be  chewed  or  crushed 
and  are  best  taken  before  meals 
100  £6.82 


Coda-iMed 


® 


Thompson  Medical 


Blue  scored  tablets,  each  containing 
paracetamol  450mg,  caffeine  ISmgand 
codeine  phosphate  S.hng 
Symptomatic  relief  of  tension  headache 
Adults:  ( )ne  or  two  tablets  every  4  hours 
Children  8-14:  One  tablet  every  4  hours. 
No  more  than  four  doses  to  be  taken  in 
24  hours 
24  £1.98 


Codanin 


® 


Whitehall 


Tablets  each  containing  paracetamol 
Soiling  and  codeine  phosphate  lOmg 
Adults:  Two  tablets  with  water  at  3-4 
hour  intervals  as  required.  Do  not 
exceed  eight  tablets  in  24  hours 
Caution:  Do  not  give  to  children  under  6 
except  on  medical  advice 
25  £1.95 


® 


Reckitt  &  Colman 


Soluble  tablets  containing  aspirin 
500mgand  codeine  phosphate  8mg 
Adults  and  children  over  12:  One  to  two 

tablets  dissolved  in  water.  Dose  may 
be  repeated  after  4  hours  .Maximum 
eight  tablets  per  day. 
24  £1.99. 48  £3.55 


Patients  sensitive  to  aspirin  may 
also  be  sensitive  to  ibuprofen. 
Asthmatics  should  consult  their 
doctor  before  taking  an 
ibuprofen  product. 

Patients  with  stomach  ulcers  or 

other  stomach  disorders  should 
not  take  ibuprofen. 

Over  the  counter  ibuprofen 
products  are  not  suitable  for 
children  under  12. 

The  maximum  daily  dose  should  not 
exceed  1200mg,  equivalent  to 
six  200mg  tablets,  or  four 
300mg  sustained  release 
capsules. 


Cojene 


Fisons 


White  tablets,  each  containing  aspirin 
300mg,  codeine  phosphate  Hmgand 
caffeine  95mg 

Adults  and  children  over  12:  One  to  two 

tablets.  Dose  may  be  repeated  after  4 
hours  if  required.  Maximum  six  tablets 
in  24  hours 
35  £1.59 


Cullens  Headache  Powders 

Cullen  &  Davison 

Sachets,  each  containing  aspirin 
600mg,  caffeine  62mg,  calcium 
phosphate  34. 08mg 
One  powder  repeated  every  3-4  hours 
as  necessary 

Caution:  Do  not  exceed  six  doses  in  24 
hours.  Do  not  take  if  you  have  a 
stomach  ulcer 
8  £0.65 


Cupanol  Under  6 


Cupal 


Colourless  sugar-free  suspension 
containing  paracetamol  120mgm  5ml 
Pain  and  feverish  conditions 
Children  3  months-1  year:  2.5-5ml  1-5  years: 
10ml  Over  5: 15-20ml.  Doses  can  be 
repeated  after  4  hours ,  but  no  more 
than  four  doses  in  24  hours 
100ml  £1.10, 200ml  £1.98 


Cupanol  Over  6 


IE) 


Colourless,  sugar -free  suspension 
containing  paracetamol  250mgin  5ml 
Adults  and  children  over  12: 1  ( l-20ml  6-12: 
5-  10ml.  Dose  up  to  four  times  daily  at 
no  less  than  4-hourly  intervals 
100ml  £1.85 


Cuprofen 


® 


Cupal 


Pink  tablets,  each  containing  ibuprofen 
200mg 

Adults  and  children  over  12:  Two  tablets  to 
be  taken  with  water.  Further  doses  of 
one  or  two  tablets  every  4  hours. 
Maximum  six  tablets  in  24  hours.  Take 
preferably  after  food 
18  £1.15, 36  £1.99, 96  £3.96 


De  Witt's  Analgesic  Pills 

some 


De  Witt 


Tablets  containing  paracetamol  330mg 
and  ca  ffeine  30mg 

Adults  and  children  over  12:  Two  to  three 
tablets  every  four  hours  to  a  maximum 
of  12  a  day  Children  6-12:  One  every  4 
hours  to  a  maximum  four  adav 
16  £1.15, 32  ©£1.92,  80  ©£3.23 


n 


some  ® 


Reckitt  &  Colman 


White  soluble  tablets  <  ontaining  aspirin 
3U0mg 

Adults  and  children  over  12:  One  to  three 
tablets  every  4  hours.  Maximum  13 
tablets  in  24  hours. 
The  dose  may  be  repeated  after  4 
hours,  but  the  maximum  dose  in  24 


hours  must  not  be  exceeded 

8  £0i9, 1 2  £0.69, 24  £1.17, 48  ©£1.75, 

96  ©£2.85 

Disprin  Extra 

White  soluble  tablets,  each  containing 
aspirin  SOOmgand paracetamol  200mg 
Adults  and  children  over  12 :  One  or  two 
tablets  every  4  hours  as  required. 
Maximum  six  in  24  hours 
8  £0.59  24  £1.3948© 
£2.49 


Disprin  Solmin 


Reckitt  &  Colman 


White  tablets  containing  aspirin  300mg 
Adults  and  children  over  12:  Two  to  three 
tablets  every  four  hours  up  to  a 
maximum  13  a  day.  Disprin  Solmin 
disperses  on  the  tongue  and  in  water 
Hi  £1.05, 24  £1.35 


Disprol 


Reckitt  &  Colman 


White  soluble  tablets  containing 
paracetamol  500mg 
Adults  and  children  over  12:  One  to  two 
tablets  every  4  hours.  Maximum  eight 
tablets  in  24  hours  Children  6-12:  Half  to 
one  tablet  up  to  four  times  a  day 
8  £0.45, 24  £1.12 


® 


Junior  Disprol 

Banana-flavoured  suspension 
containing  paracetamol  120mgin  55ml 
Babies  3  months  to  1  years:  2 . 5-5ml  1-6 
years:  5-10ml  6-12: 10-20ml.  Dose  may 
not  be  repeated  more  frequently  than 
every  4  hours.  No  more  than  four 
doses  in  24  hours 
60ml  £1.05, 100ml  £1.65 

Junior  Disprol  Tablets 

Soluble  tablets,  each  containing 
paracetamol  120mg 
24  £0.85 


Prices  in  this  section  are  correct 
at  the  time  of  going  to  press.  For 
lastest  packs  and  prices,  see 
C&D  Price  Service. 


Doan's  Extra  Strength 
Backache  Pills 

Ciba 

Tablets  each  containing  paracetamol 
150mg and  sodium  salicylate  lOOmg 
Backache  pain 

Adults:  Two  to  three  tablets  every  4 
hours  to  a  maximum  of  16  a  day 
Caution:  Not  suitable  for  children. 
24  £1.89 


Fanalgic 


some  ® 


Mitchell 


White  scored  tablets  each  containing 
500mg  paracetamol 
Adults  and  children  over  12:  One  or  two 
tablets  Children  5-12:  Half  to  one  tablet. 
Dose  not  more  than  three  or  four  times 
a  day  _ 
24  £0.89, 96  ©£1.61,  bottle  100  © 
£0.80 

Fanalgic  syrup  ® 

Syrup  containing  paracetamol  I25mg  in 
5ml 

60ml  £0.65 


Aspirin  should  not  be  given  to 
children  under  T2  unless  advised 
by  a  doctor. 

Aspirin  should  not  be  taken  by 
patients  with  stomach  ulcers  or 
other  stomach  disorders. 

The  maximum  daily  dose  should  not 
exceed  3,600mg,  or  twelve 
300mg  tablets. 


Femaffen 


Nicholas 


Pink  and  white  capsules  containing 
ibuprofen  300mgin  a  sustained  release 
formulation 

Adults  and  children  over  12:  Two  capsules 
at  first  onset  of  symptoms,  then  if 
necessary  two  capsules  every  12  hours 
(night  and  morning).  Do  not  take  more 
than  two  capsules  in  12  hours. 
12  £1.30 


Feminai 


® 


Nicholas 


White,  capsule-shaped  tablet  each 
containing  paracetamol  500mg,  codeine 
phosphate  8mg,  caffeine  SOmgand 
hyoscine  hydrobromide  100  micrograms 
Relief  of  painful  stomach  cramps, 
backache,  headache  and  other  aches 
and  pains  associated  with  spasmodic 
period  pain 

Adults  and  girls  over  12:  Up  to  two  tablets 
every  4  hours.  Do  not  take  more  than 
six  tablets  in  24  hours 
Not  to  be  taken  by  persons  suffering 
from  glaucoma.  May  cause  drowsiness 
20  £1.46 


Fennings  Adult  Powders 

some 


Fennings 


Powders,  each  containing  paracetamol 

ISOnig  and  caffeine  30mg 

Adults  and  children  over  12:  One  or  two 

powders  to  be  taken  in  water  or  milk 
every  4  hours  as  required.  No  more 
than  8  doses  in  24  hours 
10  £0.75, 36  ©£1.38  

Fennings  Children's  Cooling  Powders 

some© 

Powders,  each  containing  paracetamol 
50mg 

Children  3  months-1  year:  One  powder  1-6 
years:  Two  powders.  6-12:  Four 
powders.  The  dose  may  be  repeated 
four  times  daily 

Caution:  May  not  be  given  to  children 
under  3  months  except  on  medical 
advice 

10  £0.75, 20  ©£1.09 


Fynnon  Calcium  Aspirin  ® 

Beecham 

Soluble  tablets,  each  containing  aspirin 
5Q0mgand  calcium  carbonate  ISOmg 
Adults  and  children  over  12:  One  to  two 

tablets,  repeated  four  hourly  as 
necessary.  Rheumatic  sufferers  should 


2(1 
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take  one  or  two  tablets  at  about  9am, 
lpm,  5pm  and  9pm.  A  5am  dose  (with 
milk)  is  helpful  against  morning 
stiffness  but  do  not  exceed  8  tablets  in 
24  hours 
24  £1.25,  48  £1.99 


245mg 

Adults:  One  to  three  tablets  every  4-6 
hours  as  necessary;  maximum  12  daily 
Caution:  Do  not  take  if  you  have  a 
stomach  ulcer.  Take  with  water. 
20  £2.15 


Hedamol 

©  Librofem 

® 

Nicholas 

Ciba 

Scarlet  and  white  capsules,  each 

containing  paracetamol  500mg  and 

codeine  phosphate  10.24mg 

Adults  and  children  over  12:  Two  capsules 

every  4  hours  up  to  a  maximum  of  eight 

in  24  hours. 

12  £1.30 


Hedex 


some  © 


Sterling  Health 


White  capsule-shaped  tablets,  each 
containing  paracetamol  500mg 
Adults  and  children  over  12:  Two  caplets 
Children  6-12:  Half  to  one  caplet .  Dose 
should  not  be  repeated  more 
frequently  than  every  4  hours.  No 
more  than  four  doses  in  24  hours 
8  £0£5, 16  £0.89, 24  £1.10, 40  ©£1.70, 
42  ©£2.69  

Hedex  Sachets 

Soluble  powders  containing  paracetamol 
WOOmg 

Adults:  One  sachet  dissolved  in  water. 
Dose  should  not  be  repeated  more 
frequently  than  every  4  hours.  No 
more  than  four  doses  in  24  hours 
6  £0.79 


Hypon 


© 


Wellcome 


Yellow  tablets,  each  containing  aspirin 
325mg,  codeine  phosphate  5mgand 
ca  ffeine  lOmg 

Adults  and  children  over  12:  Two  tablets 
every  4  hours  (maximum  12  tablets  in 
24  hours) 

Caution:  Do  not  take  if  you  have  a 
stomach  ulcer. 
12  £0.76 


Junior  Panaleve 


Leo 


Sugar-tree  pale  yellow  banana- 
flavoured  elixir,  containing  paracetamol 
I20mgin  5ml 

Babies  3  months!  year:  2.5-5ml  Children  1-6: 

5-10ml6and  over:  10-20ml 

Repeat  dose  every  4-6  hours.  No  more 

than  four  doses  in  24  hours 

100ml  £1.58 


Laboprin 


LAB 


Tablets,  white  with  brown  flecks,  each 
containing  aspirin  SOOmgand  lysine 


Pule  pink  tablets,  each  containing 

ibuprofen  200mg 

Period  pain  symptoms,  including 

backache,  muscular  pain  and  menstrual 

headache 

Initial  dose  two  tablets  with  a  glass  of 
water,  then  one  or  two  every  4  hours. 
No  more  than  six  in  24  hours 
12  £0.7824  £1.45 


Medssed 


Panpharma 


Blackcurrant-flavoured  suspension 
containing  paracetamol  I20mg  and 
promethazine  2. 5mg  in  each  5ml 
Babies  3  months  1  year:  5ml.  1-6  years: 
10ml,  6-12: 20ml.  Doses  four  times  a 
day 

Caution:  Mav  cause  drowsiness 
140ml  £1.97 


Migraclear 


Nicholas 


White  tablets,  each  containing  aspirin 
500mg  and  cyclizine  25mg  in  a  lemon- 
flavoured  effervescent  base 
Migraine  headache  and  nausea 
Adults  and  children  over  12:  Two  tablets  at 
the  first  sign  of  a  migraine  attack.  Dose 
may  be  repeated  every  4  hours  up  to  8 
tablets  in  24  hours 
Caution:  Should  not  be  used  in 
pregnancy.  Do  not  take  if  you  have  a 
stomach  ulcer.  Mav  cause  drowsiness 
16  £2.99 


Migrafen 


Chatfield 


Tablets,  each  containing  ibuprofen 
200mg 

Adults  and  children  over  12:  One  to  two 

tablets  three  times  a  day .  No  more 
than  six  tablets  in  24  hours 
24  £1.75 


The  maximum  daily  adult  dose 
should  not  exceed  4000mg,  or 
eight  500mg  tablets. 

Doses  should  not  be  taken  more 
frequently  than  every  four 
hours. 


Migraleve 


<E> 


International 


Pink  tablets  each  containing  buclizine 
6.25mg.  codeine  phosphate  Smgand 
paracetamol  500mg.  Yellow  tablets  each 
containing  codeine  phosphate  Smgand 
paracetamol  500mg 
Treatment  of  migraine  attacks  which 
can  include  the  symptoms  of  migraine 
headache,  nausea  and  vomiting 
Adults:  Two  pink  tablets  to  be 
swallowed  immediately  a  migraine 
attack  has  started  or  is  imminent.  If 
further  treatment  is  required,  two 
yellow  tablets  every  4  hours. 
Maximum  dose  eight  tablets  (two  pink 
and  six  yeUow)  in  24  hours.  Children 
10-14:  One  pink  tablet  initially.  If 
required,  follow  with  one  yellow  tablet 
every  4  hours.  Maximum  four  tablets 
(one  pink  and  three  yellow)  in  24  hours 
Caution:  Migraine  should  be  medically 
diagnosed.  Should  not  be  taken  at  the 
maximum  dose  level  continuously  for 
extended  periods  without  the  advice  of 
a  doctor.  Pink  tablets  only:  May  cause 
drowsiness 

Duo  12  £2.45, 24  £4.28,  Yellow  onlv  12 
£2.29, 24  £3.89,  Pink  onlv  12  £2.57, 24 
£4.71 


Migralift 


©  International 


Pink  tablets  each  containing  buclizine 
6.25mg.  codeine  phosphate  Smgand 
paracetamol  500mg.  Yellow  tablets, 
each  containing  codeine  phosphate  8mg 
and  paracetamol  500mg 
Treatment  of  migraine  attacks 
Dose  as  Migraleve  above 
Caution:  As  Migraleve  above 
Duo  12  £2.45 


Nurofen 


© 


Crookes 


White  tablets  each  containing  ibuprofen 
200mg 

Adults  and  children  over  12:  Two  tablets 
taken  with  water  then,  if  necessary, 
one  or  two  tablets  every  four  hours 
12  £0.95,24  £1.75, 48  £3.29, 96  £5.49 


Nurse  Sykes  Powder 


Waterhouse 


Sachets,  each  containing  aspirin 

165. 4ntg,  paracetamol  120mg.  caffeine 

SOmgand  light  kaolin  50mg 

Adults:  ( )ne  powder  with  a  little  w-ater 

every  4  hi  mrs 

8  £0.90  32  ©£2.92 


200mg 

One  or  two  tablets  to  be  taken  up  to 

three  times  a  day 

Caution:  Not  to  be  given  to  children 

under  12. 

12  £0.65 


Panadeine 


® 


Sterling  Health 


Tablets  containing  paracetamol  500mg 
and  codeine  phosphate  Smg 
Adults:  One  or  two  tablets  every  4-6 
hours.  Maximum  eight  in  24  hours 
12  £1.15,24  £1.99,48  £3.55 


Panadol 


some© 


Sterling  Health 


Tablets  containing  paracetamol  500mg 
Adults:  ( )ne  or  two  tablets  every  4-6 
hours.  Maximum  eighljn  24  hours.^ 
1 2  £0.70, 24  £1.10,  48  ©£1.90, 96  © 

£2.90  

Panadol  Capsules 

Capsules  <  ontaining paracetamol 
500mg 

12  £0.89.24  £1.59  

Panadol  Extra 

Caplets,  each  containing  paracetamol 
500mg  and  caffeine  65mg 
12  £075, 24  £L29 

Panadol  Junior 

Orange  flavoured  powder,  containing 

paracetamol  240mg 

lo  £0\89  

Panadol  Soluble  some  © 

Soluble  tablets,  each  containing 

paracetamol  500mg 

12  £1.09. 24  £1.99, 48  ©£2.90  

Panadol  Baby  &  Infant  © 

Strawberry-flavoured  suspension 
containing  paracetamol  120mg  in  5ml 
Babies  3  months  to  1  years:  2  5 -3ml  1-6 
years:  5-10tn!  6-12: 10-20ml.  Dose  may 
not  be  repeated  more  frequently  than 
every  4  hours.  No  more  than  four 
doses  m24  hours 
60ml  £1.24, 100ml  £1.49 


Panerai 


Cox 


Blue  tablets  each  containing 
paracetamol  450mg,  ca  ffeine  15mgand 
codeine  phosphate  8.  Img 
Adults:  One  or  two  tablets  to  be  taken 
every  4  hours.  Not  more  than  eight  to 
be  taken  in  24  hours.  Children  8-14:  Half 
to  one  tablet  every  4  hours.  No  more 
than  three  tablets  to  be  taken  in  24 
hours.  Only  to  be  given  to  children 
under  8  on  medical  advice 
12  £0.97.24  £1.49, 48  £2.64 


Pacifene 

©  Paracets 

Sussex 

Sussex 

Pink  tablets,  each  containing  ibuprofen       White  tablets  each  containing 


139% z§  MIGRAFEN 

Brand  of  Ibuprofen  tablets  200mg 

<s  invoiced  as  12  (Trade  price  79p/retail  £1.75)  from  your  usual  Wholesaler  •  Chatfield  Laboratories,  Kramer  Mews,  London  SW5  9JL.  Phone  01-370  4664  . 
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ral  analgesics 
continued 


paract  tamol  500mg 

Adults  and  children  over  12:  One  or  two 

tablets  Children  6-12:  Half  to  one  tablet 

Under  6:  Only  as  directed  by  a  doctor. 

The  dose  may  be  repeated  up  to  four 

times  a  day 

24  £0  60 


Paraclear 


Nicholas 


White/creamy  tablets  each  containing 
paracetamol  500mg  in  a  soluble 
effervescent  lemon-flavour base 
Adults:  One  to  two  tablets  dissolved  in 
water  every  4  hours  as  required.  Do 
not  exceed  eight  tablets  in  24  hours. 
Children  6-12  years:  Half  to  one  tablet  up 
to  four  times  a  day.  Dose  no  more 
frequently  than  every  4  hours 
16  £1.19   

Junior  Paraclear 

White/cream  tablets  each  containing 
paracetamol  I20mg dissolving  to  a 
strawberry -flavoured  effervescent 
solution 

Children  3  months  1  year:  One  tablet  1-5 
years:  One  to  two  tablets  6-12:  Two  to 
four  tablets.  Dissolve  dose  in  half  a 
glass  of  water.  If  necessary  dose  can 
be  repeated  every  4  hours,  but  do  not 


Aspirin  should  not  be  given  to 
children  under  12  unless  advised 
by  a  doctor. 

Aspirin  should  not  be  taken  by 
patients  with  stomach  ulcers  or 
other  stomach  disorders. 

The  maximum  daily  dose  should  not 
exceed  3,600mg,  or  twelve 
300mg  tablets. 


give  more  than  four  doses  in  24  hours 
Caution:  Do  not  give  to  children  under  3 
months  except  on  doctor's  advice 
18  £0.72 


Paracodol  Capsules 


© 


Fisons 


White  capsules  containing  paracetamol 
SUOmg  and  codeine  phosphate  8mg 
Adults  and  children  over  12:  One  to  two 

tablets  every  4-6  hours.  Maximum 
eight  in  24  hours 

10  £0.95  30  £2.45  

Paracodol  Soluble  (P) 

White  tablets  containing  paracetamol 
SUOmg  and  codeine  phosphate  8mg  in  an 
effervescent  base  equivalent  to  1.5g 
sodium  citrate 

Adults  and  children  over  12:  One  or  two 

tablets  dissolved  in  water  every  4-6 
hours.  Children  6-12:  Half  to  one  tablet 
every  six  hours,  maximum  four  in  24 
hours 

10  £1.05. 30  £2.54, 60  £3.75 


Parahypon 


Wellcome 


Pink  tablets,  each  containing 
paracetamol  500mg.  codeine  phosphate 
Smgand  caffeine  lOrng 
Adults  and  children  over  12:  Two  tablets  up 
to  four  times  a  day  Children  6-12:  One 
tablet  up  to  four  times  a  day.  Dose  not 
to  be  repeated  at  more  than  4-hourly 
intervals 
12  £0.91 


Paramin 


Wallis  Laboratory 


Small  white  capsules  containing 
paracetamol  I20mg 

Children  6-14:  Two  to  four  capsules  every 
4  hours.  3-6:  One  to  two  every  four 
hours.  Dose  should  not  be  repeated 
more  frequently  than  4  hour  intervals 
and  no  more  than  four  times  in  24 
hours. 
24  £0.65 


PariaSe 


©  Proflex 


Martindale 


White  tablets  each  containing 
paracetamol  400mg,  codeine  phosphate 
9mgand  caffeine  lOtng 
Adults:  One  or  two  tablets  3-4  times  a 
day- 
Caution:  Not  to  be  repeated  more  than 
4-hourly. 
100  £6.80 


Persomnia 


© 


Nicholas 


Creamy  tablets  each  containing 
paracetamol  SOOmgand  codeine 
phosphate  8mg 

Relief  of  headaches,  muscular  and 
rheumatic  pain  and  symptoms  of  cold 
and  flu  that  can  prevent  natural  sleep 
Adults:  Two  tablets  with  a  hot  drink  half 
an  hour  before  going  to  bed  at  night. 
Do  not  give  to  children  except  on 
medical  advice 
24  £2.40 


Phensic 


some  © 


Beecham 


Tablets  each  containing  aspirin  325mg 

and  caffeine  22mg 

Adults  and  children  over  12:  Two  tablets 

every  3-4  hours  as  required.  Do  not 

exceed  12  tablets  in  24  hours 

6  £0.31 12  £0.62, 24  £1.08,  50  ©£1.54, 

10o(p)£2.40 


Powerin 


© 


Whitehall 


White  tablets  each  containing  aspirin 
300mg,  paracetamol  200mgand 
caffeine  45mg 

Adults:  One  to  two  tablets  every  4 
hours .  Do  not  exceed  six  tablets  in  24 
hours 

Caution:  Not  for  children  under  12 
24  £1.44 


© 


Ciba 


Pink  tablets  containing  ibuprofen 
200mg 

Adults  and  children  over  12:  One  or  two 

tablets  three  times  a  day.  No  more 

than  six  tablets  in  24  hours 

12  £0.79, 36  £2.10  

Proflex  SR 

Pink  clear  capsules  containing 
ibuprofen  SUOmg  in  a  sustained  release 
formulation 

One  or  two  capsules  according  to 
medical  need  taken  morning  and 
evening  with  a  drink  of  water.  Do  not 
take  more  than  four  capsules  in  24 
hours.  Swallow  whole. 
<S  £0.94, 24  £2.25 


Propain 


© 


Panpharma 


Yellow  tablets  containing  paracetamol 
400mg,  codeine  phosphate  lOrng, 
diphenhydramine  5mg,  caffeine  50mg 
Adults  and  children  over  12:  One  or  two 
tablets  every  four  hours,  up  to  a 
maximum  10  tablets  in  24  hours 
Caution:  May  cause  drowsiness.  The 
effect  of  alcohol  and  other  sedatives 
may  be  potentiated.  Not  for  patients 
with  known  liver  or  renal  disease 
12  £1.27 


Relcofen 


© 


Cox 


Pink,  circular  tablets  each  containing 
ibuprofen  200mg 

Adults  and  children  over  12:  One  or  two 

tablets  three  times  a  day,  swallowed 
whole  with  water.  No  more  than  six 
tablets  in  24  hours 

20  £1.09  

Relcofen  400mg 

P ink  tablets  each  containing  ibuprofen 
400mg 

Adults  and  children  over  12:  One  tablet 
three  times  a  day  swallowed  whole 
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with  water.  No  more  than  three  tablets 
in  24  hours 
20  £1.74 


Seclodin 


(?) 


Whitehall 


Pink  cap  and  white  body  hard  gelatin 
capsule  each  containing  ibuprofen 
200mg 

Adults  and  children  over  12:  Two  capsules 
initially,  then  one  or  two  every  4  hours 
if  necessary.  Do  not  exceed  six 
capsules  in  24  hours 
12  £0.78,24  £1.43 


Solpadeine 


Sterling  Health 


White  tablets  containing  paracetamol 
500mg,  codeine  phosphate  Sing  and 
ca  ffeine  30mg  in  an  effervescent  base 
containing  sorbitol. 
Adults:  Two  tablets  up  to  four  times  a 
day  to  a  maximum  of  eight  tablets  in  24 
hours.  Children  7-12:  Half  to  one  tablet 
four  times  a  day  to  a  maximum  four  in 
24  hours.  Not  suitable  for  children 
under  7  except  on  doctors  advice 
12  £1.35,24  £2.20,  do  £3.95 


Solpadeine  Capsules 

Red  and  white  capsules,  same 
ingredients  as  tablets 
12  £1.15, 24  £2.10  72  £4.95 


Suspren 


® 


Nicholas 


Red  and  white  capsules,  each 
containing  ibuprofen  300mg  in  a 
sustained  release  formulation 
Adults  and  children  over  12:  Two  capsules 
at  the  first  onset  of  symptoms,  then  if 
necessary  two  capsules  every  12  hours 
(night  and  morning).  Do  not  take  more 
than  two  capsules  in  12  hours.  Swallow 
the  capsules  whole 
10  £1.09 


Syndol 


Merrell  Dow 


Tablets  containing  paracetamol  45t)mg, 
caffeine  30mg,  codeine  phosphate  Wmg 
and  doxylamine  succinate  5mg 
Tension  headache 
Adults  and  children  over  12:  One  or  two 
tablets  every  4-6  hours  as  required. 
Maximum  eight  tablets  in  24  hours 
Caution:  Should  not  be  taken 
continuously  ovenprolonged  periods. 
May  cause  drowsiness 
10  £1.36, 20  £2.29, 50  £5.24 


Tramil 


Whitehall 


Hard  gelatin  capsule  each  containing 
paracetamol  500mgand  caffeine  32mg 
Adults:  Two  capsules  every  4  hours,  up 
to  a  maximum  of  eight  in  24  hours. 
Children  612:  Half  adult  dose 
12  £0.95,  21  £1.48 


Veganin 


Warner-Lambert 


White  tablets  containing parat  etamol 
250mg,  aspirin  250mgand  codeine 


phosphate  6.8mg 

Adults:  One  or  two  tablets  every  3-4 
hours  up  to  a  maximum  of  8  tablets  in 
24  hours 

Caution:  Do  not  take  if  you  have  a 

stomach  ulcer 

K)  £0.89, 20  £1.59,  50  £3.15 


rheumatic  pain 

Spray  on  skin  surface  over  the  painful 
area  as  required 
Caution:  Keep  away  from  eyes 
141ml  £1.69 


Pain 

Topical  remedies 

A  large  range  of  creams  and 
sprays  are  marketed  as  relievers 
of  various  muscular  and  joint  aches 
and  pains.  Most  act  as  counter- 
irritants,  relieving  the  pain  by 
themselves  irritating  the  skin. 

These  products  are  indicated 
for  muscular  and  rheumatic  pain, 
fibrositis,  sciatica,  lumbago, 
sprains,  strains,  bruises  and 
stiffness,  and  unbroken  chilblains. 
As  in  the  previous  section, 
indications  are  only  listed  if  they 
differ  particularly  from  the  general 
list.  Cautionary  labels  are  also 
similar  across  the  group  and  they 
have  been  grouped  in  the 
"Remember"  box. 

A  full  review  of  the  use  of 
topical  analgesics  can  be  found  on 
pages  10  and  12  of  this  issue  of 
Over  the  Counter. 


Algesal 


<E> 


Duphar 


Off-white,  lavender  scented  cream 
containing  diethylamine  salicylate  10% 
Adults  and  children  over  6:  Apply  three 
times  a  day  to  the  affected  area, 
massaging  in  until  cream  is  fully 
absorbed 

Caution:  Should  not  be  used  if  the  skin  is 
broken.  Contains  a  salicylate  which  is 
related  to  aspirin 
50g  £1.30 


Algipan 


Wyeth 


Cream  containing  methyl  nicotinate 
1  % ,  glycol  salicylate  10%  and  capsicum 
oleoresin  0.1% 

Relief  of  symptoms  of  muscular  and 
rheumatic  pain  and  stiffness 
Massage  in  three  or  four  times  a  day 
Caution:  I  >o  not  apply  to  sensitive  body 
areas  or  broken  skin 
40g  £1.22, 80g  £1.95 

Algipan  Spray 

Spray  containing  glycol  salicylate  10% 

and  methyl  nicotinate  1.5% 

Spray  evenly  from  6  inches  from  the 

affected  area 

120ml  £1.69 


Algispray 


Haventrail 


Aerosol  spray  containing hydroxyethyl 
salicylate  5%,  diethylamine  salicylate 
5%  and  methyl  nicotinate  1  % 
Relief  of  symptoms  of  muscular  and 


Allcock's  Porous  Capsicum 
Plaster 

Richards  &  Appleby 

Adhesive  plaster,  approx  185mm  by 
125mm  containing  burgundy  pitch 
27. 14%,  frankincense 20. 25%  ,  orris 
root  S.  7%  .  capsicum  0.27%  .  white 
beeswax  II.  1S%  .  camphor  0.04%,  gum 
eletni  0. 02' .  gum  myrrh  II.  Ill  7,  with 
rubber 

Wash  and  thoroughly  dry  the  affected 
area,  trim  the  plaster  to  size  and  peel 
off  the  backing.  Gently  warm  the 
plaster  until  sticky,  then  place  it  over 
the  painful  area  and  smooth  down.  Be 
careful  not  to  overheat  as  this  may 
cause  the  skin  to  burn.  You  can  leave 
the  plaster  in  place  for  up  to  a  week 
Caution:  Adhesive  plasters  may  cause 
reactions  in  some  persons.  Not 
suitable  for  the  treatment  of  children 
under  10 
£0.89  each 


Aspellin  Liniment 

Fisons 

Clear  straw-coloured  liquid  containing 
aspirin  1.2%  menthol  1 .4f7< ,  camphor 
0.6%,  ammonium  salicylate  1% . 
salicylic  acid  (as  methyl  and  ethyl  esters) 
0.54% 

Sprinkle  on  affected  part  and  use  gentle 
massage  until  pain  is  relieved .  If 
necessary,  repeat  once  after  10-15 
minutes.  Thereafter  apply  three  times 
a  day.  When  convenient,  apply  after 
warm  bath.  When  acute  symptoms 
have  subsided,  apply  morning  and 
evening 

Caution:  Not  for  use  on  children  under  6. 
Do  not  apply  to  broken  skin,  irritated 
skin,  abrasions  etc.  Inflammable.  Keep 
away  from  polished  or  painted 
surfaces. 

100ml  £1.23  500ml  £5.28  2  litre  £17.96 

Aspellin  Spray 

150ml  £1.66 


2.5%  ,  glycol  salicylate  10%  and 
heparinoid  equivalent  to  5,000u  per 
long 

Relief  of  symptoms  of  muscular  and 
rheumatic  pain. 

Gently  massage  into  skin  two  to  three 
times  daily 

Caution:  I  >o  not  use  near  eyes  or  mucous 

membranes 

:i5g£1.21 


Bengue's  Balsam 

Chancellor 


Cream  containing  methyl  salicylate 
20%  ,  menthol 20%  in  a  lanolin  base 
Apply  with  gentle  massage  to  the 
affected  area  up  to  four  times  daily 
Caution:  Not  to  be  used  on  children 
under  4.  For  use  on  unbroken  skin  only 
25g£1.09 

Bengue's  Balsam  stainless  and 
greaseless 

Cream  containing  methyl  salicylate 
15%  and  menthol  10% 
25g  £1.09 


BN  Liniment 


3M  Health  Care 


II  lute  liniment  containing  turpentine  oil 
12%,  strong  ammonia  solution  2%>  and 
ammonium  chloride  29c 
Massage  into  affected  area  two  or 
three  times  a  day  Children  over  6:  Use  in 
sprains  only  and  dilute  with  an  equal 
amount  of  olive  oil  before  use.  Not  for 
use  in  children  under  6 
Caution:  Keep  away  from  the  eyes  and 
sensitive  surfaces.  Use  on  unbroken 
skin  onlv 
200ml  £1.89 


Cremalgin 


Rorer 


Non-greasy  cream  containing  methyl 
nicotinate  1%,  capsicin  0.1%  and  glycol 
salicylate  10%, 

Massage  into  affected  area  two  or 
three  times  daily 

Caution:  Do  not  apply  to  broken  skin. 
Not  for  patients  sensitive  to  salicylates 
,',Og£0.89 


Bayolin  (p) 

Deep  Freeze 

Bayer 

Mentholatum 

Cream  containing  benzyl  nicotinate 

Aerosol  spray  containing 

Topical  analgesics  should  not  be  applied  to  broken  or  irritated  skin. 

These  products  can  cause  skin  irritation.  If  excessive,  use  of  the  product 
should  be  discontinued. 

These  products  are  generally  not  suitable  for  use  on  children.  Check  packs  for 
details. 

Many  of  these  products  are  inflammable. 

These  products  offer  relief  of  symptoms  only.  Patients  with  persistent 
pain  should  be  advised  to  see  their  doctor.  Ask  your  pharmacist  if  you 
have  any  doubts. 

Patients  sensitive  to  aspirin  may  react  to  products  containing  the  closely 
related  salicylates. 
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Topical  pain  relievers 

mmmii 

trichlorofluoromethane  85%  and 
dichlorodifluoromethane  15%, 
Adults  and  children  over  6:  Hold  the  aerosol 
about  18  inches  from  the  site  of  pain 
and  spray  for  3-5  seconds.  Repeat  once 
or  twice  if  necessary  at  30  second 
intervals.  The  routine  should  not  be 
carried  out  more  than  three  times  daily 
Caution:  Use  on  unbroken  skin  only. 
Confine  use  to  affected  area.  Do  not 
spray  on  head,  neck,  fingers  or  toes. 
Do  not  let  the  spray  enter  eyes,  nose 
or  other  sensitive  areas.  Do  not  use  in 
a  confined  space 
200ml  £1.79 


Deep  Heat  Extra  Strength 

Mentholatum 

Soft  white  cream  containing  methyl 
salicylate  30%:  and  menthol  8% 
Apply  with  gentle  massage  to  the 
affected  area  two  or  three  times  a  day 
Carton:  Use  only  on  unbroken  skin. 
Avoid  contact  with  the  eyes,  inflamed 
and  sensitive  areas  of  the  skin. 
Discontinue  use  if  excessive  irritation 
occurs.  Not  to  be  used  on  young 
children 

55g  £2.93  11  Og  £3.95 
Deep  Heat  Lotion 

Lotion  containing  menthol  1.58%  and 
methyl  salicylate  18.94% 
60ml  £1.95 

Deep  Heat  Rub 

Contains  menthol  5.91%,  eucalyptus  oil 
1.97%,  methyl  salicylate  12.8%  and 
turpentine  oil  1.47% 
Standard  £1.20  medium  £1.70  large  £2.25 

Deep  Heat  Spray 

Aerosol  spray  containing  methyl 
nicotinate  1.6%,  hydroxyethyl  salicylate 
5%,  methyl  salicylate  1  %  and  ethyl 
salicylate  5% 
150g£1.79 


Difflam  Cream  (P) 

3M  Health  Care 

II  'lute  cream  containing benzydamine 

3% 

Topical  analgesic  and  anti-inflammatory 

agent 

Massage  lightly  into  affected  area  three 

times  a  day 

50g  £7.87  KlOg  £14.87 


Dubam 


Norma 

Aerosol  spray  containing  glycol  mono 

salicylate  5%,  methyl  salicylate  1%, 

ethyl  salicylate  4%  and  methyl 

nicotinate  1.6% 

Muscular  pain  and  stiffness 

Spray  for  2  seconds  only  6  inches  from 

the  affected  part  not  more  than  four 

times  a  day.  The  effect  can  be 

increased  by  keeping  the  affected  area 

covered 

Caution:  Do  not  spray  near  the  face  and 
eyes  and  avoid  inhaling  the  spray.  Do 
not  apply  to  wounds  or  to  tender  or 
broken  surfaces 
30g£1.2050g  £3.02  U3g£4.64 


Ellimans  Embrocation 


Beecham 

White  lotion  containing  turpentine  oil 
35.41  %,  and  acetic  acid  10.37% 
Rub  freely  into  affected  areas.  Apply 
every  3  hours 

Caution:  Do  not  apply  when  skin  is 
broken  .Keep  away  from  eyes  and 
other  sensitive  areas 
100ml  £1.57 


Fiery  Jack  Ointment 

Pickles 

( Hutment  containing  oleoresin 
capsicum  2. 15% 

Rub  on  affected  area  twice  per  day 
Caution:  Not  to  be  used  on  patients 
allergic  or  sensitive  to  salicylates.  For 
use  on  unbroken  skin  only. 
32g  £1.20  

Fiery  Jack  Cream 

Cream  containing  oleoresin  capsicum 
1.25%,  methyl  nicotinate  1  %>,  glycol 
salicylate  5%,  and  diethylamine 
salicylate  5% 
35g  £1.20 


Goddards  White  Oil 
Embrocation 

LRC 

White  lotion  containing  turpentine  oil 
22%,  dilute  acetic  acid  30%  and  dilute 
ammonia  solution  14% 
Shake  thoroughly,  pour  into  palm  of 
hand  and  rub  in  well  until  dry  once  or 
twice  a  day 

Caution:  Do  not  use  if  skin  is  broken 
100ml  £1.09, 200ml  £2.09 


Intralgin  Gel  (p) 

3M  Health  Care 

Clear  gel  containing  benzocaine  2% , 
salicylamide  5%  in  an  alcohol  vehicle 
Muscle  pain 

Apply  liberally  and  smooth  in  lightly 
50g  £0.88 


Menthol  and  Wintergreen 
Heat  Rub 


Cupal 

White  cream  with  the  odour  of 
wintergreen  containing  methyl  salicylate 
11.2%,  eucalyptus  oil  1.25%,  camphor 
0.34%,  menthol  0.22%  and  mustard  oil 
volatile  0.10% 

Apply  two  or  three  times  daily  to  the 
skin  over  the  affected  muscles  and 
joints.  Massage  gently  but  firmly. 
Apply  to  affected  areas  only 
Caution:  Keep  away  from  eyes.  For  use 
on  unbroken  skm  only 
55g  £1.35 


ft  hum  Spray 

Crookes 

Aerosol  spray  containing 
trichlorofluoromethane  85%  and 
dichlorodifluoromethane  15% 
Hold  can  approximately  18  inches  from 
the  painful  area  and  spray  for  3-5 


seconds.  Repeat  once  or  twice  at 
30-second  intervals.  Repeat  up  to 
three  times  a  day 

Caution:  Apply  to  unbroken  skin  only.  Do 
not  spray  on  head,  neck,  fingers  or 
toes.  Not  for  children  under  6 
200g£1.99 


Radian-B  Liniment 


Fisons 

A  clear  yellow  liquid  containing  menthol 
1.4%,  camphor  0 '.6% ,  ammonium 
salicylate  1  %,,  salicylic  acid  (as  methyl 
and  ethyl  esters)  0.54% 
Adults  and  children  over  6:  Sprinkle  on  the 
affected  part  once  or  twice,  leaving 
10-15  minutes  between  applications. 
Smooth  in  or  massage  if  preferred.  If 
necessary,  repeat  up  to  three  times 
daily,  reducing  to  morning  and  evening 
when  acute  symptoms  subside 
Caution:  Keep  away  from  eyes,  irritated 
skin  and  sensitive  areas.  Use  sparingly 
on  tender  skin  and  do  not  cover 
immediately  after  application.  If  an 
adverse  reaction  occurs,  discontinue 
use  immediately 

50ml  £0.99,  100ml  £1.65,  200ml  £2.15 
500ml  £4.99 

Radian-B  Spray 

Aerosol  spray  with  same  ingredients  as 
liniment 

Adults  and  children  over  6:  Spray  lightly  for 
2-3  seconds  on  the  affected  part, 
followed  by  a  second  application  if 
required  after  10-15  minutes.  Use 
where  there  is  tenderness,  where 
rubbing  would  be  painful.  If  necessary 
repeat  application  up  to  three  times 
daily,  reducing  to  morning  and  evening 
when  acute  symptoms  subside 
150ml  £1.69 

Radian-B  Rub 

A  smooth,  off-white  cream  containing 
menthol  2. 54  %, ,  camphor  1.43%, 
methyl  salicylate  0.42%  and  water 
soluble  capsicin  0. 042%  . 
Adults  and  children  over  6:  Apply  to  the 
affected  parts  and  slowly  massage  well 
into  the  skin.  For  muscular  strains  and 
stiffness  it  is  best  applied  after  a  hot 
bath 

40g  £1.19.  lOOg  £1.99 650g  £10.45 


Ralgex  Cream 

Beecham 

White  cream  containing  methyl 
nicotinate  1%,  capsicin  0.12% 
Massage  in  up  to  four  times  a  day 
Caution:  Do  not  apply  near  the  eves 
40g  £1.18 

Ralgex  Spray 

Aerosol  containing  glycol 
monosalicylate  4.8%' ,  ethyl  salicylate 
4.8%,  methyl  salicylate  6.96%,  methyl 
nicotinate  1.6% 

Spray  two  to  three  short  bursts  up  to 
four  times  a  day 

Caution:  Not  to  be  used  on  children 
under  5.  Do  not  spray  on  head  or  neck. 
Avoid  inhalation  and  contact  with  eyes. 
Flammable 
125ml  £1.69 

Ralgex  Low  Odour  Spray 

Aerosol  containing  glycol 
monosalicylate  6%  and  methyl 
nicotinate  1.6% 
125ml  £1.79 

Ralgex  Freeze  Spray 

Aerosol  containing 
trichlorofluoromethane  77. 35%, 
dichlorodifluoromethane  13.65%  and 


glycol  monosalicylate  4.8% 

One  to  two  short  bursts  up  to  four 

times  daily 

125ml  £1.79  

Ralgex  Stick 

Light  brown  solid  containing  glycol 
salicylate  3.01  %,,  ethyl  salicylate 
3.01%,  methyl  salicylate  0.6%,  capsicin 
1.96%  and  menthol  6. 19%, 
Muscular  aches  and  pains 
Apply  gently  and  liberally  up  to  four 
times  daily 
32g  £1.39 ' 


Salloimaiir 


Salonpas 

Aerosol  spray  containing  methyl 
salicylate  1.75%,  menthol  3.2%, 
camphor  3% ,  benzyl  nicotinate  0.04%, 
squalene  0.5%,  and  glycol  salicylate 
1.75% 

Spray  directly  to  the  part  involving  pain 
once  or  twice  a  day 

Caution:  Spray  to  unbroken  surface  only. 
Do  not  spray  directly  into  eyes,  nose, 
mouth  or  wounds.  Sensitive  skin  may 
show  slight  increased  circulation  at  the 
affected  part  but  this  soon  vanishes .  If 
excess  irritation  develops,  discontinue 
50ml  £4.82 


Sloans  Liniment 


Warner-Lambert 

Clear  reddish-brown  liquid  containing 
turpentine  oil  48.9%,  oil  of  pine  6. 7%, 
methyl  salicylate  2.6% ,  oleoresin 
capsicum  0.6%,  camphor  0.6% 
Apply  with  soft  flannel  cloth  or  cotton 
wool  to  the  affected  area 
Caution:  Do  not  rub/do  not  bandage 
71ml  £1.55 


Tiger  Balm 

LRC 

Red  (extra  strength)  balm  containing 
camphor  11%,  menthol  10% 
Minor  muscular  aches  and  pains 
Rub  well  into  the  affected  area  two  or 
three  times  a  day 

Caution:  Avoid  getting  into  eyes  or  on 
mucous  membranes.  Do  not  use  for 
children  under  2 

19g  £3.29  

Tiger  Balm  regular 

White  balm  containing  peppermint  oil 
15.9%  and  cajuput  oil  12.9% 
19g£3.19 

Tiger  Balm  Liquid 

Extra  strength  liquid  containing 
camphor  11%,  menthol  10%  in  a  light 
mineral  oil  56% 
28ml  £3.35 


Transvasin  (p) 

Reckitt  &  Colman 

Cream  containing  ethyl  nicotinate  2% 
and  hexyl  nicotinate  2% , 
tetrahydrofurfuryl  salicylate  14% 
Relief  of  muscular  aches  and  pains 
Smooth  onto  affected  area  and  rub  in 
until  all  the  cream  has  been  absorbed. 
Repeat  two  or  three  times  a  day  until 
the  pain  goes,  or  as  your  doctor  directs 
3Og£0.70 


Over  the  Counter  July  1990  A  supplement  to  Chemist  &  Druggist 


PAST  MONTH  IN  REVIEW 


Major  moves  across 
all  sectors  in  June 

There  is  plenty  to  talk  about  on  the  new  product  front  this  month,  with 
big  manufacturers  on  the  move  in  many  sectors.  Look  out  in  this 
month's  review  for  news  of  a  new  range  of  baby  meals  from  Cow  & 
Gate  that  go  for  a  "just  like  momma  used  to  make"  taste. 

New  fragrances  from  East  and  West  arrive  in  the  UK  too.  From 
the  States  there's  mass  market  Exclamation,  while  from  across  the 
channel  comes  upmarket  Mon  Classique.  The  shampoo/conditioner 
mix  gets  another  claimant  with  Alberto's  One  Step;  for  teeth,  Elida 
Gibbs  unveil  a  new  "breakthrough  formulation"  for  Mentadent  P. 

Among  the  OTC  medicines,  lice  now  have  a  fourth  enemy  with 
Welcome's  Lyclear,  containing  permethrin,  and  Solmin  joins  the 
Disprin  stable  with  new  packaging.  And  you  can't  fail  to  notice 
Simplicity's  new  Freedom  tampons  in  an  assortment  of  bright  coloured 
wrappers. 

Further  details  on  all  products  on  these  pages  can  be  found  in  the 
Counterpoints  pages  of  the  past  four  issues  of  Chemist  &  Druggist. 


Babycare 


Cow  &  Gate  launch  "home 
cooked"  Olvarit 

Olvarit  is  a  range  of  baby  meals  that  taste  just  like  mum's  cooking, 
say  Cow  &  Gate. 

They  have  launched  six  stage  one  varieties  (for  use  from  three 
months)  and  eight  stage  two  (for  use  from  seven  months).  These 
come  in  larger  size  jars  and  have  "more  interesting' '  recipes,  making 
them  appropriate  for  the  main  meal  of  the  day,  say  Cow  &  Gate. 

The  stage  two  meals  are  said  to  familiarise  the  baby  with  the 
tastes  and  texture  of  "ordinary"  food,  and  are  a  bridge  to  family 
meals.  Both  varieties  consist  of  recipes  with  a  strong  bias  towards 
vegetables,  using  meat  as  a  second  or  third  ingredient  or  not  at  all. 
This  introduces  '  'healthy' '  eating  habits  at  an  early  age,  say  Cow  & 
Gate. 

Television  and  Press  advertising  in  selected  regions  at  launch, 
will  be  followed  by  direct  mailing  to  mums  this  month,  and  sampling 
in  Bounty  weaning  packs. 
Cow  &  Gate.  Tel:  0225  768381 
150g  £0.44  200g  £0.49 


Baby  Fresh  in  "pencil  case" 

A  new  refillable  travel  pack  has 
replaced  the  old  square  shaped 
Baby  Fresh  pack,  and  Scott  reckon 
it's  still  the  only  one  on  the  market. 
The  new  pack  is  shaped  like  a 
pencil  case,  and  contains  six  z-fold 
wipes,  which  can  be  removed  one- 
handed  Scott  claim.  A  consumer 


promotion  offering  £1  in  vouchers 
off  the  42  and  84  sizes  is  running  on 
the  back  label  of  travel  packs, 
which  are  also  being  sampled  in 
Bounty  new  mother  bags.  Press 
advertising  starts  in  August  and 
runs  until  the  end  of  September. 
Scott.  Tel:  0342  327191 
£0.49 


No  clog  Cil  intense 

Cil  intense  mascara  contains  oligo 
proteins  and  natural  waxes  and 
gums  to  help  preserve  the  natural 
flexibility  of  lashes,  say  makers 
Bourjois.  It  is  said  to  help 
strengthen  and  thicken  lashes 
without  clogging.  Packaging  is  a 
rounded  black  bottle  with  silver 
graphics. 

Bourjois.  Tel:  071-493  3868 
Black  or  blue  10ml  £2.75 

Sensiq  get  lippy 

Sensiq  are  looking  after  lips  with 
the  "perfect"  lip  liner  and  a  new 
selection  of  mini-size  lip  colours. 
The  liner  £1.99  is  described  as 
water-resistant  and  smudge-proof 
and  comes  in  red,  rose,  copper  or 
pink.  The  mini  lip  colours, 
designed  to  encourage  trial,  come 
in  a  selection  of  eight  shades  £0.99 
and  come  packaged  in  a  twist  up 
case. 

Sensiq.  Tel:  071-409  1413 

Colorfast's  new  two 

A  tinted  moisturiser  and  a  demi- 
pressed  bronzing  powder  are  the 
latest  additions  to  Max  Factor's 
Colorfast  range.  The  moisturiser 
£5.95  comes  in  four  shades  with 
sunscreen  and  can  be  used  to 
provide  a  subtle  glow  or  to  enhance 
existing  suntans.  The  bronzing 
powder  £5.95,  in  one  shade,  acts  as 
a  loose  powder  to  give  face  and 
body  a  healthy  bronzed  glow.  A 
free  face  powder  brush  will  be 
offered  to  consumers  when  both 
products  are  bought  together. 
Max  Factor.  Tel:  0202  524141 

Active  SiMoxa 

Active  Life  moisture  cream  from 
Innoxa  is  described  as  a  complex 
moisture  system  to  help  combat 
signs  of  ageing.  Active  Life 
contains  liposomes,  UVA  and  UVB 
sunscreens,  vitamins  A,  D  and  E 
and  panthenol.  It  is  described  as 
hypoallergeruc,  dermatologically 
tested  and  fragrance  free. 
Innoxa.  Tel:  0323  641244 
50ml  £9.95 


Two  Bourjois  lipsticks 

Epice  and  enticelle  are  the  latest 
shades  in  the  Colorissimo  lipstick 
range.  The  now  10-strong  range 
will  be  available  at  £2.49  instead  of 
£2.99  during  August. 
Bourjois.  Tel:  071-493  3836 


Automatic  eyes  from  Almay 

Almay  automatic  eye  pencils  have 
a  chiselled  wedge  shape  to  create 
thick  or  thin  lines,  while  they  are 
slimline  in  outline  and  fully 
retractable  to  simplify  application. 
Six  colours  are  available  and  an 
artist's  palette  display  unit 
demonstrates  the  range. 
Nicholas.  Tel:  0753  23971 
£3.45 


Endocil  in  a  tube 

Endocil  eye  cream  is  now  available 
in  a  15g  tube  rather  than  a  12g  jar, 
representing  an  improvement  in 
convenience,  hygiene  and 
economy.  Price  remains  at  £3.10. 
Chefaro.  Tel:  0223  420956 


Bronzed  beauty 

For  Rimmel,  bronze  is  in!  Their 
collection  of  burnished  shades  for 
body,  face,  eyes,  lips  and  nails, 
available  this  month,  is:  bronze 
glow  loose  powder  £3.99;  pressed 
powder  compact  £2.99;  body 
bronzing  gel  30ml  £1.99;  aqua 
shadow  water  resistant  trio  of  eye 
shadows  £1.85  (launch  price  £1.55); 
water  proof  mascara  £1.59  (launch 
price  £1.29);  polished  lip  colour  in 
gold,  beige,  bronze  and  brick  red 
£1.69  (launch  price  £1.39);  and  nail 
polish  in  gold,  beige,  coral  and  red 
£0.99  (launch  price  £0.79). 
Rimmel.  Tel:  071-637  1621 


Prices  in  this  section  are  correct 
at  the  time  of  going  to  press.  For 
lastest  packs  and  prices,  see 
C&D  Price  Service. 
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PAST  MONTH  IN  REVIEW 


the  market 
havers  from  Philips 

Four  new  Philishaves  and  six  Ladyshaves  are  making  their  debut  this 
Summer  from  Philips.  For  men,  the  HS975,  HS925,  HS905  and 
HS875  are  all  multivoltage,  can  be  used  corded  or  cordless,  come  with 
storage  cassette  and  feature  a  newly  designed  trimmer.  Recharging 
takes  only  30  minutes  and  gives  up  to  two  weeks  cordless  shaving. 
The  models  sell  for  £69.99  for  the  HS875  up  to  £99.99  for  the  HS975. 

All  six  new  Ladyshaves  are  designed  in  two-tone  or  three-tone 
pastel  shades  incorporating  a  cosmetic  shaving  head  with  foil  and 
trimmers.  Prices  range  from  £14.99  for  the  HP2705  battery  model  to 
£33.99  for  the  HP2745  rechargeable.  Two  "Wet  and  dry"  models, 
which  can  be  used  in  the  shower  or  bath  have  also  been  developed. 
The  HP2708  £17.99  runs  on  batteries,  the  HP2743  £34.99  is 
rechargeable. 

Philips  Home  Appliances.  Tel:  081-689  2166. 


Exclamation  to  make  its  mark? 

The  smell  voted  "best  new 
fragrance  of  '88"  by  the  Fragrance 
Foundation  of  America  and  the 
1989  best  seller  in  the  US  mass 
market  is  coming  to  the  UK  next 
month.  Exclamation  has  a  floral 
bouquet  with  a  fresh,  fruity 
fragrance  and  "exotic 
undertones"  and  is  packaged  in  a 
bottle  shaped  like  an  exclamation 
mark.  The  range,  which  will  be  on 
national  release  from  the  beginning 
of  September,  comprises  parfum 
de  toilette  natural  pump  spray 
(15ml  £4.50,  30ml  £7.50,  50ml 
£11.50)  and  a  CFC-free  fragranced 
body  mist  (150ml  £3.95). 
Beauty  International  Fragrances. 
Tel:  0491  33333. 


Balsam  relaunch 

Alberto  are  relaunching  their 
Alberto  Balsam  range  of  shampoos 
and  conditioners.  The  two  most 
popular  shampoos,  frequent  use 
and  permed  coloured  and  dry  hair, 
are  now  joined  by  an  extra  body 
variant  rather  than  an  "all  hair 
types".  The  conditioner  for 
permed  or  coloured  hair  has  two 
new  companions:  dry  and  brittle 
hair,  and  extra  body.  The  range  of 
six  is  available  in  family  size  350ml 
bottles,  shampoo  at  £0.99; 
conditioner  at  £1.19. 
Alberto-Culver.  Tel:  0256  57222. 

V05  Plus  is  born 

V05  is  dead;  long  live  V05  Plus, 
its  successor.  Shampoos  and 
conditioners  have  been 
reformulated  with  moisturising 
benefits.  Shampoos  are:  frequent 
use;  extra  body; 

permed/dry/damaged/colour;  and 
normal  to  greasy.  Conditioners  are 
extra  body;  normal  to  dry;  and 
permed/coloured/damaged.  A 
£5m  television  advertising 
campaign  starts  in  September. 
Alberto-Culver.  Tel:  0256  57222 
Shampoo  300ml,  conditioner 
300ml,  both  £1.15 


National  launch  for  razor 

Wilkinson  Sword's  Sensitive 
Retractor  —  the  company's 
newest  single  blade  disposable  — 
will  be  available  nationally  this 
month.  The  razor  is  designed  for 
the  estimated  40  per  cent  of  single 
blade  customers  who  have 
sensitive  skin.  The  bright  orange 
razor  has  a  grey  guard  bar  and  has 
been  developed  to  sell  alongside 
.the  red  Retractor. 
Wilkinson  Sword.  Tel:  0670 
713421 

Introductory  price  5  £0.35,  10  £0.59 


Sensitive  shavers  get  Erasmic 

Dep  have  launched  a  medicated 
version  of  Erasmic  shaving  cream 
for  men  with  sensitive  skin  and  skin 
problems.  To  the  original  Erasmic 
formula,  Dep  have  added  allantoin, 
dragasantol,  deo-usnate,  glycerine 
and  menthol  to  help  relieve  razor 
burn  and  achieve  a  closer  shave 
without  irritation.  Medicated 
Erasmic  is  packaged  in  blue  and 
black,  compared  to  the  red  and 
black  of  the  original. 
Dep  (UK).  Tel:  0753  820743. 
200ml  £1.29 


Sum 


Mon  Classique  comes  to  UK 

Mon  Classique  de  Mirabito  has 
now  crossed  La  Manche  courtesy 
of  distributors  Andmaw.  The 
fragrance  comprises  floral  top 
notes  including  jasmine,  tea  rose, 
peony,  narcissus,  marigold, 
hyacinth  and  freesia  overlaid  on  a 
musk  and  civet  base.  It  comes  in  a 
pink  marble  carton  with  rose- 
stoppered  bottle. 
Andmaw  Enterprises.  Tel:  0734 
328989 

50ml  eau  de  toilette  £20 


One  Step  to  clean  hair 

Alberto-Culver  have  introduced  One  Step,  a  shampoo  and 
conditioner  in  one,  in  variants  which  have  different  levels  of 
conditioner.  These  are  light,  for  frequent  use;  super,  for  extra  body; 
and  deep,  for  dry  and  treated  hair. 

A  television  advertising  campaign,  consumer  trial  in  5.1  million 
homes  and  a  full  range  of  point  of  sale  material  are  supporting  the 
launch,  scheduled  for  this  month.  And  One  Step  will  appeal  to 
"green"  people:  bottles  are  recyclable,  the  product  itself  is 
biodegradable. 

Alberto-Culver.  Tel:  0256  57222 
200ml  £1.55 
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Faded  neon  Scrunchies 

The  Lady  Jayne  range  of  hair 
accessories  now  includes  Cnnkle 
Crush  Scrunchies  in  four  faded 
neon  tones  of  green,  orange,  pink 
and  yellow.  A  "sell  faster  display 
arm"  branded  with  the  Lady  Jayne 
logo  holds  20. 

Laughton  &  Sons.  Tel:  021-474 

5201 

£1.75 


Healthfoods/vitamins 


Berry  nice  too! 

Seven  Seas  Berries  now  have  two 
new  variants  —  evening  primrose 
oil  with  vitamin  E,  and  magnesium. 
Evening  primrose  oil  is  now  the 
most  popular  supplement  in  the 
market,  say  Seven  Seas,  whose 
new  lemon-flavoured  Berries 
contain  250mg  EPO  and  6.71mg 
vitamin  E  (30  £2.99).  Magnesium  is 
said  to  be  popular  in  Europe  and 
Seven  Seas  wild  strawberry  and 
vanilla-flavoured  Berry  contains 
lOOmg  of  the  element  (30  £2.95). 
Seven  Seas.  Tel:  0482  75234 


Col  liver  oil  and... 

Healthcrafts  cod  liver  oil  extra  also 
contains  vitamin  E  and  lecithin, 
provides  three  fat-soluble  vitamins 
and  EPA  and  DHA,  the  omega-3 
fatty  acids.  Packs  incorporate  a  red 
heart  symbol  identifying  it  as  one  of 
the  Healthcrafts  "heart  nutrient" 
range. 

Booker  Nutritional.  Tel:  0932 

336366 

90m  £5.99 


Pharmaton  for  kids 

Kiddi  Pharmaton  is  an  orange- 
flavoured  multivitamin  syrup  said 
to  be  the  number  one  children's 
vitamin  in  Switzerland  suitable  for 
infants  from  three  months  old. 
Unichem.  Tel:  081-391  2323 
100ml  £2.99,  200ml  £4.99 

Good  Evans! 

The  Evans  range  of  vitamins  and 
health  supplements  have  been 
repackaged  and  extended.  Newly 
designed  packs  are  intended  to 
reflect  the  "fashionable"  nature  of 
this  type  of  product  and  to  update 
the  image  of  the  range.  New  items 
are  odourless  garlic  capsules  (60 
£2.39)  and  fresh  royal  jelly  capsules 
(40  £4.25). 

Evans.  Tel:  0403  41400 


Oral  Hygiene 


Blast  those  dentures! 

Dentanurse's  sonic  denture 
cleaner  is  said  to  greatly  enhance 
the  action  of  liquid  or  powder 
denture  cleaner  by  sonic  vibration. 
It  is  powered  by  two  1.5V 
batteries  and  has  a  water-resistant 
sealed  motor  unit.  It  can  also  be 
used  for  cleaning  small  instalments 
and  jewellery. 

Dentanurse.  Tel:  0981  550781 
£9.95 


Panacur  wormkr 

FOR  DOGS 


MIXES  INTO  FEED 


5  .v  >  GRAM 


(P)  denotes  that  a  product  is 
Pharmacy  only  and  can  only  be 
supplied  under  the  supervision 
of  a  pharmacist. 


New  Mentadent  P 
is  a 'breakthrough' 

Sodium  monoflurophosphate  0.85%,  zinc  citrate  trihydrate  0.5%  and 
triclosan  0.2%  are  the  three  ingredients  in  new  Mentadent  P  that  are 
said  to  help  prevent  the  onset  of  gum  disease  and  to  reduce  plaque. 
This  "breakthrough  formulation"  has  been  awarded  a  product 
licence,  which  means  it  can  be  prescribed. 

Clinical  trials  have  shown  that  the  formula  is  effective,  say  Elida 
Gibbs,  and  that  users  have  30%  less  plaque  and  develop  75%  less 
gingival  bleeding  than  those  using  normal  toothpaste. 

New  packs  have  been  updated,  have  been  overwrapped,  and 
have  been  flashed  '  'breakthrough  formulation" .  Screw-on  tops  have 
been  replaced  bv  flip-top  caps,  and  packs  contains  an  information 
leaflet. 

A  £3  television  and  Press  campaign,  a  £500,000  door-to-door 
sampling  campaign  and  a  £500,000  promotion  to  dentists  are 
supporting  the  launch. 
Elida  Gibbs.  Tel:  071-486  1200 

50ml  tube  £0.79,  100ml  tube  £1.39,  mint  pump  dispenser  £1.59 


Solmin  joins  Disprin 

Solmin  is  now  Disprin  Solmin  and 
has  been  relaunched  in  livery  to 
match  existing  Dispnn  packs,  while 
retaining  the  key  elements  of  the 
Solmin  heritage.  Disprin  Solmin  is 
available  in  packs  of  24  or  portable 
tubes  of  16. 

Reckitt  &  Colman.  Tel:  0482 
26151 

Dog's  Panacur  gets  new  look 

Panacur,  the  wormer  for  dogs  and 
puppies  from  one  day  old  has  been 
repackaged,  and  Hoechst  have 
produced  a  range  of  literature  and 
educational  aids  to  help 
pharmacists  advise  the  public. 
Hoechst.  Tel:  0908  665050 

Clears  lice  in  ten  minutes 

Wellcome's  Lyclear  is  a  new 
creme  rinse  for  head  lice. 
Ingredient  permethrin  kills  by 
attacking  the  nervous  system  of 
adult  lice,  nymphs  and  eggs.  It  also 
contains  stearalkonium  chloride 
which  helps  to  hold  the  active 
ingredient  to  the  hair  shafts. 
Lyclear  is  a  single  ten  minute 
treatment,  said  to  be  effective  in  99 
per  cent  of  cases  after  one  week. 
Wellcome  say  it  appears  to  provde 
residua]  action  for  up  to  six  weeks. 
Lyclear  comes  with  comb  and 
patient  leaflet. 

Wellcome.  Tel:  0270  583151 
59ml  £2.86 
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PAST  MONTH  IN  REVIEW 


Personal  Hygiene 


Simplicity  add  colour 
to  Freedom  tampons 

Pink,  mauve,  green  and  yellow  wrapped  tampons  offer  a  "mould 
breaking"  concept  in  feminine  hygiene  according  to  the 
manufacturers  of  Simplicity  Freedom  tampons,  Kimberly-Clark. 
Each  pack  of  20  regular  £1.35  or  super  £1.45  absorbencies  feature  an 
assortment  of  the  colourful  digital  tampons,  which  themselves  are 
made  of  white  viscose  cotton. 

Coloured  wrappers  are  also  a  feature  of  Simplicity  Freedom 
panty  liners  (26  £1.25)  which  are  described  as  shaped  for  comfort, 
with  silky  smooth  covers  and  a  wide  band  of  adhesive  for  added 
security. 

Kimberly-Clark.  Tel:  0622  717700 


Keops  minus  aerosol 

Roc's  Keops  now  has  an  ozone- 
friendly  non-aerosol  variant.  The 
antiperspirant  deodorant  contains 
aluminium  hydroxy  chloride  and 
what  the  company  claims  is  a 
unique  anti-odour  agent  in  a 
hypoaliergenic,  perfume  and 
bactericide-free  formulation. 
Roc  Laboratories.  Tel:  071-823 
9223. 

100ml  £5.95 


j  Prices  in  this  section  are  correct 
at  the  time  of  going  to  press.  For 
latest  packs  and  prices,  see 
C&D  Price  Service. 


Amplex  unveils  new  look 

Amplex  is  being  relaunched  this 
Summer  with  redesigned  packs 
and  an  added  range  of 
mouthwashes.  Roll-ons  reappear 
with  five  new  variants  —  marine, 
aqua,  mist,  fountain,  peach,  spring 
and  fragrance-free  £0.84. 
Mouthwashes  wilJ  be  available  in 
three  variants  —  apple  mint,  cool 
mint  and  fresh  mint  (450ml  £1.35, 
cool  mint  also  600ml  £1.69). 
Mouthfresheners  will  get 
"fresher"  packaging  in  line  with 
the  rest  of  the  range.  TV 
commercials  will  run  across  the 
Summer. 

Nicholas.  Tel:  0753  23971. 


Skincare 


Dead  Sea  beauty 

The  Dead  Sea  Magik  bodycare 
collection  is  based  on  the  mineral 
and  trace  element  composition 
found  in  the  Dead  Sea,  and  is  said 
to  suit  all  skin  types,  especially 
sensitive  complexions.  The  five 
products  in  the  range  are  mud  face 
mask  75ml  £3.55,  exfoliant  75ml 
£3.75,  moisturiser  75ml  £3.55,  body 
lotion  200ml  £2.35  and  bath  salts 
500g  £2.35.  None  have  been  tested 
on  animals. 

Finders  International.  Tel; 
081-204  7255 


Pink  Elancyl  for  dry  skin 

A  pink  range  that  combats  skin  dryness,  dehydration  and  loss  of 
elasticity  now  complements  the  "green"  Elancyl  range.  It  is  aimed 
at  "body  conscious  women  who  perceive  the  benefits  of  scientific 
skincare".  Based  on  plant  extracts  and  containing  vitamin  E,  it  has 
been  hypoallergenically  tested  and  is  suitable  for  sensitive  skin,  say 
Pierre  Fabre. 

Ferine te  Plus  intensive  body  firming  gel  comes  in  a  pump 
dispenser  75ml  £12.50;  Hydra  2  moisture  treatment  comes  in  a  200ml 
size  £9.50;  and  Soin-Satin  dry  finish  oil  for  dry  or  very  dry  skins,  which 
contains  UVB  filters,  comes  in  a  125ml  spray  £10.50. 
Pierre  Fabre.  Tel:  0494  451938 


EIANCH 


(Sr. 


SOIN-SATIN 


m    Huile  seche 
pour  le  corps 


RLANCY 


HYDRA  2 
Soin  hydrotant 


Sundries 


Hard  as  nails 

Strengthen  and  protect  nails  with 
three  new  products  from 
Collection  2000.  Nail  hardener 
helps  combat  dryness  and  is  said  to 
prevent  nail  polish  from  chipping.  A 
base  coat  and  top  coat  will  help 
produce  a  high  gloss  finish. 
Collection  2000.  Tel:  0732  453213 
All  14ml  £0.69 

Green  room  fragrance 

Aristowax's  Air  Mist  is  a  non- 
aerosol  fine  spray  in  three  room 
fragrances:  rose  d'or,  pot  pourri 
and  alpine  heather.  All  the  plastic 


components  can  also  be  disposed 
of     without     harming  the 
environment,  its  makers  claim. 
Aristowax.  Tel:  0603  39391. 
£0.99 

Verruca  socks 

Aqua  '  Rapid  guard  socks  are 
designed  to  prevent  the  spread  of 
verrucae  and  other  foot  infections 
in  swimming  areas.  They  are 
available  to  fit  feet  from  children 
size  9  to  adult  10  in  five  separate 
sizes  £2.85  to  £3.25.  The  natural 
white  latex  socks  are  contoured  for 
foot  comfort. 
FJH.  Tel:  0304  242747. 
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Unichem  own  label  gets 
'quality'  new  look 

Unichem's  350  own  label  lines  are  being  repackaged  with  a  softer 
image,  replacing  the  family  photographs  with  cartoons,  illustrations 
or  designs  in  pastel  colours,  linking  in  with  a  reworked  dark  grey  and 
soft  green  logo.  The  Unichem  "pointer  to  value"  arrownow  appears 
below  the  company  name  with  both  now  framed  to  "tag"  the  front 
of  all  packs. 

Ingredient  quality  of  80  of  the  products  will  be  improved  at  the 
same  time.  All  packs  and  products  have  been  consumer  tested,  as 
have  range  extensions,  including  shower  gels,  hair  mousses,  sprays 
and  gels,  which  make  their  first  appearance  this  month. 

Supporting  the  package  will  be  a  promotion  through  which 
consumer  offering  five  proofs  of  purchase  can  send  for  a  "Great  days 
out"  booklet,  offering  discounts,  free  entry  or  special  rates  to 
various  UK  family  attractions. 
Unichem.  Tel:  081-391  2323. 


Chemical  bandage  for  hay  fever 

A  "chemical  bandage"  is  how 
Pickles  describe  their  Hayfever 
Stop,  a  cellulose-based  powder  for 
use  like  snuff.  A  snuil  amount  is 
inhaled  into  each  nostril  where  it 
forms  a  gel  on  contact  with 
moisture.  This  gel  is  said  to  act  as 
a  protective  film  preventing  dust 
and  pollen  from  coming  into  contact 
with  the  nasal  mucosa. 
J.  Pickles  &  Sons.  Tel:  0423 
867314 
1.5g  £3.99 


Helping  Banardos 

Purchases  of  Selsun,  Murine, 
Cystemme  and  Ferrograd  C  up  to 
the  end  of  August  will  qualify  to 


help  Abbott  raise  £25,000  for 
Barnardo's  through  peelable  on- 
pack  tokens.  The  stickers,  each 
worth  £0.25  are  stuck  on  collection 
cards  at  point-of-sale. 
Abbott.  Tel:  0795  580099. 

Hypoallergenic  elastoplast 

Elastoplast  now  has  a 
hypoallergenic  variant,  using  low 
allergy  adhesive  on  a  non- woven 
substrate  and  incorporating  a 
medicated  pad.  Packs  are 
differentiated  from  standard 
Elastoplast  by  using  green  card. 
Sales  units  contain  six  tamper- 
evident  packs. 

Smith  &  Nephew.  Tel:  021-327 

4750 

20  £1.10 


FERROGRAD®C 


Natural  answer  to  insects 

Arrowmed's  new  natural  insect 
repellant  contains  cironella  and  aloe 
vera  in  a  non-oily  and  non-toxic 
formulation  designed  to  repel 
mosquitos,  black  flies,  luting 
midges,  gnats  and  fleas.  The 
ozone -friendly  pump  spray  or 
lotion  are  for  direct  application  to 
the  skin. 

Arrowmed.  Tel:  0420  64300. 
Both4oz  £3.25 


Yes!  It's  Lucozade 

You  may  have  had  to  look  twice  at 
Lucozade  now  that  it  has  been 
given  a  new  look.  Metalised  labels 
have  been  added  lor  a  "quality 
premium  image";  the  association 
with  health  has  been  enhanced; 
and  variants  are  more  clearly 
differentiated.  Television,  poster, 
Press  and  cinema  campaigns  start 
this  month. 

Beecham.  Tel:  081-560  5151 


Toiletries 


Samsara  bath  range 

The  Samsara  fragrance  range,  by 
Guerlain,  now  includes  a  bathcare 
range:  body  shampoo  £22,  bath 
essence  £21,  body  lotion  £25,  body 
creme  £35,  deodorant  £18.50.  talc 
£15.  and  three  by  lOOg coffret  £25. 
Guerlain.  Tel:  081-998  1616 


(P)  denotes  that  a  product  is 
Pfiarmacy  only  and  can  only  be 
supplied  under  the  supervision 
of  a  pharmacist. 


Nivea  for  baths  too 

The  latest  Nivea  products  -  a  bath 
essence,  shower  creme  and  soap 
have  been  developed  to  meet 
consumer  demand  for  combination 
moisturising/cleansing  products, 
say  makers  Smith  &  Nephew.  The 
now  range  will  be  supported  by 
trial  sizes,  cross  promotions  and 
magazine  coverage. 
Smith  &  Nephew.  Tel:  021-327 
4750 

Bath  essence  250ml  £1.95,  shower 
creme  200ml  £1.95,  soap  150g 
£0.79 


scalp  conditions 

J  A  Ii^litK  fra^ranced  formula 
with  the  strength  oi  coal  car. 
v  Does  not  stain  the  skin, 
clothes  or  bat  h. 
yf  Leaves  the  hair  shim  and 
eas\  to  manage. 


The  effective  scalp  treatment  in  a  cosmetic  shampoo. 
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Become  a 
model  assistant 


We're  of  fering  three  complete 
makeovers  and  the  chance  lo  appear 
:»s  ;n  BiiNiuiSdl  i  <j)mt  0 !lnab  Coiinlcr 

22  runners-up  prizes  of  Max  Factor 
make-up  kits 


1%T  o/  all  the  models  that  have  appeared 
\_\  in  Over  the  Counter  over  the  past 
18  nion l lis  have  boon  professionals. 
Nowe\  er\  one  of  you  has  the  chance  to 
appear  on  these  pages  in  a  unique 
competition  lor  Over  the  Counter 
readers. 

We  're  offering  three  complete 
makeovers  to  be  linked  to  a  new  feature 
Over  the  Counter  will  be  running  during 
the  Autumn.  \nd  this  time,  it's  you.  I  he 
readers,  who  will  be  the  star  attract  ions. 
\ge  is  no  barrier,  either,  so  don  7  besh\ . 
We  can  promise  a  very  long  day  but  a  lot 
of  fun  too. 

So  if  you  fancy  a  trip  to 
Over  the  Counter's  photographic  studios 
in  Canterbury  to  see  how  it 's  done,  with  a 
new  you  thrown  in,  just  send  a  head  and 
shoulders  photograph  of  yourself  to 
Model  Assistant,  Over  the  Counter, 
Chemist  &  Druggist,  Benn  House, 
Sovereign  Way,  Ton  bridge  TN9  1RW,  to 
arrive  no  later  than  July  23. 

In  addition  to  the  chance  to  be  picked 
as  an  Over  the  Counter  model,  all  entries 
will  go  into  a  dra  w  for  22  runners-up 
prizes  of  Max  Factor  make-up  kits. 

Rules 

I  The  competil  ion  is  open  onlj  lo  pharmacy  assistants 
working  in  registered  pharmacies  fora  minimum  of  6 
hours  in  ;m\  one  \\  eek. 

2.  Please  \\  rite  your  name  and  pharmacj  address  on 
the  back  ol  your  photograph.  II  you  want  ii  returned, 
please  semi  a  stamped  addressed  envelope. 

3.  The  date  (or  the  makeovers  will  be  fixed  between 
0\er  the  Counter  and  those  assistants  chosen  to  take 
part. 

4.  The  judges  decision  is  final. 


counter 
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Verity  is  a  real- life  pharmacy 
assistant  ivorking  full-time  in  a 
pharmacy  somewhere  in  the  UK, 
writing  about  her  job  as  she  sees  it. 


In  our  area  several  training  evenings 
seem  to  have  cropped  up  this  past 
month  —  perhaps  the  companies 
holding  them  sense  we  might  be  more 
easily  tempted  out  of  our  homes 
during  bright  Summer  evenings  than 
in  Winter  when  we're  all  tucked  up  by 
the  TV.  However,  the  mere  thought 
of  a  free  vol-au-vent  washed  down  by  a  glass  of  plonk  and 
there's  no  holding  us  back. 

Seriously,  though,  we  usually  come  away  having 
learnt  something  new  or  with  our  memories  jogged  about 
a  long-forgotten  product.  For  their  hospitality,  the 
company  gets  a  few  extra  sales  and  hopefully  the  local  rep 
gets  an  order  from  the  boss  —  everyone '  s  happy . 

Having  returned  with  a  goodie  bag  of  free  samples,  we 
are  all  busily  plugging  the  company's  wares  when  in 
comes  a  rep  from  a  different  company.  We  give  him 
coffee,  he  gets  his  order  and  the  boss  goes  off  to  bid  him 
farewell  and  to  raid  his  boot  for  things  for  us  and  hey 
presto  —  the  second  company's  products  become  the 
best  thing  since  sliced  bread. 

We  may  be  fortunate  in  one  respect  though.  Training 


/ 1 


evenings/seminars  seem  to  be  many 
assistants  only  chance  of  a  '  'freebie ' ' . 
Many  of  you  I  have  chatted  to  mention 
that  if  a  rep  gives  a  boss  a  "few  things 
for  the  girls"  they  end  up  on  sale  in 
the  shop.  This  has  got  to  be  one  of  the 
meanest  practices  I've  heard  of,  for  as 
well  as  removing  a  sales  incentive,  it's 
often  easier  to  sell  a  product,  particularly  a  cosmetic,  if 
you've  actually  tried  it. 

Just  imagine  you're  selling  a  lipstick:' 
Customer:  "So  it  really  does  stay  on?  I  want  it  to  last  as  I 
can' t  be  bothered  to  keep  putting  it  back  on  all  the  time . ' ' 
You:  "Yes,  it's  great...  lasts  all  day  (quick  glance  at  the 
hype  accompanying  the  product) . ' ' 
Customer:  "You've  tried  it  then  and  it  lasted?" 
You:  "Er,  no". 

We've  all  been  in  that  situation.  While  we  might  not 
all  be  dying  to  try  out  the  latest  haemorrhoid  cream, 
personal  use  of  a  product  can  help  sell  it.  Perhaps  if 
companies  were  to  put  "professional/assistant  sample 
only"  stickers  on  products  we  could  stop  this  sharp 
practice  for  good. 


cm 
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Colgate, 

the  No.l  with  British 
dentists'  families 

The  No.l  toothpaste  brand  both  in  the  UK 
and  throughout  the  world  -  Colgate  is  also  the 
professional  choice  of  British  dentists  for 
their  families. 
Be  sure  you  make  it  your  choice  too. 
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